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Alexander Jamieson & Cu. 
of Nefu Vork 


40-42 East 22nd Street 


ANNOUNCEMENT 


N addition to our usual assortment 
of woven draperies, we are now 
showing our new ranges of exclusive 


designs in O)wvel Dbz 


Our complete lines are on the road 
and at our salesrooms. 


Resipent Partners 


A. AA. Barhe 
H.R. McRenzie 
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XCEPTIONAL reproduction of an Early Gothic 
tapestry in 54-inch width. Worked on a power 
loom for the sake of economy but retaining the charm 
of color and weave found in the antique models. 


Sapestries Patit Point 
Casement Chath Duisted . 
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LEE, BEHRENS & CO. 


IMPORTERS 
114-116 FIFTH AVENUE, NEW YORK 








A Most extensive variety of 
English Prints, of much interest 
to the Decorative Trade. 








HENRY BEUTTELL & SONS 


SELLING AGENTS 







































The Mohair Plush for 
Lobby and Bedroom 
Chairs and other Fur- 
niture of the Hotel 
Bristol, New York, was 
furnished from out 
stock. 


We specialize in Wall- 
Coverings, Tapestries, 
Trimmings, Cretonnes, 
and special Cloths for 
Hotels throughout the 
United States. 





“ALWAYS 
INTERESTING 


and 
| PETER SCHNEIDER'S SONS & CO. | DistiNcrive 


NEW YORK: 20, 22 and 24 East Twentieth Street 


BOSTON SAN FRANCISCO BALTIMORE WASHINGTON CHICA 
420 Boylston Street 1064-5 Phelan Building 58 Central Savings Bank Building Huyler Building 32 co Welsch Avenue 
Room 507 (Cor. Charles and Lexington Streets) 12th and F Streets, | N. W. Suite 802 
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‘* The House of Mansure’’ 


WINDOW LAMBREQUINS DRAPERY, CORDS, TASSELS, etc. 


for Store and Home. 
FURNITURE GIMPS 
TRIMMINGS OF ALL KINDS in all grades carried in stock. 


for Austrian and Shirred Shades. , ie “ 
RINGES and TRIMMINGS 
LAMP SHADE FRINGES : Soe Au Mian 


in a great variety. 


TINSEL BRAIDS ROPE and BAND 
for all Decorative Purposes. Portieres, Valances, etc. 


MIRROR CORDS and TASSELS EMBROIDERED BORDERS 
in a great selection. for various uses. 


LINEN RUG FRINGES ' UPHOLSTERY and DRAPERY 
in all styles, Fringes for all purposes. 


Special attention given to 
Art Embroidery on Portieres, Draperies, 
Theatre Curtains, etc. 


Our Extensive Manufacturing Facilities enable us to 
keep a liberal stock on hand for immediate pd and 
execute the largest orders with the least possible delay. 


EK. L. MANSURE COMPANY 


MICHIGAN AVENUE AND LAKE STREET, CHICAGO 


PHILADELPHIA BOSTON NEW YORK OFFICE 
1415-1425 North Street Jefferson Bldg., 564 Washington St. Hartford Bldg.. 17th St and Broadway 
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OF QUALITY 











Che Scrim Bouse 


Conservation and Maintenance, synonymous in importance, convey to the 
world today a sentiment of tremendously vital importance. For any nation, 
firm or individual who will so thoroughly imbibe their true spirit as to live 
up to the sentiment in a practical fashion, there can be but one result in 
achievement. There is a ring of significance in the meaning of these words 
which, if adhered to, spells Success. 


Conservation of brains and energy in Producing naturally results in the 
necessity for Maintenance of standard and reputation for quality 


_ Years ago we started converting a beautiful quality of voile which we called 


Bedford. Today it has become a Household word for all that the most 
exacting taste requires in a Curtain Material. The market and demand 
have broadened into International volume. Imitations are plenty but 
comparison serves to accentuate the superiority of our goods. 


Landseer F ilet, newer and antipodean in appearance, has sprung into imme- 
diate popularity. Other Voiles and Marquisettes in the line (and they are 
many) are always in demand by the yard and made into a beautiful line 
of curtains. 


Our Cretonnes have only to be shown to secure a sale. 


There is a reason. By Conserving our Converting and Manufacturing possi- 
bilities, we are able to Maintain the high standard of quality in our offerings 
which always brings profitable satisfaction to our thousands of distributors. 


WATCH OUR PAGE 


Boutwell, Fairclough & Gold, Inc. 


Manufacturers and Converters 


274 SUMMER STREET, BOSTON 


NEW YORK LOS ANGELES 
1601 Clarendon Blidg., 4th Ave. and 18th St. 117 Winston Street 


LONDON, ENG., 16 Newgate Street 
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FRED BUTTERFIELD & CO., Inc. 


224 W. Van Buren Street 
Chicago 


> 
| 
4 
. MY 
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TRADE MARK 


DRAPERIES 


Stock 
jor 
Immediate 
Delivery 





We can think of 
No Better “Ad” 


725-727 Broadway, New York City 


10 West 3rd Street Rollins Building Bourse Building 67 Chauncy Street 
Cincinnati Baltimore Philadelphia Boston 
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LACE WORK OF THE 
FINEST CHARACTER 


OUR VERY WIDE EXPERIENCE IS AT THE 
SERVICE of ALL WHO HAVE PROBLEMS 
TO SOLVE DEALING WITH THIS SUBJECT. 


PANELS, BED SETS and LACE 
CURTAINS FURNISHED IN ALL 
VARIETIES of REAL LACES, 
RANGING FROM ¢the MOST INEX- 
PENSIVE CURTAIN ¢o the MOST 
ELABORATE DESIGNS. 


DECORATORS ARE INVITED TO 
CONFER WITH US REGARDING 
LACE. 


JOHN F. PATCHING & Co. 


DESIGNERS, MAKERS and IMPORTERS of 


LACE CURTAINS AND PANELS 


20-24 E. Twentieth St., New York City 
San Francisco, 833 Market St. 


Boston Paris Chicago 














| | 420 Boylston St. Brussels 116 S. Mich. Ave. 
































SUNDOUR UPHOLSTERY AND DRAPERY FABRICS, 
OLD ENGLISH HAND-BLOCK PRINTS, CRETONNES, 
CASEMENTS 


TAPESTRIES DAMASKS 
HANDTUFTED RUGS 


Made to 


SEAMLESS RUGS IN SCOTCH AXMINSTER, ROWALLAN, ETC. 
TUDOR AND OXFORD MOHAIR, SUNDOUR UNFADABLE RUGS 





wae 








Sundour Building 





DRAPERY FABRICS, UPHOLSTERY 








AND RUGS 


FANCY NETS  VELVETS 


136,85 ay 


HAIN 


Order—Any Size, Shape or Color 


ah 7B B« 








20-24 W. 37th St., New York 











a =|W itcombeMcGeachinecF . 
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SUCCESS ASSURED 


ORIGINATED AND INTRODUCED BY 


A. THEO. ABBOTT & CO. 


PHILADELPHIA 
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ORIGINALITY 
QUALITY — PRICE 


GOODS CARRIED IN STOCK FOR IMMEDIATE DELIVERY 


OEHRLE BROTHERS COMPANY 


41 Union Square, New York :: 417-427 North Third Street, Philadelphia 
Chicago Office: 32 South Wabash Avenue 
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BRAIDS, EDGINGS, FRINGES # 
UPHOLSTERY “TRIMMINGS 


Unusual Trimmings for All Drapery Purposes 
Made to Match Your Own or Supplied Materials. 
Also a Large Stock of Standard Colors. 


CRETONNE TRIMMINGS 


in a wide variety of original conceptions. 
ATTRACTIVE— INEXPENSIVE 


Prompt deliveries in any length required. 


W. J. ROSENBERG CO. 


Office and Factory, 42-48 E. 20th St., New York 


Also Factory, New Durham, New Jersey 








a 
ADADAAAGPUCGUEAIONASGAMAURAAEAOGOLGASCQROCRUSRASUIREMINUSUALERIOONISEUCT) 77") 

+ 
Boston, A. H. Abels, 120 Tremont St. Baltimore W. A. Black, 58 Cent’] Savgs. Bk. Bldg. . 


Toronto, Edgar Fenton, 64 Wellington St. W. San Francisco, S. A. Davis, 913 Butler Bldg. 
Cleveland, A.J. Raine, 503 Hippodrome Bldg. Chicago, Warren Stilwell, 168 N. Michigan Av. 
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George Brooks § Son Zo. 


Philadelphia, Pa. 


Manufacturers 


Silks and Mercerized Damasks in plain and striped grounds. 
Uerdure Capestry Piece Goods 


Sunfast Curtains and Decorative Fabrics 
in splendid collection of designs and coloring. 


Curtains, Zouch Covers and Art-Silk Throws 


Furniture Gimps 


NEW YORK OFFICE | CHICAGO OFFICE 
257 Fourth Avenue 1512 Republic Building 
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Bh. Altman & Cn. 








BROADLOOM 
CARPETS 





ORIENTAL 
RUGS 





UPHOLSTERY 
FABRICS 




















HKifth Avenw -Madison Avenue, New York 
Thirty-fourth Street Thirty-itth Street 
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To bring out the beauty of a piece of upholstered furniture, the main es- 
sential is to have the proper covering that will harmonize with the design. 


The BURCH LINE offers for your selection a wide range in Damasks, 
Velours, Figured Mohairs, Art Velvets, Tapestries and Cretonnes. 


¥, 


Samples of coverings and Catalog of accessories sent on request. 


A. F. BURCH CO. 


217-219 Division Avenue, South 
Grand Rapids, Mich. 


AS SLAG ES ~, 





CNM SY 








P. R. Mitchell Company 


FIFTH AVENUE AND 15th STREET 
NEW YORK 







Converters— Manufacturers 


PEREMCO FABRICS 
DOROTHEA CRETONNES 


Tickings - 50-inch Slip Coverings 
Denims 
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Ws have anticipated the pres- ff 


ent vogue of damask by 
largely increasing our lines. 


MOSS ROSE MFG. CO. 
PHILADELPHIA 


Manufacturers of Upholstery Fabrics, Couch Covers, 
Tapestry Curtains, Drapery Fabrics 


New York: 133 Fifth Avenue 
Boston: 18 Boylston Street 








F. SCHUMACHER & CO. 


IMPORTERS, MANUFACTURERS 
and JOBBERS 











Upholstery Fabrics of Every Description 








TO THE TRADE ONLY 


BOSTON : 420 Boylston Street 
§ tog WEST THIRTY-SEVENTH STREET PHILADELPHIA : Finance Building 


NEAR FIFTH AVE. .. NEW YORK CITY CHICAGO : Heyworth Building 
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ONE OF THE MANY CHARMING PATTERNS OF 
DAMASKS IN PERIOD DESIGNS SHOWN BY 


STEAD & MILLER CO. 


NEW YORK PHILADELPHIA CHICAGO 


242 Fourth Avenue Fourth and Cambria Streets 1602 Heyworth Bldg. 
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Oriental and 
French Paneled Nets 


are the latest thing in our new 
lines of Filet, Madras, Swiss and 
Scranton Nets nowbeing shown. 


There are also 
many new effects in 
Louis XVI Adams 
Directoire Egyptian 
Empire Italian Filet Squares 


THE SGRANTON LAGE GOMPANY 


ScRANTON , Pa. 
New Yoru, 212 FirrH Ave. Gnicaco, Repus.ic Biosc. 
Toronto. 86 WELLINGTON ST. WEST (Janus B. Janiason) 
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ENLARGED UPHOLSTERY 


Special for the Trade: 





FOR PUBLIC AND PRIVATE 
BUILDINGS 








Our Own or Supplied Material 


Valances by the Yard, Special-Order Valances jie 
Panel Curtains, Draped Shades, Velour Hangings AAyas 
Prompt Deliveries SANT 


New Catalogue on Request 


B. LOWENFELS & CO. fees 


38 COOPER SQUARE, NEW YORK 


WORKROOMS 





““A Perfect Service Either Way” 




















ALSO 












—— 
= 





MANUFACTURERS OF 


Filet and Novelty 
Lace-Edge Curtains 


Filet and Novelty 
Drapery Nets 


141 Fifth Avenue, New York 
SELLING AGENTS 


| J. J. FEELEY & CO. 
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LACT 





W. E. ROSENTHAL 


REPRESENTING 


BENNETT & ASPDEN CO. 
J. W. BARBER & CO. 









VELOURS, PIECE GOODS and 
PORTIERES 






DRAPERY FABRICS, AUSTRIAN 
SHADE CLOTH 









257 Fourth Avenue, New York 


Corner of 2ist Street 



























































A*+*DECORATIWVE 








MOTIFS 
ROR EVERY 
lDURPOSE 





ALYTA 





= \ 


TR 


*AR 


HETHER the lines of furnt- 
ture be Colonial, ‘facobean or 


LYTA motifs can be applied to any (@) 
article of interior decoration, creat- ‘ 

ing distinctive effects that cannot be se- Oriental — 
cured in any other way. In our show- 
rooms we have a comprehensive display 
of decorative novelties as examples of 


what YOU can do with ALYTA—SEW 
OR PASTE them onto any foundation. 


A Line You Talk About, 


because there is nothing else like it. It 
attracts attention by its snap and 
versatility. And remember that Cheney Silks 
are designed, loomed and dyed 
with the touch of the older crafts- 


whether the house is large or small— 


whether a client’s tastes tend to 
the severely simple or the ornate— 


the Cheney Upholstery Silks will 
open before you and the house 
owner a wonderful range of choice. 


Complete schemes in ALY TA for 


any room, house, club, theatre or store, 











represent the latest and cleverest in manship which makes every yard 

modern Art and Decoration. a work of art. 

ALYTA is the creation of talented artists 9 You will find much of interest at our 

and our designers are practical Interior showrooms. To those ordering yard 

Decorators. “lengths of Cheney Silks sample 
| swatches will be sent on request, 









showing the full range of colorings 
in the different designs selected. 


CHENEY BROTHERS 
Silk Manufacturers 
Fourth Avenue and 18th Street 
New York 


ie. 











pn itis “ wre 











I> 


MOTIF NO. 7, IN BLACK, ORANGE AND GREEN 


SAN FRANCISCO 
MAIN OFFICE and FACTORY 


ALYTA COMPANY 
783 MISSION ST. 






~~ 











NEW YORK CHICAGO mea 
F. H. KIMBELL ROBT. J. RITCHIE be _ 
602 BARTHOLDI BLDG. _ ‘1416 REPUBLIC BLDG. —— ! 
2 EAST 23d ST. STATE AND ADAMS STS. jaws) 
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Picture Cords 
Mirror Cords 

















Shade Tassels 












Special-Order 





: : Se ee BROMLEY MFG. CO. 





MANUFACTURERS 


Drapery ang 
Upholstery 
Trimmings 


Sunfast Edgings 
Metal Galloons 
Rope Portieres 


Cretonne Edgings 


Furniture Gimp 


Art Fringesand Edgings 





MANUFACTURERS OF 


Lace Curtains & Nets 
Madras & Crete Goods 
Tapestry & Chenille 


Curtains & Covers 








LARGE ASSORTMENTS 
ORIGINAL PATTERNS, ALL GRADES 








Fifth Avenue Building 
200 Fifth Ave., New York 








Haughton & Lee 


[5 West 34th Street, New York 
OPPOSITE WALDORF ASTORIA 


THE NEW UPHOLSTERY DISTRICT 





Importers and Manufacturers 


Lace Curtains 
and Curtain Materials 


Swiss CURTAINS—Point de Gene, Irish 
Points, Brise-Bise, in Ivory and Beige. 


LACET ARABIAN CURTAINS 


in all combinations. 


SCRIM, MARQUISETTE and NOVELTY 






Work 








CURTAINS 



























New York Representative: A. Jacobson, 41 Union Square 
Pacific Coast Representative: A.M. Morganthaler, San 


Exclusive line of ENGLISH NETS, Scrims, 
Marquisettes, Edgings, Insertions, 
Motifs, Etc. 








Gabriel, California 
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BANG! 


BUT MAINLY 





No, this is not exactly a sketch of the Western Front “somewhere in France,” but it has passed the 
“Board of Censors” and is in reality a big noise just the same. 


We do not employ camouflage to disguise our “big noise” (CRASH). On the contrary, we want 
every American buyer to familiarize himself with our latest “advance”—a wonderful victory that 
is in harmony with present-day conservatism. 


Our entire line is resplendent with CRASH—the biggest noise we have ever made, and we are 
the pioneers in our line, which includes, in part, Moscow Crash, Stenciled Curtains, Couch Covers, 


Bedsets, Table Covers, Scarfs, Pillow Slips, Chair Backs, Valances and Dutch Curtains, all 


to match, in sets. 


Watch and wait for our spectacular CRASH offering; it will be of more than passing interest to 
every buyer in America. 


Don’t forget the boom, bang, CRASH and get in on the ground floor. 
Yours very truly, 


POLLITZ, LE FORT & KEON 


THIRD AND HUNTINGDON STREETS, PHILADELPHIA, PA. 
NEW YORK, 347 FIFTH AVENUE, ROOM 702 


CHICAGO MONTREAL, CANADA 
5 West Wabash Avenue 200 Unity Building 
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BOSTON 


GLENWOOD WORKS 


GLENWOOD, MASS. 


JOSEPH W. WOODS & SONS CO. 


35¢ FOURTH AVENUE 


NEW YORK — 


' CHICAGO 
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ANTIQUE and HISTORIC REPRODUCTIONS 


of the 


FRENCH PERIOD 


TO THE DECORATING TRADE 


We surely have in our extensive stock the Art Objects you need 
to please your client. Our desire is to co-operate with you. 














BRONZE BASKETS HOLDING 
ENAMEL FLOWERS WITH 
NEW LIGHTING EFFECTS 





FALL AND HOLIDAY 
| DISPLAY 


ges are cordially invited to inspect 
our large collection of Imported 
French Novelties now on exhibition 
in the New York Salesroom. 

The line includes many Novelties 
for the Fall and Holiday Trade. 











Bags of Every Description 
Bric-a-Brac Art Objects 
Leather Cushions 
Pillow Cases Trimmings 





FRENCH FILET LACES 


Scarfs, Bands, Headrests, Table Covers 
Curtains, Bedspreads 





Work Table and Lamp 
combined, made in 
French Mahogany and 
Silk—exclusive design 


GLAENZER & CIE. 

















NEW YORK 





SHOWROOMS 
IMPORTERS [35 Boulevard de 
33-39 W. 34t h St. TELEPHONE Strasbourg 


GREELEY 6365 











PARIS (FRANCE) 
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MOHAIR VELVETS 


Distinctive, Exclusive Patterns and Color Ranges 
for the 


HOME, CLUB, THEATER 


These Fabrics can Stand the Severest Test and 
also Remain Decorative 


LARGE LINE—WRITE US 


J. H. THORP & CO. 


New York Boston Chicago Philadelphia San Francisco Ff 


























Emden & Wormser 


Lace Curtains be's.0"""" 
242 FOURTH AVE., naw wees 


Cor. Twentieth Street 


DEXTER MILLS 


Manufacturers of 








Scrims, Voiles @ Marquisettes 


Bullion Fringe and Tassels || | “° "r°*S™*7: Som: 20th St» New York 


"Poruneaveruncioe’ | | RYAN & McGAHAN 


Ant, UPHOLSTERY AND DRAPERY TRIMMINGS || | 22 Bast 2Ist Street :: New York, N. Y. 


Manufacturers and Importers 
SCRIM, VOILE, MARQUISETTE 


NOVELTY CURTAINS NOW 





Ready for Immediate Shipment, always a Complete Line of 


EDGINGS AND FRINGES 


Order these in advance—they are always in demand: 




























L -Shade Fri Gi Metal Gall 

Cousn Ball Fringes on Cords eee hodieee MADE IN OUR OWN F ACTORY 
Carpet Bindings Awning Fringes Rug Fringes, etc. Importers of 

Furniture Gimps Cretonne Edgings Rope Portieres 


Lace Curtains, Fancy Nets, Madras 
Curtains and Yard Goods 
Sole Agents for 


HOOD, MORTON & CO., Ltd. 


NEWMILNS, SCOTLAND 








PHILADELPHIA FACTORY AND SALESROOMS 
Fifth and Cherry Streets 


NEW YORK SALESROOMS 


222 Fourth Avenue, Corner 18th Street 


——- 
Sa 


























20 
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INLAGCE AFTER THE MANNER OF 
2 THE ARTISTS OF CHINA AND JAPAN 





{ 

We are showing a line of decorative nets in 

a new fabric, suggestive of Oriental charm in | 

its softness and transparency. Our selection of 3 
| 
: 





designs is, we believe, beyond comparison, 
being inspirations from masterpieces from all 
sources of Oriental art. 





~ @ Quaker LACE COMPANY 


i Philadelphia, Pa. P) 
ao — ‘cena ais iiiliniain — eae 
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W sE are showing a complete 





line of popular- priced 
Couch Covers, Table Cov- 


ers and Portieres, in the grades that 
you can move in quantities and at 


prices that you will find attractive. 


Penn Tapestry Co. 


Water Power Mills 
Main Office: Glen Riddle, Pa. 


New York Office, 41 Union Square 




















|“ROYCO” BRAND 








AUSTRIAN CLOTH 











for 


| Window Shades 
| Valances 


and 
Draperies 


1 Shown in several pat- 
terns —cream colors, 
also black stripe. 


SUNFAST 
TUBFAST 


Also 


| VERDURE 
| TAPESTRIES 


and 


GEORGIAN CLOTH 
A Plain, Light -Weight, Iridescent Fabric Made in 36 Colors 


GEORGE ROYLE & CO. 


Mill: Philadelphia, 4090-4098 Frankford Avenue 
New York Office: 215 Fourth Avenue, Clarendon Building 























HACKER’S 


RELIABLE 
UPHOLSTERY and DRAPERY 
WORKHKROOMS for the TRADE 


30 E. Twenty-Second St., New York 


Telephone 5994 Gramercy 








SMITH & RAMSEY EMBROIDERY G0, 


1638-1640 MARKET ST., PHILADELPHIA 
Manufacturers of 


Embroideries for the Decorative Trade 


L 
Rte; Original designe for cpectal andere: 
Estimates and Sketches submitted. 














HAND-WOVEN 


TAPESTRIES 
TO ORDER 





OLD 
TAPESTRIES 
REPAIRED 


EDGEWATER TAPESTRY LOOMS 
2 WEST 46th STREET, NEW YORK 


































Joseph Popper 




















Lace Curtains 
and Panels 


Conforming with all condi- 
tions required for the correct 
furnishing of high-class 
dwellings, public buildings, 
etc. 0c. 
























Special schemes, with cost, sub- 
mitted promptly upon request 













131-133 E. 23p ST., NEW YORK 
CORNER LEXINGTON AVENUE 
FIFTH NATIONAL BANK BLDG. 
“One Minute East of Fourth Avenue” 
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TO BUYERS OF UPHOLSTERY FABRICS: 






The difference in Upholstery Fabrics can only be discovered by competent judges. No reliance 
can be placed on the general appearance of goods. We have never been tempted by competition to 
sacrifice quality to price, knowing that the triumph of depreciable goods is only temporary. 

We have always and still will adhere to a standard of perfection, which has proven that true 
merit and consistent prices are always rewarded by permanent and lasting success. 


Our aim is to place on the market a line of Upholstery Fabrics that are up to-date and goods 














a= 








Boston Office: 120 TREMONT STREET. 


that will give entire satisfaction to the buyer. 


PHILADELPHIA TAPESTRY MILLS 
ALLEGHANY AVE. AND FRONT ST. 


PHILADELPHIA, PA. 


New York Office: 141-147 FIFTH AVENUE, S. E. Cor. 21st Street 


San Franciso Office: 833 MARKET STREET 


Makers of Velour and Tapestry Portieres, Couch Covers, Table Scarfs, Moquette. Gobelin and Velour Piece Goods. 








E. RIES & CO. 10-112 Sth Av., N.Y. 


Manufacturers of 


MARQUISETTE, SCRIM AND NOVELTY CURTAINS 


FILET NETS, MADRAS, CRETONNE, SCRIM AND 
MARQUISETTE PIECE GOODS 


NEW ENGLAND AGENTS: 
WELLS & HAMMOND, 67 Chauncy Street, Boston, Mass. 


CHESTER LACE MILLS 


CHESTER, PA. 
MANUFACTURERS 


Lace Net Window Draperies 
SHOWROOMS : 
1182 BROADWAY, NEW YORK 


Brooks & Foshay Co., Inc. 


MANUFACTURERS OF 


Scrim and Marquisette Curtains 


Piece Goods, Panels, Bed Sets 
51 WEST TWENTY-FOURTH STREET, NEW YORK 
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Manufacturer of Swi elty and St 


79-83 FIFTH AVENUE, NEW YORK 








Eugene Neumaier & Co. 


Manufacturers and Importers of 
Curtains and Curtain Materials 


Specialists in Popular-Priced Scrim 
and Marquisette Curtains 


PANELS YARD GOODS BED SETS 
Original Styles Highest Qualities 
Big Values Prompt Deliveries 


Send for Our Free Booklet of the New York City 
Wholesale Trade 








3-5 West 18th Street New York 

















JOSEPH DERK & CO. 


MAKERS OF 


Suniast Drapery 
Fabrics 


FACTORY AND SALESRKROOMS 
Germantown Avenue and Berkley Street 


WAYNE JUNCTION PHILADELPHIA 
NEW YORK CHICAGO BOSTON 

Cc #: Magee Fazzie & Bates J K. Taylor 
24 E, 21st St. Lees Building 12 West St. 








—— 





WILKES-BARRE LACE MFG. CO. 


offer a wide range of 
LACE WINDOW DRAPERIES 


AND 
NOVELTIES IN FILET WEAVES 


CLARENCE WHITMAN & CO., Inc., 212 Fifth Avenue, New York 
Selling Agents 
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DRAPERY 
FABRICS 


HERE isa distin quality in Colonial Drapery Fabrics, 
resulting from our careful and intelligent methods of 
working out effective designs on suitable fabrics. Their dis- 
tinctive qualities make Colonial Drapery Fabrics the most 
impressive and best selling line of decorative materials. 


MARSHALL FIELD & COMPANY ~— CHICAGO | 
Manufacturers ¢ and Distributers of Standard /erchandise 


| Prices always the lowest | 


i 
\ | ti 

tj NEW YORK SALESROOMS, BROADWAY AT 24TH STREET 
mia a , 


’ 
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Skinner's 
Upholstery Satins 


and 


Drapery Silks 
All Shades 


(% inches wide) 


Used for every conceivable 
purpose of interior decorat- 
ing and furnishing. 


We cut any length desired. 


“Look for the Name 
in the Selvage.” 


WILLIAM SKINNER & SONS 
4th Avenue and 17th Street 
NEW YORK CITY 


BOSTON PHILADELPHIA 
77 Chauncy Street 1101-1105 Market Street 
CHICAGO 
Adams and Franklin Streets 


Salesrooms—Cleveland, Cincinnati, St. Louis, 
Minneapolis, Los Angeles, Rochester, etc. 


Mills, Holyoke, Mass. Established 1848 



















WORKROOMS 
for the 


TRADE 


Upholstery 
abl Draperies 
1} f Curtains 


French Shades bb 
a Specialty 


WORKMANSHIP OF THE 
HIGHEST CHARACTER 


PROMPT SERVICE 
Sketches and Estimates on Request 





in 

















































JULIUS GUTTMANN , 
49 West 45th St., New York f 


tie Telephone: Bryant 4565 


CRITERION DECORATIVE COMPANY, Inc., PHILADELPHIA 


SPECIAL LACE PANELS and VALANCES 


for Hotels, Clubs, Theaters and Private Trade 
Estimates and sketches submitted 


Office and Showroom: New York: 
500-508 W. Girard Ave. A. Jacobson 
Philadelphia 41 Union Square 


W. H. BROWN, SON & CO. 
“BROWN'S LINENIZED GRETONNES” 


395 Broadway, New York 


Staheli, Rietmann & Co, 


LACE CURTAINS, 
BED SETS, ETC. 


7 and 9S East Twentieth Street 


Between Fifth Avenue and Broadway 


NEW YORK CITY 
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WORLD'S MOST CELEBRATED 
REPRODUCTIONS OF 
ORIENTAL FLOCR COVERINGS. 
WOVEN SEAMLESS 


BROADLOOM 
SEAMLESS CARPETING 


VICTORIA QUALITY— COMMON WEALTH QUALITY— 
WIDTHS, 9 FT. AND 11 FT.3 IN. WIDTHS, 9 FT. AND 12 FT. 


CUT QUANTITIES AND BY THE ROLL. 
SAMPLES SOLD UPON APPLICATION. 


JAMES M. SHOEMAKER Co., INC. 
45-47 East 20th Street, New York 




































Fine Appearance 
Rich Texture 


OHAIR VELVET oan a 


THE LUXURIOUS UPHOLSTERY 
i L. C. CHASE & CO. ‘ 
i] New York City Boston Detroit Chicago \i¥% 

Seventy years leadership in manufacturing ‘ 






MANUFACTURERS AND IMPORTERS OF 


Curtains » Drapery Materials 





! SCRIMS 
W. J. Pingston @ Co. | | MARQUISETTES 


NEW YORK -- PARIS =:- ST.GALL | | MUSLIN 


French and Swiss Curtains, Etc. | | st. cau NEW YORK 


} 15 UnterstRasse 315 Fourth Ave, cor. 24TH St. | 
New York Salesrooms, 115 East 23d Street | ienetenieintin Jj 

















ROBERT LEWIS COMPANY 


TOURNAY DAMASK—TAPESTRY PIECE GOODS 


Also many novelties in new grades of unusual interest. 
Fascinating patterns and new treatments in an extensive assortment of 


ART. SILK AND MERCERIZED CURTAINS 
COUCH COVERS IN VERDURES, ORIENTALS, Etc. 
MADRAS PIECE GOODS AND CURTAINS 


A line of distinctive interest and great merchandising value 


NEW YORK SALESROOMS OFFICE AND MILL 
84-7 HARTFORD BUILDING, 41 UNION SQUARE BRIDESBURG, PHILADELPHIA, PA, 
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Manufactured by 


THE PAPE BROS. MOULDING CO. 


Boulevard Bend, Cincinnati, Ohio 


A Decorative Unit which accommodates Lace Curtains, Hangings, Panels 
and Overdraperies of varied material as well as the Window Shade. | 


Its perfect simplicity and completeness make it easy to erect, hence, easy to sell. 
Adjustable to practically any style or width of window 


Md , —— | ae 
ee es 
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A profitable fixture for any deco- | 
rative department. 


The VALANN offers a perfect 
covering for all the rods, fixtures 
a and curtain ends, as well as pro- 
tection from ceiling light and 
dust. 


Any or all hangings are easily 
removed, giving clear access to 
window for cleaning. 


The VALANN is beautifully ] 
finished in a variety of correct 
period styles and in woods to 
match house trim. 











Sole Agents 


STURZENEGGER & TANNER 
105 Fifth Avenue, New York 











CREATORS OF THE NEWEST IDEAS IN 
PANEL and NOVELTY 


CURTAINS 
WINDOW VALANCES 


AUSTRIAN SHADES 
DRAPERIES HANGINGS 


HIGHEST-GRADE WORKMANSHIP AND PROMPT 
DELIVERIES GUARANTEED 


BEFORE PLACING YOUR ORDERS CONSULT 
US-—OUR PRICES WILL INTEREST YOU 


8 EAST TENTH STREET NEW YORK 
NEAR FOURTH AVENUE 








LOVEMAN BROS. 


Converters of 


YORKTOWN DRAPERY FABRICS 
Scrims, Voiles @ Marquisettes 


906 Broadway, at 20th St., New York 





ne 
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JACOB STURMER: 


MANUFACTURER AND IMPORTER OF 


Novelty Curtains - Bedsets - Panels 
29-31 EAST 22nd STREET, NEW YORK 


TELEPHONE, GRAMERCY 56% = 
STUUUUUNUULLNAUUUUUUGUUEOUEAUOEGUEOUONEUUEOOEGURAUUOOOGEUEUUEGUUEOUEAUUAUONOOUEOOUEOUEUUEGUUOGU EAU EGUUAAUOAUU NANG 


NEW ENGLAND MANUFACTURING CO. 


FITCHBURG, MASS. 





242 Fourth Avenue, New York 











Our entirely New Lines of 
LACE CURTAINS and YARD GOODS 


are now ready to show you 
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ROYAL ART DRAPERIES 


Light and Medium Weights in 
a big range of styles and colors 


REGAL, RADIUM and MADRAS 
VERDURE, DAMASK and VELOUR 


Curtains and Piece Goods 


FAIRMOUNT SUNFAST POPLIN 
PIECE GOODS 


Big Line of Colors 


ARMURE, MERCERIZED, SILK 
CRINKLED and SUNBURST 


Silk Curtains and Piece Goods 


ORIENTAL COUCH COVERS 


Table Covers, Lambrequins, Runners, etc. 


W. T. SMITH & SON, Inc. 


New York Office Mills, Third St.and Lehigh Ave. 
126-128 Fifth Ave., cor. 18th St. Philadelphia, Pa. 


Chicago Office 
1533 Republic Bldg., cor. State and Adams Sts. 


Other Branch Houses 














STURZENEGGER & TANNER 


ST. GALL, SWITZERLAND 
Manufacturere ef 


Swiss Lace Curtains 


NEW YORK OFFICE, 105 FIFTH AVE. 
¥. J. FRERICHS, Representative 


H.F. MEYER & CO. 


IMPORTERS @ MANUFACTURERS of 
FINE LACE CURTAINS AND 
DECORATIVE LACE WORK 


EXCLUSIVE DESIGNS @ MATERIALS 


40 E. 22d St., NEW YORK 


UPHOLSTERY TRIMMINGS 
ROPE PORTIERES, SHADE PULLS 
CORDS and TASSELS 











HENSEL SILK MFG. CO. 


PHILADELPHIA, PA. 























MADDIN SOLIS 
NA = UNO 
TAINTAX —CTIDRANDI 
MALTA = SULTANA 
INCA CORA 


Some New EFFECTS IN 


ALL MERCHANDISE IS EAGERLY 
AWAITED BY ALL BUYERS. WE 
HAVE CREATED A FEW IN OUR 


SUNFAST FABRICS 


WHICH, IN COMBINATION WITH 
OUR USUALLY STRONG SHOW- 
ING, WILL NO DOUBT BE AP- 
PRECIATED, AND INCLUDED 


IN OUR SPRING LINE 


Zenith Mills 


Allegheny Ave. and 2d Street 
PHILADELPHIA, PA. 
NEW YORK: 354 FOURTH AVENUE 


SAN FRANCISCO: 717 MARKET STREET 
CARO & UPRIGHT, Coast Representatives 
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ORDERED WORK OUR SPECIALTY 


TELEPHONE: 3470 Gramercy 





OUR NEW NUMBERS 
27 and 33 West 23d St. 


C. WEINBERG & CO., new Yor« 


MANUFACTURERS OF HIGH GRADE 


UPHOLSTERY ‘" DRAPERY TRIMMINGS 


WE ALSO CARRY IN STOCK A FULL LINE OF 
SUN FAST EDGINGS, CRETONNE EDGINGS, CURTAIN EDGINGS SASH EDGINGS, FURNITURE 
FRINGES, FURNITURE GIMPS, CORDS, PORTIERE ROPES, PILLOW CORDS, METAL GALLOONS 





RYER & CASHEL 


\ Manufacturers and Assemblers of 

} Upholstery Goods, Tapestry 

ll Curtains, Couch Covers, etc. 
SUNFAST FABRICS 

11 EAST 22d STREET, NEW YORK 





Dundee Mills: 
Paterson, N. J. 











MAKERS OF PERIOD AND NOVELTY 


PANELS, VALANCES 
and DRAPE SHADES 


Our catalogue gives prices and details of fabric 
and design that will assist you in your window 
decoration problems. 


THE WINDOW DECORATIVE WORKS 








Tapestry Goods, Couch Covers, Table Covers & Portieres 


AND 


Lacet Novelties, Bed Sets, Curtains, Panels, etc. 
J. VROOM ROSCOE 


MILL REPRESENTATIVE 








1258 West Fourth St., Cleveland, Ohio 








F. BOYER COQ. 


Manufacturers of 


Window Shades 


Eagle, Hand-Made Opaques. Oswego Opaques and Tints 
John King & Son’s Scotch Hollands. Sunfast Hollands 
Wm. O'Hanlon & Co,’s Florentine and Striped Hollands 


Importers of Valances, Shade Laces, Insertions and Fringes 
Shade-Pulls, Etc. 


We carry a full line of everything required by dealers in 
Window Shades in both foreign and domestic productions. 


175 N. Wabash Ave., Chicago, IIl. 








115-117 East Twenty-Third Street NEW YORK 


WHITELEY & COLLIER 


MANUFACTURERS OF 
TAPESTRY PORTIERES 
COUCH and TABLE COVERS 


MERCERIZED SUNFAST CURTAINS and 
PIECE GOODS 








VERDURES DAMASKS and UPHOL- 
STERY FABRICS 








MILLS: 5317-29 Westminster AvE., PHILADELPHIA, Pa, 
JAMES CHRYSTY, Mill Representative 


©sTIKYAN 8 @, 


Fine Persian Carpets and Rugs 


12 EAST 40th STREET 
New York 





TEL. BRYANT 8170 





MOSKOWITZ BROS. 


Ht 


OMPLETE LINE < 


ts. Curtains and Panels 


Bed Se 


12-16 EAST 22d STREET 


NEW YORK 








MILLER & MONTAGUE 


LARGE STOCKS 


MADRAS and CRETONNES 


ECRU, LIGHT COLOR and VERDURE 
SUNFAST PIECE GOODS and CURTAINS 


13-15 East Twenty-Second Street, New York 


Sole Agents, MORTON BROS. 
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JONES and BRINDISI 


Importers of 


GWINESE Recs 


ANTIQUE and MODERN 


ARRYING the largest stock of Antique Chinese Rugs of any firm 
in the United States, in sizes from 12 inches square to 19x23 feet. 


We make Chinese Rugs to order in special designs, shapes, sizes and 
colors, and are delivering in six months from date of order. We are 
showing unusual and highly artistic designs for stock orders and have 
an exceptional line of other sizes constantly on hand. 


We appeal especially to High Class Trade and Decorators. A visit to 
our warerooms will repay you with interest. 


JONES and BRINDISI 


CRAFTSMAN BUILDING 
6 East Thirty-ninth Street New York 








HENRY GOLDTHORP 


MANUFACTURER OF 


UPHOLSTERY GOODS & DRAPERY FABRICS, SUNFAST & ART. SILK 
CURTAINS & COVERS, VERDURE TAPESTRY & MERCERIZED DAMASK 


Factory and Salesroom 
ORLEANS AND JASPER STREETS, PHILADELPHIA 


HENRY KEST CO., 41 Union Square, New York Representative WARREN STILWELL, 168 Michigan Ave.,Chicago, Ill. 
H. L. HASS, 929 Chestnut St., Philadelphia WM. McKENDRY, Portland, Ore., Pacific Coast 











JOSEPH STONE STON E CLINE CU RTAIN CO. HARRY CLINE 


MANUFACTURERS OF 


SCRIM CURTAINS AND YARD GOODS 


THE POPULAR-PRICED LINE 
FACTORY SALESROOM: 39 SUDBURY STREET, BOSTON, MASS. 








Our Trimmings Awarded Highest Honors at the Panama-Pacific Exposition 


MORRIS BERNHARD CO, 


Upholstery Trimmings, Rope Portieres 


18-20-22 WEST EIGHTEENTH STREET 
Near Fifth Avenue New York City 
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J. E. CURRY 


390 Fourth Avenue New York 


BOSTON—78 Chauncy St. CHICAGO—917 Medinah Bidg. 


B. F. B. LAWSON 


Successor to the HOUSE OF DAVID LAWSON, Est. 1850 


LACES—Barmen, Clunys, Filets, etc. 
NETS—Cable and Mosquito Nets 


The inspection of curtain buyers is respectfully invited. 


Telephone 8960 Madison Square G. L. MARTIN 































race worn || || Derk & Wahl Mfg. Co. 





carry out your ideas or 


to suggest special treat- 
mend. New York Salesrooms: 


THOMAS S. DOLAN & CO., 874 Broadway 


‘ | Less Pande, Co Manufacturers of the largest and best line of 
4 , . ie 
“| ome Brag sas LIGHT WEIGHT SUMMER 
i] Covers, Ete. DRAPERIES and 
d We are always pleased YARD GOODS. Novelty effects 
7; to submit our wide 
a range of samples, and 
; nig wendy aa Philadelphia Factory and Salesrooms: 

your service, ready to Unity and Leiper Streets, Frankford 
v 
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UPHOLSTERY AND LAMP SHADE 


EM TRIMMINGS EM 


SPECIAL ORDERS PROMPTLY EXECUTED 


EDWARD MAAG 


32-46 W. TWENTY-THIRD ST., NEW YORK CITY 


«company || MGMAHON & CREMINS 


33 & 35 East 2ist Street manuractunens of SCRIM, LACE ano MUSLIN 
NEW YORK CITY 


a 
a oy ae Curtains, Bedsets, Panels 
59 East Adams Street j ' 
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a 404 FOURTH AVENUE . . - - NEW YORK 



















DECORATORS 


We are manufacturers of Silk Flowers and Trimmings for 

Decorative Purposes, also Floral Motifs of every Descrip- 

tion for Lamp Shades. Original designs furnished or your | 
own ideas worked out artistically. 


FRENCH FLOWER IMP. CO. 
314 WEST 14th STREET, NEW YORK 





























PRESIDENT 










TREASURER 


McMASTER & MAUGLE co., Inc 


ALFRED SCHOLES 


C. 
MANUFACTURERS OF 


©. T. Mc MASTER WINDOW SHADINGS 


CURTAIN POLES AND BRASS TRIMMINGS, ETC. FACTORIES 


1215 RAGE ST., PHILADELPHIA, PA. 2az73t Gompon Sr. 
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Mills: 
Patchogue, N. Y. 








They Meet the Needs 
of All Customers 


Patchogue curtains and curtain nets, lambre- 
quins and lace specialties will meet the needs of 
all your customers. There is something for 
every home and pocketbook and the very best 
value for the money. 





MANUFACTURING COMPANY 





TRADE-MARK 


1115-17 Broadway, N. Y. 


Chicago Salesrooms 
Republic Building 
State and Adams Sts. 

















THE NEW HIT 


“FELDCO BRAND” 






TRADE MARK REGISTERED 


HAIR CLOTH 


Distinguished for its 
SERVICEABILITY, CHARACTER 
DAINTINESS 


Now popular with discriminating users 


CHAS. H. FELDSTEIN CO. , Ine. 


PHILADELPHIA, PA. 





MEYER’S THREADS 
are the Standard Threads for 


Upholstery, Carpet and Shade Work 
All colors 
Sewing Silk for All Purposes 


JOHN C. MEYER THREAD CO. 


Send for Samples Lowell, Mass. 


















as EEC RES 
“i 6B. SAUBIAC & SON : 


Decorative Embroideries, Lace Curtains, 
ma Upholstery Fabrics, Special-Order Work ea 



















cw 19-25 EAST 24th STREET, near 4th Avenue 


OARS ORO Ome 




















MORSE & SPRINKLE, inc. 


Factory, 505 State St., Brooklyn, N. Y. 


CONVERTERS and 
MANUFACTURERS 


NEW YORK OFFICE 
Clarendon Bidg., 215 Fourth Ave. 


Room 811 
Phone Stuyvesant 3899 
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OR fidelity in quality and design to the highest art of foreign 
lands, coupled with the sturdy wearing qualities that are distinc- 


tively American, choose BROWN’S LINENIZED CRETONNES. 


Several of our latest and best designs for Spring are by American 
artists connected with the American Museum of Art, of New York. 


YOU can best insure your customers’ satisfaction and your own 
profit by selling BROWN’S LINENIZED CRETONNES for 
Slip Covers, Hangings, Bed Spreads, Cushions, Upholstery, etc. 


W. H. BROWN, SON & CO. 


OFFICES AND SALESROOM 


395 BROADWAY, N. Y. 874 ee SRBWAT. Tv. ~ 
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Through the medium of delightful illustrations like _ aS SO oe 
the above we are talking to the country’s discrimi- 
nating households in the big magazines about the 


lasting satisfaction of 
() | | 


GUARANTEED SUNFAST 
DRAPERIES ¢ UPHOLSTERIES 


You at your end have an important selling mission in furthering 
the use of these fabrics: they create “consumer-satisfaction.” 


The weaves and colors in the various qualities we are showing 
for the New Season will interest you greatly. Their decorative 
charm ensures rapid selling. 


ORINOKA MILLS 


215 Fourth Avenue, New York City 


PHILADELPHIA SAN FRANCISCO CHICAGO 
1010 Commonwealth Trust Building 519 Commercial Building 1608 Heyworth Building 
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YOU KNOW of us first of all as “THE special-order 


house” and we are living up to our reputation as 
never before. 


BUT BEING leaders in one field doesn’t prevent us feeling proud 
of the strides we are making toward perfection in our yard-goods 


department and in the manufacture of popular-priced Marquisette, 
Scrim, Cable and Filet Curtains. 


E.C. CARTER & SON 


Lace Curtains Light Draperies 
116-120 West 32d Street, New York City 
Philadelphia, 929 Chestnut St. Chicago, 1701 Heyworth Bldg. 
Boston, 120 Tremont St. San Francisco, Phelan Bldg, 
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Turf Pattern, on Beverly Cloth 





The richness of coloring of TURF impresses | 
one most upon seeing this French conception | 
of a forest scene. In this respect it is the 
leader in this season’s line. 














Be sure to take especial notice of TURF 
| when the Standish Mills salesman is in your 
city—or send to us now for a sample card. 


STANDISH MILLS—ELMS & SELLON 







NEW YORK 
906 Broadway 


PHILADELPHIA 
Denckla Bldg. 











BOSTON 
52 Chauncy St. 


CHICAGO 
309 Adams St. 





SAN FRANCISCO 
742 Market St. 













































“T saw it in THE UPHOLSTERER” 


STROHEIM & ROMANN 


Drapery Sabrics 
Mall Decorations 


and 


Salesrooms 
242-250 Fourth Ave 
NEW YORK CITY. 
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JOHNSON & FAULKNER 
North Union Square 
NEW YORK 


a maae all -) RODUCTIONS of Antique Stuffs of all the Important 
pa at Periods in Tapestries, Brocaded Silks, Damasks, Embroid- 
eries, etc. * * Some taken from rare and historic examples 
of unusual interest. * * Printed Linens, in texture, design 
and color, very like the old. * * Many useful and correct 
styles for wall hangings. * * Velvets of Cotton, Flax, Silk 
and Mohair. * * Plain Stuffs in fine colors and great variety. * * In short, 
a very extensive stock of high-class stuffs for all sorts of decorative purposes. 





















BOSTON PHILADELPHIA CHICAGO 
120 Tremont Street 1420 So. Penn Sq. 32 South Wabash Avenue 


PARIS, 50 Faubourg Poissonniére 








P. K. WILSON & SON 


Manufacturers and Importers of 


LACE CURTAINS 


Renaissance, Arabian, Princess, Cluny, Filet, Antique, Marie Antoinettes, Brussels, 
Irish Points, Tambours, Saxony Brussels, Novelty Nottingham, Madras, etc. 














Yard Goods of every description. Bed Sets, Panel Curtains, and Door Panels. 


Complete assortment of Edgings, Insertions and Motifs for manufacturing purposes. 
Headquarters for real Cluny and Arab Laces, Plain Bobbinets and Plain and Fancy 
Scrims in white, Arabian and Ivory, in all widths. 





Also large assortment of Renaissance, Cluny, Arabian and Filet Table Decorations 
and Embroidered Pillow Covers. 















130-132 FIFTH AVENUE, Cor. 18th St.. NEW YORK 


BOSTON CHICAGO ST. LOUIS DETROIT PHILADELPHIA 
67 Chauncy Street 237 South Fifth Avenue 417 Victoria Building Gas Office Building 1033 Chestnut Street 
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otsterer” DEVOTED TO THE UPHOLSTERY ARTS: 


DRAPING, FURNITURE, FURNISHINGS 


W. O. HALL...~---- 2-22 -00- - 22 5 oo eo ne on ne oo one enn ne REPRESENTATIVE 
N. M. FACKENTHALL........---------------- PHILADELPHIA REPRESENTATIVE 
CHARLES A. ANDERSON, INS. EXCHANGE BLDG..... CHICAGO REPRESENTATIVE 


SUBSCRIPTION, $2.00 PER YEAR 


FOREIGN SUBSCRIPTION, 83.00 PER YEAR 


CORRESPONDENCE SOLICITED ON ALL SUBJECTS RELEVANT TO THE READING PAGES OF THIS JOURNAL 
NOTICE OF CHANGE IN ADVERTISEMENTS MUST REACH US BY THE FIRST OF THE MONTH 
THIS JOURNAL IS A MEMBER OF THE NEW YORK TRADE PRESS ASSOCIATION 
ENTERED AT THE NEW YORK POST OFFICE AS SECOND-CLASS MATTER 





a a = 





FACT &®& COMMENT 





ODERN warfare as it is to-day conducted may 

be likened unto a gigantic business enterprise. 
No longer is it merely a question of men and guns, 
with final victory perching on the 
banner of the nation with the 
largest army, but rather a matter 
of as much preparation and or- 
ganization behind the battle lines as on them. 


The Hour of the 
Business Man 


To-day, for what may be said to be the first time 
in history, the man of big business looms up against 
the horizon almost as strongly as does his brother who 
wears a uniform, who, in this hour of our country’s 
need, has not only welcomed but sought the aid and 
co-operation of thosé men who have proven their “big- 
ness” in civil pursuits. 

Men like John Wanamaker and Thomas A. Edi- 
son are as necessary to the successful conduct of the 
war we are engaged in as are those men who will 
direct the active work of our armies in the field, and 
the Government has been quick to recognize this fact. 

The special war meeting of the National Chamber 
of Commerce, held at Atlantic City from September 18 
to 21, was conducted for the purpose of giving the 
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business men of the United States an opportunity of 
voicing their thoughts and putting into definite form 
the results of their experience. 

Said Waddill Catchings, chairman of the National 
Chamber programme committee, a few days previous 
to the meeting: “The convention will not only give 
representatives of business the opportunity of express- 
ing their deep sentiments of loyalty and patriotism, but 
will also give them a chance to make constructive sug- 
gestions to the Government. The ultimate result of 
crystallizing the thought of large numbers of business 
men, and sending these men home in a spirit to be 
helpful to the Government, must necessarily result in 
a leadership throughout the country which will make 
more effective our national energy in the prosecution 
of the war.” 


N page 76 we publish in the form of an honor roll 

a list “The Men of Seventeen.” From this list 

we have removed the names of men who are engaged 

in purely local service, because it 

Keep this List seems unfair to list men who still are 

U p-to-date able to enjoy their ordinary home 

comforts in equal prominence with 

those who have sacrificed home, business and social 

pleasures in order to give their full time and interest 
to Government service in the Army or Navy. 
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It will be noted in our list that we have not been 
fully provided with information as to the particular 
unit in which some men have enlisted. We are anxious 
to have this list complete and would be glad to have 
the friends or employers of enlisted men see to it that 
the particulars concerning the men in whom they are 
interested are kept constantly checked up to date, 
which will be very readily done if they will give us 
the information. 


O THE man engaged in one business who is so 
absorbed by it that he has little time to see beyond 

his own affairs it would be a good thing to sometimes 
lift his eyes from his narrow surround- 

Business from ings and consider his business in its 
a New relation to other things of the times. 
View Point Just now the general result of “lift- 
ing one’s nose from the grindstone” 

leads to speculations about the war. Yet even the war 
may be regarded either narrowly or broadly. To the 
mill man, whatever his line of business may be, 
there is an incentive to look at the permanent 


economic effects of the war in the broader aspect. 

The war is sure to change social habits, systems 
of government, conceptions of right, and shape the 
future at large. In some directions, by reason of the 
large amount of manufacturing of munitions and sup- 
plies here for the Allies, it has already changed the 
industrial phase of certain communities and sections 
and these changes will now be widened by our entrance 
into the war, and affect industry and commerce 
throughout the country. In its degree, the change will 
be revolutionary, and every movement along these lines 
will affect production in all kinds of manufacturing 
plants. 

Even in normal times there is no great surplus of 
labor in the weaving industry, and the industries 
created by and for the war have been heavy com- 
petitors for the labor of factory workers. 

It is going to be more and more difficult to hold 
operatives and to get new hands for training. It will 
all have to be at a greater cost and it is bound to bring 
about post-war conditions that will compel a readjust- 
ment along many lines. 
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Broadway and Twenty-ninth Street, fifty years ago. The Anderson farmhouse, Northeast corner. 
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“HE ALSO FIGHTS WHO HELPS A FIGHTER FIGHT” 


HE big drive for the second Liberty Loan is 
under way as this magazine goes to press, and 
from present indications the various interests 
of the Upholstery and Allied Trades will be 

creditably represented in the work of seeing that 
New York’s allotment in the second loan is well over- 
subscribed. 

The Liberty Loan Committee has organized what 
they call the “Rainbow Division,” a special com- 
mittee devoted to the broad subject of interior furnish- 
ings. This committee is a committee of groups, the 
Carpet Group being under Myron W. Robinson, chair- 
man; Wall-Paper, Henry Burn, chairman; Furniture, 
Embury Palmer, chairman; Lighting Fixtures, Albert 
Wahle, chairman; Pictures and Frames, Mirrors, etc., 
S. L. Newman, chairman; Upholstery, Lace Curtains 
and Allied Trades, C. R. Clifford, chairman. 

These gentlemen as chairmen of the various 
groups constitute also the executive committee, having 
general supervision of the canvass. 

We append here the personnel of the various 
committees : 


COMMITTEE OF THE UPHOLSTERY, LACE CURTAIN AND 
ALLIED TRADES. 


C. R. Clifford, chairman; Charles H. Sellon, vice- 
chairman; Sidney S. Anhalt, George H. Alderton, 
Morris Bernhard, Lester W. Bond, F. W. Budd, 
George Bomann, Sidney Blumenthal, George J. Car- 
ter, Joseph Callahan, George E. Colon, W. R. Davis, 
W. J. Dinan, John T. Fox, L. G. Kibbe, T. J. Laflin, 
Wm. M. Lawton, Edward Maag, E. A. Merriam, 
George McGeachin, James Munro, John F. Patching, 
G. M. Prentiss, John M. Roche, Harry E. Scripture, 
John W. Stephenson, Isador Solomon, E. D. Teague. 


WALL-PAPER. 


Henry Burn, chairman; Robert F. Hobbs, George 
H. Keim, E. C. Baeck, James C. Prager, Mrs. Shirley 
S. Lloyd, Victor Wolf, W. J. Comstock, George J. 
Hanken, Richard E. Thibaut Jr., Peter Bosch, T. B. 
Aldrich, C. J. Williams, George E. Green, Edward C. 
Roberts, J. M. Walcutt, Harry Wearne. 


FURNITURE. 


Embury Palmer, chairman; Charles E. Spratt, 
Richard Adler, J. F. Aylward, W. W. Breck, C. Lud- 
wig Baumann, S. Baumann, J. H. Babcock, E. H. 
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Bailey, Arthur M. Cowperthwait, Herbert M. Cow- 
perthwait, T. Ashley Dent, Max Englander, James 
McEnery, Edward P. Francis, Louis Ferguson, Max 
Guggenheim, James H. Hatch, W. A. Hathaway, Ar- 
thur B. Hunn, J. B. Jones, Isse Koch, Alexander Kell- 
ner, G. H. Langworthy, Albert Leon, Mortimer W. 
Lee, Joseph Michaels, Owen Mannes, Harry Meyers, 
Edward Nahon, Eugene Orsenigo, S. P. Porter, Will- 
iam Rogers, George Stroebel, William P. Symonds, 
John Trounsteine, Charles Voit, Martin Wortmann, 
George A. Dierauf, Jacob Selig, Charles Fieseler. 


LIGHTING FIXTURES AND ACCESSORIES. 


Albert Wahle, chairman; C. F. Kinsman, Herman 
Plaut, J. E. Carpenter, R. C. Heather, V. F. Von Loss- 
berg, David Shapiro, Abraham Cooper, J. H. Dale, 
Robert Phillips, R. J. Simes Jr., A. V. Collins, G. E. 
Walter, Frederick Schwartz, I. M. Cohn, H. Tepfer, 
S. H. Lewie, C. F. Gettman, F. W. Weber. 


INTERIOR DECORATORS. 


John Sloane, chairman; Mrs. Mary L. Ackerman, 
W. H. Bradshaw, J. R. Bremner, Paul Chalfin, Mrs. 
Douglas Campbell, E. Feuermann, E. B. Heyes, N. F. 
Hoggson, George Leland Hunter, A. Kimble, Chas. R. 
Lamb, John N. Mannes, H. Norton, Victor Petry, 
Frank W. Richardson, Walter E. Rosenthal, Louis 
Schmitt, James P. Rome, C. Victor Twiss, Harry 
Wearne, Clarence Whybrow, L. Kilmarx. 


MIRROR AND ART PICTURE TRADE. 


S. L. Newman, chairman; Roland F. Knoedler, 
Nathan Ullman, W. Ottmann, H. S. Hinkle, Chas. W. 
Frazier, Penryhn Stanlaws, Geo. H. Phillips, R. Con- 
ley, E. F. Nicholas, Max Baer, John Nonnenbacher, 
I. H. Scheyer, John Droscher, Geo. Klackner. 


VERY organization is helping. 
The Art in Trades Club at its meeting on October 
4 adopted the following resolution: 


Whereas, The United States Government may require 
$20,000,000,000 during the next year for war expenses; and, 
whereas, it is the duty of every man to exercise all his energy 
and influence in the sale of Liberty Bonds, if we are to avoid 
the necessity for direct’taxation. Therefore be it 

Resolved, That it is the patriotic as well as the economic 
duty of the members of the Art in Trades Club to assist the 
committees already organized for the Liberty Loan campaign 
under the General Division of Interior Furnishings. And be 
it further 

Resolved, That we recommend to every member of our 
organization ‘that he shall affiliate with the particular group 
to which his activities belong. And be it further 
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Resolved, That it is our duty to report immediately as 
individuals to the heads of those committees and give to 
their canvass our hearty support. And be it further 

Resolved, That our secretary be instructed to send a copy 
of this resolution to every member of the Art in Trades Club 
as soon as possible. 

October 4, 1917. (Signed) H. V. Mooney. 


The Upholstery Buyers’ Association at their meet- 
ing on October 3 authorized the sending out of a letter 
over the president’s signature, as follows: 


Gentlemen: Inasmuch as eight of the twenty-eight 
members of the Liberty Loan Committee of the Upholstery 
Lace Curtain and Allied Trades are members of our associa- 
tion, we feel not only a patriotic interest, but a personal pride 
in the success of the campaign for the sale of Liberty Bonds, 
and we urge upon you to help us make a creditable showing 
for our industry. 

Will you kindly drop a line immediately to our repre- 
sentatives on the committee and let them know how much of 
a subscription they can expect from you and if they can have 
the services of your city salesmen in organizing a further 
subscription from your employees? 

We are not asking you to give us anything but simply 
to invest some money in the Government and for the Govern- 
ment. We are all working hard for the great result and beg 
of you to give this matter your immediate attention. 

(Signed) JAmMes Muwro, President. 


The Commercial Travelers’ Association of the 
Upholstery and Allied Trades, through the secretary, 
made this appeal to every member: 


Dear Sir: There is no more worthy work that the Com- 
mercial Travelers’ Association can undertake than the Liberty 
Loan campaign work. Mr. Clifford has been made chairman 
of the division which is represented by your membership, the 
Upholstery, Lace Curtain and Allied Industries, and he asks 
the co-operation of our people, each man to exert his influence 
in his own immediate circle of employment. Nobody is asked 
to give anything. It is a case of simply transferring one’s 
money to a Government account. 

If you are going to subscribe to the Liberty Loan make 
application at once through our division. The final report 
must be in by October 27. 

(Signed) Joun W. STEPHENSON, Secretary. 


ART IN TRADES CLUB ACTIVITIES. 


HE Art in Trades Club has instituted a series of @ 


“Round Table” discussions to be held at their 4 
clubroom, 11 East Forty-fourth Street, on the first, 7 
second and third Thursday of each month, unless” 
otherwise specially designated. 

The first Round Table discussion occurred on 
October 4, under the leadership of C. Victor Twiss, 
the subject being “Discount Abuses in Decorative 
Trade.” 

The second, on October 11, was led by Henry J. 
Davison, on the subject of the “Successful Treatment 
of Walls.” 

The third of the series will take place on October 
18, when the subject for discussion will be “The Trade 
Pirate,” with C. R. Clifford, of the UPHOLSTERER, 
as leader. 

A very comprehensive program of subjects has 
been laid out, covering the activities of the club up to 
the middle of May, and it is hoped by the committee 
in charge that these Round Table discussions will 
result in very practical and profitable meetings. 





MORRIS BERNHARD CO. HAVE NEW 
BOSTON OFFICE. 

HE Boston office of the Morris Bernhard Co., 

located for a number of years in the Phillips 
Building, 120 Tremont Street, has been removed to 
the new Berkeley Building, 420 Boylston Street, Room 
507, where W. O. Brown is in charge. The new 
quarters have been attractively fitted up and customers 
of the firm can examine the line with convenience and 
com fort. 





A display of Elms & Sellon’s fabrics in the show window of Schaefer’s, Westfield, N. J. 
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RITZ-CARLTON RESTAURANT OF THE “‘LEVIATHAN,’’ FORMERLY 
THE INTERNED HAMBURG-AMERICAN “VATERLAND’’ 


The illustration above is of interest at this time because the vessel is again ready to take the seas under the flag of the 

United States. This steamer has a gross tonnage of 54,300, is 950 feet over all and has a beam of 100 feet. The repairs 

of the machinery destroyed by the crew are said to have cost over $800,000. What the Government intends to use the 
vessel for has not been indicated. 
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LACE PANEL FOR A CLUB WINDOW 
Designed to special order, by E. C. Carter & Son. 
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" \ which the growing generation is trained. 

















WHAT IS THE 
MATTER WITH 
MAN -POWER? 


“PRODUCTION WHICH DEPENDS ON HU- 

MAN EFFORT ALONE IS STEADILY DECLIN- 

ING IN VOLUME, DETERIORATING IN QUAL- 
ITY, BUT CLIMBING IN COST.” 
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E HEAR a great deal of complaint to- 

day that certain lines of business, from 

the man-power viewpoint, have gone all 

to pieces. The man with sons growing 
up steers them into some line of business other than 
his own. The merchant puts his boy into a profession, 
‘the professional man puts 
his boy into a trade, while 
a mechanic builds his hopes 
for his boy on a technical- 
school education. This in \ 
spite of the fact that we 
have reached a degree of 
efficiency in community 
economics that has never 
been equalled in the history 
of this country. 

The difficulty, when 
we sift the whole matter 
down to first fundamentals, 
is primarily that of labor. 
We have perfected ma- 
chinery of every kind and 
sort, we have adopted effi- 
ciency standards and taken 
advantage of every con- 
ceivable short cut to speed up production, but the hu- 
man element remains unimproved. 

Production which depends on human effort alone 
is steadily declining in volume, deteriorating in quality, 
but climbing in cost. 

Something is radically wrong with the way in 
When 
conservative business men complain that the mechan- 
ics, clerks, salesmen, etc., of to-day°are less thorough, 
and less expert than the generation of twenty-five 
years ago, there must be some ground for the com- 
plaint. Furthermore, it is high time that we set about 
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unimproved. 
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E have per- 
fected machin- 
ery of every kind 
and sort, we have 
adopted efficiency 
standards and taken 
advantage of every 
conceivable short 
cut to speed up production, but 
the human element remains 
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developing conditions which will correct the faults of 
training that now exist. 

To cite a single branch of the trade in which we 
are interested, let us consider the subject of deco- 
rative salesmen. Every year our high schools and art 
schools turn out hundreds of young men and young 
women who have a natural 
inclination and talent for 
what we call, for want of a 
better term, interior deco- 
ration. They have been 
trained to draw, to 
appreciate color, design, 
form, harmony and _ bal- 
ance, and have been given 
a limited opportunity to be- 
come acquainted with the 
fundamental materials 
which are employed. What 
they then need to fit them 
for active work in the 
decorative field is a thor- 
ough training in actual 
business with competent 
and _ responsible firms; : 
notwithstanding the fact 
that decorative firms, as a rule, can never get a suffi- 
cient number of trained workers, there is no dis- 
position on the part of these firms to train the students 
which the schools are graduating. 

The position of these firms, frankly stated, is this: 
It does not pay them to take the time and trouble, and 
undertake the expense of training “green” help, when 
just as soon as the employee has become of any 
value he or she leaves for some other position or goes 
into business. 

It is charged that a large proportion of the people 
who are undertaking decorative work in New York 
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are out-and-out amateurs, never having had any 
business or mechanical training, and really knowing 
very few of the rudiments of the decorative business. 

This explanation of the reluctance of firms to 
take “green” help for training strikes close to the root 
of the whole difficulty. 

It costs a firm a great deal of money to fit a be- 
ginner to assume a position that will be useful and 
remunerative, and when the advantage of the training 
is transferred to some other firm which did not share 
in the expense it cost, it is a very discouraging thing. 

“To my mind,” said a large employer, “there is 
only one way to solve these many difficulties in a 
satisfactory manner, and that is for us to return to 
the old system of apprenticeship. In the old days 
when an apprentice was bound to a storekeeper, an 
artisan, or a mill-owner, he was bound for a definite 
period that was long enough for him to learn the trade 
that had been chosen for him. Furthermore, instead 
of receiving wages during the period of his incompe- 
tency, a sum of money had to be paid to his master. 
Consequently his movements were restricted, and in- 
asmuch as he could not work without having com- 


pleted his apprenticeship he was obliged to remain 
in the one place until he had mastered the trade he had 
set out to learn.” 

There were many abuses of the old apprenticeship 
system, and it became in time abandoned for less and 
less restricted forms until we have the present condi- 
tion, which is very lax indeed. 

If we could only get away from the idea of racing 
young people through school and into conditions of 
earning power, if we could realize that it is better for 
school graduates to thoroughly learn some trade or 
profession—even if it means taking three or four 
extra years—a better condition of things might be 
brought about. 

Commercial life is honeycombed through and 
through with the spirit of apathy. The instability 
which characterizes the thought of all employment 
creates a condition that prevents the development of 
the highest quality of training and service. What we 
need is the kind of man-power training that is prac- 
ticed in army organization—a system which is the 
very personification of thoroughness, built around a 
theory of less hurry and more speed. 
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Tapestry after Goya’s cartoon “Blind Man’s Bluff.” From the collection of Royal Spanish tapes- 
tries, now on exhibition at the Hispanic Museum. 
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A group of girls at one of the Mission Schools in the Philippine Islands. T 
ter shows the head of the school, Mr. Patton, and other representatives of American interests. 


LACE MARKETS OF THE ORIENT 








The group to the right of the cen- 


An interview with J. B. Patton, recently returned fromthe Orient. 


HAVE been asked,” said Mr. Patton, “what are 

the most interesting things to be seen in the 

Orient. In China, where my visits to the lace 

centers took me more than elsewhere, the most 
pronounced thing was the wonderful farms. I trav- 
eled on the railroad 2,000 miles inland and the remark- 
able way in which the ground is cultivated right up 
to the tracks shows the importance that the Chinese 
attach to the intensive cultivation of every square inch 
of ground, in order to support their enormous popula- 
tion of nearly 400,000,000 people. 

“In China you rarely if ever see a wagonload of 
anything. Horses and carriages are out of the ques- 
tion on account of the absence of roads, and farming 
implements, if they could be termed such, are of the 
most primitive character. 

“Everything in China is done by hand. Even 
their irrigating is accomplished by a crude sort of 
triangular bucket arrangement suspended at the end 
of a long pole, which is alternately raised and lowered, 
lifting the water from the source of supply and allow- 
ing it to run down rudely constructed troughs into the 
irrigating ditches. 

“What you see in China reminds one of the Bible 
stories at the opening of the Christian era. Everything 
is so antiquated in comparison with what we are ac- 
' customed to in this country. There are no unions. 
Laborers begin work at five in the morning and work 
as late as 8 o’clock in the evening, there seeming to 
be no stipulated hours. The farming population are 
about the poorest-looking people as concerns dress 
that you could possibly imagine, but they appear very 
contented. Everything seems to be run so easily with 
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an absence of the striving and desperate haste so ap- 
parent in New York. 

“The principal farming implement is a long hoe 
which the Chinese farmer raises over his head, allow- 
ing it to drop, thereby loosening the earth. In spite of 
the absence of farming implements, which could 
hardly be used to advantage on the small tract which 
the average farmer cultivates, splendid crops are pro- 
duced. 

“In-the rice districts the threshing is all done by 
hand—the kernels being ground by the primitive 
method of rolling rocks over the kernels—rice and 
chaff being separated by throwing the whole into the 
air allowing the wind to carry away the chaff. In 
China the red rice is considered far superior to the 
carefully bleached rice which is the only kind con- 
sidered marketable in America. 

“A study of the workers themselves reveals one 
interesting characteristic of nearly all the Chinese race 
and that is their beautifully shaped hands and slender 
tapering fingers. This is true even of the farm la- 
borers, the coolies that coal the ships and others that 
perform the heaviest sort of labor. Naturally this 
gift of delicately formed hands is leaving its impres- 
sion in the hand-made laces and embroideries which 
are coming from China, as well as other parts of the 
Orient in increasing quantities. What the Chinese, in 
common with other Oriental workers, have lacked in 
the past has been the type of designs desired in this 
country, but as they are rapidly being corrected in this 
respect, their handiwork is assuming an important 
commercial position in the world’s lace markets. 

“One of the most interesting sights to be seen in 


































China is the coaling of the big ships. 
plished entirely without machinery in a remarkably 
short time; in fact, probably even more expeditiously 
than in this country with our cumbersome coaling ma- 
chines. It requires, of course, an enormous number 
of coolies, as the small baskets, which hold about two 
shovels of coal, are handed rapidly along an endless 
chain of workers which often number as many as 


1,000 in the 
coaling of a 
single ship. 
These workers 
are paid about 
ten cents a 
day and even 
though the en- 
tire force were 
at work from 
dawn until sun 
down, the total 
expense for 
labor would 
only amount to 
around $100. 
After being in 
China a few 
days, even the 
ladies in the 
party become 
accustomed to 
seeing the 
scantiest sort 
of attire. 
“Ina coun- 
try where ev- 
erything is 
done by hand 
it is scarcely 
to be wonder- 
ed at that the 
people should 
be very skillful 
in the making 
of fine laces, 
embr oideries 
and other sim- 
ilar work. New 
schools have 
been establish- 


ed and a knowledge of lace-making has spread so that 
many districts where a few years ago lace-making was 
unknown are now classed among the important lace 
producing centers. 
proved until it is now very good and there is every 
reason to believe that it will continue to improve with 
time. There seems little question but that the Oriental 
market will play a very important part in the future 
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It is accom- 





On the extreme left of the picture is “Jack” Patton, one of the most popular 

lace men in the United States, president of the Lace and Embroidery Associa- 

tion, and active in the lace curtain business as representative of P. K. Wilson & 
Son’s interests west of Denver. 


Their execution has steadily im- 














trade ui the United States. Buyers who are visiting 
Oriental markets for the first time are at once im- 
pressed with the large quantity and varied assortment 
of goods which they are able to secure. 
market has improved and workers are now paid much 
better wages than two or three years ago. 

“Anyone going to China will find a most im- 
portant consideration the buying of money to pay for 


The labor 


goods. There 
has been a 
marked ad- 
vance in the 
exchange rate 
which in- 
creases the 
cost of every- 
thing from 
331-3 to 75 
per cent. above 
the prices of a 
few years ago. 


TYPES OF LACES 


“Clunys, fi- 
lets, real Irish, 
point venise 
and hand em- 
broidery on 
silk are among 
the items 
in the making 
of which the 
Chinese have 
become most 
adept. Pongee 
silks and hair 
nets are also 
important 
items for ex- 
port. 

“Nearly all 
the buying is 
done through 
a compadore, 
or commis 
sionaire. Pig- 
eon English is 
understood 
rather gener- 


ally by these men and although every province speaks 
a differeat dialect, you are able to get along without 
difficulty almost anywhere. The Northern and South- 
ern provinces differ so entirely in their language that 
they are absolutely unable to understand each other, 
but the separate dialects spoken by the various prov- 
inces of the Northern and Southern states respect- 
(Continued on page 46.) 
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THE CHILD-LABOR 
LAW IN PRACTICE 


“CERTIFICATES OF AGE ARE SIMPLY A SAFEGUARD TO 
MANUFACTURER. THE LAW DOES NOT REQUIRE THEM.” 













































EXTILE manufacturers have not regarded as 
conclusive the declaration of a Federal Judge 
that the new United States Child Labor Law 
is unconstitutional because it limits a father’s 

right to exploit the earning power of his own child. 
The decision of Federal Judge James E. Boyd, at 
Greensboro, N. C., abrogated the law as unconstitu- 
tional only to the extent of his power and jurisdiction. 
It was handed down in favor of Robert H. Dagenhart, 
a weaver, who had asked the court to prevent a manu- 
facturing concern from discharging his two minor sons 
under the regulations of this law. While the Federal 
Judge’s decision affects only his district, it, of course, 
has its bearing generally as well. Obviously a Federal 
statute should hardly be allowed to be operative in one 
section and not in another, or all others. It is stated 
that some of the manufacturers in this Federal Judge’s 
district forthwith announced their decision to go ahead 
as heretofore in their operations, while others are 
awaiting further instructions from the United States 
Department of Labor apropos of Judge Boyd’s de- 
cision. Manufacturers outside of the Western North 
Carolina district could hardly urge that they have 
Judge Boyd’s decision to back them should they de- 
termine to operate as though no such statute existed. 

There are manufacturers down in Judge Boyd’s 
country who view his decision as a sweeping victory 
for the manufacturing interests, upon whom Congress 
thus sought to impose a very unreasonable and arbi- 
trary prohibition of the use of these channels of inter- 
state trade to articles of lawful, useful, indeed of 
necessary character. An appeal was taken by the at- 
torneys of the Department of Labor and the case will 
go up direct to the Supreme Court on motion to dis- 
miss. There is no doubt but that it will be expedited, 
and may be argued at the Fall term. No prediction 
can be hazarded as to when a decision will be handed 
down. 

As the majority of manufacturers in our lines had 
made all arrangements to conform with the law, and 
have, since it went into effect on the first of September, 
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been living up to it according to their best understand- 
ing of the meaning of the law, there is naturally a 
disposition on their part to proceed cautiously until 
the strength of this Federal Judge’s decision has been 
tested. Effort has been made to induce Attorney- 
General Gregory not to attempt to enforce the Child 
Labor Law while litigation testing its constitutionality 
is proceeding. While it is admitted to be one of those 
unjust laws which work hardship upon the manufac- 
turers as well as labor itself, it is one of the pieces of 
extraordinary legislation passed by Congress during 
the present administration, and, like others of its kind, 
comes under the head of popular legislation. Undoubt- 
edly there are many people ‘in the country who view 
the law as an initial slap at what is popularly known 
as “child slavery.” 

Public interest seems to be readily gained nowa- 
days by bringing out the human element as a factor 
and especially so where “inhumanity” can be used as 
an excuse to arouse that interest. Therefore, legisla- 
tion which assails “inhumanity,” “child slavery” and 
the like starts out with an advantage that is not easily 
overcome by those who readily appreciate the inac- 
curacies with which the public is fed. 

Possibly a different attitude may be taken by those 
held responsible for such legislation as the Keating- 
Owen law if it can be demonstrated that the right is. 
paramount with the various states to regulate hours 
of labor within their own borders, and if it were also 
realized that establishing rules regarding minors in 
connection with interstate commerce may be the first 
step toward a more general regulation of all labor 
where and however employed. 

It seems strange that while one or more of the 
United States Senators have been solemnly warning 
the country that our very existence is menaced by the 
efforts to keep children out of the textile mills, Eng- 
land is going the other way about, and has seemingly 
decided that her industries can well afford to utilize 
the wage-earning capacity of children under the age 
of twelve years, and that despite the present demand 
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for all the “labor” and for “labor” as cheap as it 
can be had, Great Britain can afford very strictly to 
limit the children’s hours of work until after they are 
fourteen. 

Manufacturers should bear in mind that there is 
nothing in the United States Child Labor law that 
requires them to furnish guarantees that designated 
goods were not produced by a mill in which child labor 
was employed thirty days prior to the removal of the 
goods, save in case where the shipment is intrastate; 
and this is only for the protection of the dealer to 
whom the goods are forwarded and who may subse- 
quently ship them in interstate commerce. 

For interstate shipments the statute imposes abso- 
lutely no obligation on you to give a guaranty to the 
consignee, for the law is plain—and the Department of 
Labor has so held—that only 


trastate shipments that might be received about which 
trouble might subsequently arise. 

Mills on Government work must comply with the 
law as though the work was for an independent or 
private party, states Miss Grace Abbott, chief of the 
Children’s Bureau of the Department of Labor. 

Certificates of age are simply a safeguard to the 
manufacturer. The law does not require them. If 
you are positive that all your children are of the 
requisite age then they are not necessary; but where 
you are in doubt if you have a certificate there could 
be no indictment. The liability would pass to the Goy- 
ernment. It is manifestly good policy to play safe on 
all doubtful cases. Likewise, if there is delay in acting 
on a certificate it is good judgment to grant the child 
a brief holiday rather than undergo the liability of sub- 

sequent prosecution. Doubtful 





the original manufacturer is 
liable to indictment in the 
event that the law has been 
violated. The consignee of 
an interstate shipment, be he 
the intermediary or the ulti- 
mate purchaser, cannot be 
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questions should be submitted 







touched; and the giving of a 
guaranty in no wise relieves 
the original manufacturer 
from liability. It is acknowl- 
edged that once the goods 
have entered the channels of 
interstate commerce, liability 
on subsequent handlers of the 
goods to indictment by reason 
of violation on the part of the 
original manufacturer lapses. 

To illustrate: There is a 
yarn manufacturer at Wilkes- 
barre, Pa. He spins his yarns 
and ships them to a dealer in 
Philadelphia. It is here requi- 
site that the dealer have the 
guaranty that such yarn was 





there could be no indictment. 
would pass to the Government. It is manifestly 
good policy to play safe on all doubtful cases. 
Likewise, if there is delay in acting on a certifi- 
cate it is good judgment to grant the child a 
brief holiday rather than undergo the liability 


of subsequent prosecution. 


does not re- 
quire them. 
If you are 
positive 
thatallyour 
children are 
of therequi- 
site age 
thenthey 
are not 
necessary; 
but where 
you are in 
doubt, if 
you have a 
certificate 
The liability 


Doubtful 


questions should be submitted to the 
Children’s Bureau, United States Department 


> «4 F.2 to the Children’s Bureau, 
United States Department of 
RTIFI- Labor, Washington, D. C. 
cates of : - 
age are Certificates are issued by 
: i . . 
pass Seba rd specially appointed officers of 
to the man- the United States Department 
afactarer. of Labor. They are known 
The law ’ 


as issuing officers and have 
designated fields to cover. 
There will be enough of them 
to take reasonable care of the 
situation. 

Should you have children 
in your mill about whom you 
are in doubt, or should a child 
apply for employment with- 
out providing evidence of age, 
notify the Department of 
Labor, Children’s Bureau, 
Washington, D. C., in the 
event you are not posted as 
to who and where the issuing 
officer in your district is. The 
department will notify the is- 



















































produced according to law. 





of Labor, Washington, D. C. 





suing officer and such officer 





Otherwise, should he reship 
the goods, and it should subsequently develop that the 
yarn was manufactured in a mill where child labor was 
employed thirty days prior to the removal, then he 
might be made a party to the indictment. But it would 
be different with a dealer in New York. There is no 
requirement ‘in the law for him to have the guaranty, 
because he could not be indicted, regardless of how 
the yarn was originally produced. 


It is therefore apparent that the general demand 
for guarantees on the part of the commission houses, 
jobbers, etc., finds no warrant in the law, but is simply 
an arbitrary requirement to guard against possible in- 


will call at your place at the 
earliest possible convenience. On arrival the child must 
appear in person before such officer, accompanied by 
parent, guardian or custodian, and bring age evidence. 

During this period it is advisable to notify the 
child not to work in the mill. 

In the event that neither parent, guardian nor 
custodian has any documentary evidence of age as 
required in paragraph (c) of regulation 2, then a cer- 
tificate of physical age will be accepted, provided such 
certificate is signed by a public health or public school 
physician, and provided it meets the requirements set 
forth in paragraph (d) of regulation 2. 
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E HAVE heard a great deal lately about 
German efficiency and too little about 
American efficiency. 

Dr. Baeckerland, one of the speak- 
ers at the Chemical Industries Exhibition, Grand Cen- 
tral Palace, New York, the night of September 26, 
said : 

“So far as the mineral chemical industries are 
concerned, this country, even before the war, could 
stand in favorable comparison with Germany or any 
other country. 

“Notwithstanding the boast of German efficiency, 
the United States in many 
of these branches was de- 
cidedly ahead of Ger- 
many, although behind in 
the manufacture of syn- 
thetic organic chemicals, 
including coal-tar dyes.” 

But there was noth- 
ing strange or abnormal 
in this situation. The 
imports of this class of 
dyes did not exceed $10,- 
000,000 a year and this 
$10,000,000 covered at 
least one thousand differ- 
ent kinds of products. 
As a business proposition, 
there was nothing in it to attract the American. busi- 
ness firm. 

Prosperity—success—is after all, the best test of 
efficiency. Why should business men be interested in 
this dye product when the business of one chain of 
five-and-ten-cent stores in 1913 exceeded the total ex- 
port business to the world of the whole German coal- 
tar industry by $11,000,000? 

There has been an awful lot said about “the won- 
derful Germany” that produces these extraordinary 
colors which we are unable to produce. 





Why the whole business which thirty or forty 
American firms are now dabbling in doesn’t amount to 
as much as the annual sales of Samuel Eiseman & Co., 
the silk jobber, or Cheney Bros., or lots of individual 
firms that we could mention! 
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AMERICAN EFFICIENCY 
IN DYE PRODUCTION 





A modern small dye plant “Somewhere in America.” 





One mail-order house last year did more business 
than all the German color plants combined and the 
total profits in 1913 of all the dyestuff manufacturers 
in Germany was only half of one spécial dividend of 
one mail-order house in the United States. 

The Ford Motor Car Co. pay their hands more 
than three times the wages that are paid in the German 
color plants, and last year they paid dividends more 
than four times as great as the entire German color 
and dye industries. 

In this country we have so many fields to culti- 
vate, so many railroads to construct, so many more 
industries of greater im- 
portance that it is no 
wonder we neglected the 
dye field, especially where 
such an industry requires 
men of special scientific 
training. 

Moreover, the manu- 
facturers of fabrics, par- 
ticularly, were not inter- 
ested in seeing a dye 
industry prosper in this 
country. They were more 
anxious to see the raw 
products come over from 
Germany free of duty. 

As far back as the 
early 70’s, a few enthusiasts started the manufacture 
of aniline dyes and were making some headway, but 
in 1883 they had to go out of business through unfav- 
orable tariff legislation. At that time, the German 
agents in this. country, who were naturally interested 
in the destruction of the infant American industry, 
were lobbying for the lowest tariff on dyestuffs and 
promising the manufacturers that Germany would al- 
ways serve them, furnishing them with the raw ma- 
terials more cheaply than they could ever be made in 
this country. 

Well, we all know the results. 


We depended upon Germany for our dyes until 
we couldn’t get them. Then the American manufac- 
turers pleaded with our chemists to come to their 
rescue and the American chemists have done it. 
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The dye industry is a small industry and for that 
reason it must be nursed and nourished. 

We should not estimate the value of the color 
industry by dollars and cents, but we must estimate 
its value by its direct bearing upon other industries. 

A few cents’ worth of the right kind of dyes de- 
termines whether one hundred dollars’ 
tiles can be sold or not. 

H. Garder McKerrow, another exhibitor at the 
exposition, said that “When the war broke out there 
were five firms engaged in making dyestuffs in this 
country and a mere handful of manufacturers of in- 
termediates. To-day there are eighty manufacturers 
of dyestuffs and ninety manufacturers of crudes and 
intermediates.” 

Mr. McKerrow claims that American colors are 
for the most part as good as the imported. Some of 
the more delicate shades are not yet obtainable, and 
some are not fast, but with adequate protection the 
American industry has nothing to fear. 

Arthur D. Little, another speaker, said that 
“There is still a shortage in this country of domestic 
basic colors in magentas, certain blues and violets.” 

What is most extraordinary and bears witness to 
the flexibility and adaptability of American enterprise, 
is that in less than three years we should have made 
ourselves independent of Germany in a line that she 
had the start on us for over fifty years. 

That is 


worth of tex- 


American efficiency. 

sut it must be remembered that we are a country 
of high wages. If we are to conduct an American 
dye industry, that industry must have Government pro- 
tection, for the dye industry at best is not a money- 
making industry. 





LACE MARKETS OF THE ORIENT. 
(Continued from page 42.) 

ively are pretty well understood by the people of each 
group. 

“Money that is good in Shanghai will not be ac- 
cepted in Pekin or Tien-Tsin and vice-versa. The 
employment of local currency is a serious handicap 
and it is best to leave town with as little local money as 


possible, since exchange is always at an appreciable 
loss. 
JAPAN. 


“Japan is one of the garden spots of the world. 
One of the most impressive sights is to be seen in mak- 
ing the trip through the Inland sea, which has now 
become almost like the environs of Pittsburgh. 
Myriads of smokestacks are to be seen on either side, 
the whole length of the Inland sea being lined with 
ship yards, locomotive plants, cement plants, foundries 
and many other industrial plants. 

“The Japanese are making remarkably fast 
strides, the nation having recovered in a few years 


from practical bankruptcy to a state of the mos 
phenomenal prosperity. The financial supremacy of 
the Orient is unquestionably in their hands and thei 

rapid industrial development will appear almost mi-" 
raculous to anyone who visited the country prior to” 
ten years ago. ; 


THE PHILIPPINE ISLANDS. 


“After leaving Japan a very pleasant trip awaited 
us in our journey to the Philippine Islands, where a” 
stay of about a month in Manila was most agreeabldl 
While it is hot in the islands, a fine breeze generally 
springs up about five o’clock in the afternoon making 7 
the remainder of the day very comfortable. , 
“We were all greatly impressed by the kindly 7 
feeling of the natives for Americans, as it is only 
comparatively a few years since our people were sO 
cordially disliked. To-day there is only apparent the 
utmost respect and admiration on the part of the 
natives for Americans and all things American. 7 
“Of course everything about the city of Manila 7 
is exceptionally fine. The great civic development, ~ 
the buildings, sewers and the general improvement in 7 
living conditions, as well as the benevolent form of © 
government which we have given to the islands has | 
been instrumental in shaping this friendly feeling on : 
the part of the natives. Schools that have been estab- 
lished under the leadership of prominent Americans, — 
where fine hand-made embroideries, weaving and the © 
making of dress laces and table linens have been | 
taught, improve the condition of the people and the 7 
establishment of several large factories in the islands — 
by important undermuslin concerns of New York ~ 
has done much to solve the problem of employment. | 
“Lace-making has been taught by several of the = 
large mission schools both in China and the Philip- 7 
pines and in some cases the number of workers, whose ; 
products are controlled directly by these organizations, © 
is as high as twelve or fifteen thousand. A greater © 
part of the lace-making is done in the homes, but the 7 
large mission classes bring together many pupils who | 
come daily to carry on the work.” 





SPECIALISTS IN ANTIQUE REPRODUC- : 


TIONS. 

OR the decorative trade in general, who are inter- 7 
ested in reproductions of Early Italian, French, 7 
Spanish and English periods, the display of furniture 7 
and novelties by the Antique Reproduction Co., at 7 
their showrooms at 2 West Twenty-ninth Street, will 7 
have special attraction. In this showing, there are a § 
number of novelties, including candlesticks, old paint- ~ 
ings, book rests, objects of art and many Chinese nov- ~ 
elties. Conspicuous in the collection are several repro- J 
ductions of chairs, tables and other pieces of furniture © 
carried out in correct period style to the smallest detail. 
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HOMELIKE DRESSING-ROOM FOR LADY 
OF A MODERN THEATER 


See description on page 49. 





PROSCENIUM AND BOXES OF THE LIBERTY THEATER 
PORTLAND, OREGON 


To the right and left of the stage are real miniature falls with running water. See description on the opposite page. 
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Foyer entrance of the Liberty Theater. 


DECORATIONS OF PORTLAND’S NEW THEATER 


HE interior of Portland’s newest and finest 
theater has been conceived. and carried out 
in the spirit of a palatial residence, not a 
show place, literally, but an environment in 
which one accustomed to delightful color harmonies 
and comfortable surroundings would feel fully at 


home. 

Percival Collins, well known in the East for the 
very clever work he exe- 
cuted when Philadelphia 
was his headquarters, 
and more recently a 
large figure in the West- 
ern decorative field, is 
responsible for the en- 
tire decoration of the 
Liberty Theater, and it 
is therefore not a sur- 
prise to us to find that the 
ornament, the architect- 
ure, the draperies and 
furnishings partake of 
the characteristics of a 
home environment more 
then they do of the 
strictly theatrical. 

From the entrance, 
with its massive foun- 
tain, to the stage pros- 
cenium the decorative feeling is consistently Georgian 
of the Adam classic interpretation. 

The main reception room on the mezzanine floor, 
with its comfortable settees, convenient ‘writing tables 
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Main reception room, Liberty Theater, Portland, Ore. 


and delicately-shaded lights is, in spite of its size, a 
room of pleasing proportions-and exquisite color har- 
mony. The treatment is gray and rose with printed- 
linen cushions to match. 

Adjoining this room is the ladies’ retiring room 
with dressing-tables, comfortable chairs, etc., and here 
also chintz curtains and cushions have been used to 
promote a homelike atmosphere of quiet dignity 
and comfort. 

Perhaps the prin- 
cipal feature of the main 
auditorium is the life- 
like representation of 
two of nature’s works 
of art that are familiar 
to Western travelers 
and sightseers. These 
are the Bridal Veil Falls 
and the Multnomah, 
Falls. These falls are 
reproduced with appro- 
priate scenic settings 
and supplied with water 
in exact miniature re- 
production of the falls 
themselves. Electrical 
effects giving all the 
changing beauties from 
sunrise to sunset are 
provided, and this feature of the decoration, curtained 
during the performance, is only revealed as the center 
curtain descends at the end of the screen picture. 

The main curtain required some two hundred 














yards of a special velvet, burnt-orange in color, and 
the surmounting decoration in the form of a huge 
valance drapery is decorated with an Egyptian lotus 
motif and surmounted by a huge cornice. The general 
scheme is carried out in burnt-orange, gray and black. 

Framing the falls, on each side of the stage, are 
two trellised arches, while adjoining the stage on either 
side at the end of the main auditorium is an Italian 
pergola effect with massive Ionic columns, balcony 
and delicate lattice-work background. Climbing vines, 
grouped palms and hanging-baskets are freely made 
use of in the pergolas and in the foreground of the 
stage, and with the profusion of flowers grouped here 
and elsewhere a very delightful summery atmosphere 
is provided. 

Although the cost of the redecoration has been 
upward of $75,000, there is nothing about the fur- 
nishings that would suggest ostentatious display or a 
mere show of costly furnishings, the atmosphere is 
quiet, refined and homelike, a tribute to Mr. Collins’ 
skill, and a credit to Jensen & Von Herberg who 
placed in his hands the supervision of the entire work, 
including the designing of the decorations, engaging 
the contractors and carrying the entire plan through 
to completion. 





DEAL WITH THE GOVERNMENT DIRECT. 
T HAS recently come to the attention of the Navy 
that certain persons representing themselves to be 
manufacturers’ agents or brokers have been writing 
to manufacturers that they are in a position to obtain 
contracts for them, obtain more expeditious payments, 
and even have the goods of particular manufacture 








accepted for Government use. These statements haye 
in some cases had direct reference to purchases being 
made by the Navy under competitive bidding and pub- 
lic competition and are, therefore, altogether without 
foundation. 

There has been no change in the methods previ- 
ously pursued by the Navy of purchasing materials 
after public competition except in those few industries 
in which the demand exceeds production, and for this 
or other similar reason the Navy allots its require- 
ments among the trade subject to final Governmental 
price fixing. 

On account of the volume of their business here, 
some concerns have experienced local factory repre- 
sentatives, such men being of real service, as they are 
qualified to act for the contractor. A representative 
who does not know the manufacturer’s product can be 
of no useful service. 


It is desired that all firms regularly manufactur- 
ing or marketing products used by the Navy bid direct 
and not through the medium of so-called manufac- 
turers’ agents or representatives. 


Bidding through a third party inevitably leads to 
misunderstanding and difficulties which can be obvi- 
ated by direct bidding. 

The Navy believes in publicity both before bids 
are received and after awards are made. The entire 
record regarding all its contracts is open to inspec- 
tion at any time by parties interested. 





ERLMUTTER’S, INC., the Jersey City depart- 
ment store, have incorporated for $100,000. 
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An example of the way the decorations made by the Alyta Co. are employed for very effective window draperies. 
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TEACHING THE SALES- 
MAN TO KNOW WORK- 
ROOM COSTS 











LITTLE knowledge is often mentioned in the 
proverb beginning with those words, as a 
dangerous thing, but a /ittle knowledge, and 
a little more knowledge, can be made increas- 

ingly profitable by those whose usefulness is gauged 
by their ability to render.a specific service. 

For instance, notwithstanding the opinion of some 
individuals to the contrary, it is a recognized fact that 
a salesman who has had either factory or workroom 
training is a better salesman because of the knowledge 
this gives him. This is particularly true in connec- 
tion with an upholstery department which maintains 
a workroom service. Every item of cost which enters 
into the construction of an upholstery order must be 
covered in the price charged for the completed job, 
and the attitude of the salesman when he quotes the 
price and analyzes the cost before a customer is in- 
finitely more convincing if he knows whereof he 
speaks. 

In some departments it is the practice of the man- 
agement to have the different salesmen in turn receive 
some schooling in connection with the workroom. 
Where the salesmen take an interest in the instruction 
great benefits may accrue from this plan. But if the 
salesmen’s attitude is that of performing a perfunctory 
duty little advantage will accrue. 

It ought to be a part of the training of every up- 
holstery salesman to become familiar with the essential 


details of workroom charges and the principles of 
workroom charges. 

The salesman should be taught the essential dif- 
ferences of making up cretonne draperies, or draperies 
of silk and tapestry; he should be instructed as to 
when interlining is necessary ; he should know how to 
associate fabrics and trimmings so that a proper bal- 
ance is maintained with regard to cost and effect, and 
most essential of all he should know what he talks 
about and not “bluff.” 

Said a buyer recently, “We had to take back a 
lot of draperies because a salesman used an appliqué 
trimming out of all proportion in weight to the char- 
acter of the fabric on which it was used. The ap- 
pliqué simply dragged the goods all out of shape, and 
in three months the job was a sight.” Now, if the 
salesman who took that order had known anything 
of workroom practice, he would never have suggested 
a heavy trimming on a light fabric. The customer 
who places the order for draperies to be made up 
pays for the materials and labor comprising the order 
plus the implied knowledge on the part of the salesman 
that the materials are suitable for the purpose intended. 

To make sure that all salesmen comprehend the 
essentials of workroom costs it would be well to fur- 
nish each one with a list of the principal workroom 
charges, and also suggestions concerning appropriate 
fabrics, such a list, for instance as the following: 


WORKROOM CHARGES COVERING REGULAR DRAPERY WORK 


LACE CURTAINS, ETC. 


Hanging lace curtains on curtain hooks at house, quantity unlimited............... 0... cece eee ee ee eee eens 


“ce “cc “cc ‘é “eé ‘é 


headed up 
Measuring, making, heading in store and hanging 

- 2 , r hemming edges 

and hanging 

hooks sewed in 


“ce ce ce “e e se 


“ce 


“cc 


“e “ec “ec “ce “ 
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“c 


6668 66 6 6 6.6 0 6 8 Oo 6 Oo. 6 6186'S E64 O89 60,0 6 6 4.9\¢ 2. E.8 OF 


ce 
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Do not quote prices on irregular windows, or special work, without having first consulted the estimating de- 
_ partment and having the windows properly measured. Recommended materials: stock lace-curtains, fancy net, 
insertions, laces, cotton fringes, marquisette, scrim, casement cloths. 


SASH 


Measuring, making and heading in store and hanging on rods, quantity unlimited 
hooks sewed on and hanging on rods, quantity unlimited................. 


“ce ce “é “ce “ec 


CURTAINS. 


Recommended materials: madras, muslin, fancy net, scrim, marquisette, casement cloth, shakii silk, printed 
silk, artificial silk, transparent cretonnes, glazed chintzes, etc. 
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MAKING LININGS FOR BEDSETS—BOLSTER ROLLS COVERED. 


Lining plain hemmed all around bedset, not tacked to lining 
' . e e . : tacked to lining 


SCHHOSSHSHHSHSHEHHCSHSHEHSEHSCEHEE OO HEHHCS CADE ESD © 6 Em 


SSHSTHSHESCHHHPSHCSHSC HTH ESS HHSHOCHHO SH Se SHE SED OSE ES Ss COE 


“é ‘ce 


with pinked edges “ 


“é ce ‘é ‘ 


SC CCC CHSC COC H SCH SRE SHH OCH OHT OHHH HHH HSHORE ORES ore 
“cc “<é 


tacked to lining 
Covering closed bolster roll, lace, not tacked to lining 
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. n a “ © met tacked to liming, Using OWR BOOES. 2... 6c ccccceccccccecwisdbes + can 
; open “ “ © tucieed to letem, Wein OW GOOG. ...... 6 ccc cece cccccuoececeeseesncecse 


not tacked to lining, using Own BOGS. ... 20... cece c cc cece ccen sects sane 


Recommended materials: sateen, plain silk, light-weight damask, colored scrim and plain colored drapery fab- 
rics of suitable light weight. 
STOCK PORTIERES. 
Hanging portiéres, straight, on curtain hooks at house, quantity unlimited 
Pane Geen Ge GE, IY So bcs cer chdddabeutenshe pees eesemenrs sabeee cee eke tentael 
Measuring, heading and hanging (tapestry) portiéres, quantity unlimited 


“cc ‘e “ce “e 


ecoeoeeeeo eee eee eee HS eeeeeeee ee eee esesenss 


eeceoeeee eee aneeeneeeoeeeeeeeeeeeeeeesese 


D. F. Cotton velvet portiéres, quantity unlimited..................... ee eeuees 
rolling edges and hanging D. F. jute velours portiéres, quantity unlimited 
If trimmed with cord or edging, extra 


ce ce 
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PORTIERES TO ORDER. 


Measuring, trimming edges, heading and hanging for double-faced materials............... 0. cece cece cee es 

- interlining, lining with sateen or silk, trimming, edging, heading and hanging...................... 
trimming, lining with damask, velours, etc., trimming edges, heading and hanging................. 
where one-half widths are used, lining with damask, velours, etc., trimming edges, heading and hanging. 


ce 


Recommended materials: velvet, velours, damask, tapestries, repp, cretonne, printed linen, artificial silk, pop- 
lin, armure, etc. Note: Be sure to use appropriate trimmings. If in doubt, consult the manager. 


LABOR CHARGES FOR CUT DRAPERIES. 


Single door or window treated with festoon drapery, one long curtain lined and interlined, trimmed and hung... 
m a . ” overdrapery, and one pair long curtains, lined, interlined, trimmed and hung. 
window or door treated with overdrapery only, lined, interlined, trimmed and hung 
Bay window treated with overdrapery only, lined, interlined, trimmed and hung....................0 000s eeeees 
Recommended materials: velvet, velours, tapestry, poplin, armure, repp, cretonne, printed-linen, chintz. 
Be careful not to suggest the making of heavy fabrics into draped forms for which such fabrics are inap- 
propriate. If draperies are to be hung at a window in such a way that the light shining through would kill the 
pattern, use both lining and interlining. On heavy materials interlining is not necessary. 


“eé 


LABOR FOR HANGING POLES AND RODS. 


ee Ce ee I Oe RI ie on anced bev ae'e 66 50kebd Phed Sees aeetne ee cae eda eee 
Quantities up to 6 
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Note: Always inquire as to the nature of the surface on which rods or poles are to be applied. With the 
present styles of architecture it is frequently necessary that the poles be attached to metal window frames or 
sashes, or to plastered walls or on woodwork so narrow and so intricate as to require special fittings. All of these 
things must be taken into consideration and proper allowances made in excess of the prices above quoted. 





Have your workroom foreman fill in the prices for the various items shown above and have the list copied and hung m 
your department, where every salesman can become familiar with the charges for specified work. 

















HILE the Food Administration Bill is 
being put into practical working shape, 
Herbert Hoover, acting under the au- 
thority of President Wilson, has been 

enlisting the voluntary aid of the whole American 
people in a campaign to conserve food, fuel, power 
and transportation. It is obvious that every publica- 
tion or Organization and in fact every individual in 
the United States will heartily support such legisla- 
tion as must be enacted to conserve all food supplies, 
and the only problem has been how best to reach the 
individual in order to 


“SAVE THE FOOD 
and WIN THE WAR” 


PREACH IT! PRACTICE IT! 

















has already recognized as a great force, he likewise 
recognizes the influence that can be brought to bear 
upon tens of thousands of employees through the 
medium of the trade press. 

James H. Collins, who has been appointed head 
of the Trade and Technical Press Publicity Bureau, 
in a recent letter pays tribute to the value of the trade 
press in war times as follows: 

“In conclusion, let me say that I have been for 
years a close reader of trade and technical journals; 
that I have the greatest possible respect for their char- 







have this conservation be- 
come a practical.factor at 
the earliest possible mo- 
ment. 

Realizing the enor- 
mity of the undertaking, 
it has been necessary to 
organize Publicity Bu- 
reaus because each person 
must be reached not once, 
or twice, or ten times, but 
constantly, until the war 
ends. An ever present re- 
minder must be kept be- 
fore men, women and 
children in order to keep 
fresh in their minds the 
importance of the move- 
ment to conserve food 
and the other necessities 
which will have such a 
powerful bearing upon 
the winning of the war. 

Since the readers of 
trade papers, as a general 
rule, exert an influence 
over a greater or lesser 
number of employees, the 
importance of their sup- 
port in the move for con- 
servation has been at once 
appreciated by Mr. Hoov- 
er. As in the case of the 
traveling men, whom he 
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United States Food Administration 


‘WIN THE WAR BY GIVING YOUR OWN DAILY SERVICE 


SAVE THE WHEAT— One wheatless meal a day. Use corn, oatmeal, 
rye or barley bread and non-wheat breakfast foods. Order bread twenty-four 
hours in advance so your baker will not bake beyond his needs. Cut the loaf 
on the table and only as required. Use stale bread for cooking, toast, etc. 
Eat less cake and pastry. é 

Our wheat harvest is far below normal. If each person weekly saves one pound of wheat flour that 
means 1 000 more bushels of wheat for the Allies to mix in their bread. will help them to save 
DEMOCRACY. > 

SAVE THE MEAT.— Beef, mutton or pork not more than once daily. 
Use freely vegetables and fish. At the meat meal serve smaller portions, and 
stews instead of steaks. Make made-dishes of all left-overs. Do this and 
there will be meat enough for every one at a reasonable price. 

We are today killing the dairy cows and female calves as the result of high price. Therefore, eat 
less and eat no young meat. If we save an ounce of meat each day fer person, we will have additional 
supply equal to 2,200,000 cattle. 

SAVE THE MILK—-The children must have. milk. Use every drop. 
Use buttermilk and sour milk for cooking and making cottage cheese. Use 
less cream. . 

SAVE THE FATS.—we are the world’s greatest fat wasters. Fat is 
food. Butter is essential for the growth and health of children. Use butter 
on the table as usual but not in cooking. Other fats are as good. Reduce 
use of fried foods. Save daily one-third ounce animal fats. Soap contains 
fats. Do not waste it. Make your own, washing soap at home out of the 
saved fats. 

6 6 tne fo 8 Gee wn a re 

SAVE THE SUG Sugar is scarcer. We use today three times as 
much per person as our-Allies. So there may be enough for all at reasonable 
price use ‘less candy and sweet drinks. Do not stint sugar in putting up fruit 
and jams. They will save butter. 

seta eangctiadnay fone hag easiest tes aeons 

SAVE THE FUEL.— oi comes from a distance and our railways are 
overburdened hauling war material. Help relieve them by burning fewer 
fires. Use wood when you can get it. 

USE THE PERISHABLE FOODS.— Fruits and vegetables we have in 
abundance. As a nation we eat too little green stuffs. Double their use and 
improve your health. Store potatoes and other roots properly and they will 

b> in now to can or dry all surplus garden products. 

USE LOCAL SUPPLIES.— patronize your local producer. Distance 
means money. Buy perishable food from the neighborhood nearest you and 


thus save transportation. 
, GENERAL RULES 


HERBERT HOOVER, 
United States Food Adminstrator.. 








One “meatless” day a week and one “wheatless” day a week 
means very little hardship, compared with Europe’s suffering. 


acter, enterprise and use- 
fulness; that I believe 
American business is to- 
day very largely influ- 
enced and developed by 
its fine trade press; and 
that I feel, in this new 
war task which we are 
undertaking, that the co- 
operation of the trade 
and technical press will 
be not only quick and 
hearty, but of great prac- 
tical usefulness along 
broad and probably un- 
foreseen lines.” 

Food conservation 
cards similar to the one 
illustrated on this page 
can be had in any desired 
quantity by addressing the 
Food Administration at 


Washington. If posted 
in prominent places in 
workrooms, particularly 


in the kitchen and dining- 
rooms of such concerns 
as supply these facilities 
to their employees, very 
material aid will be 
given the efforts of the 


' Government to conserve 


food. Similar cards are 
already appearing in 
many private homes. 





































A CHARMING INTERIOR WELL PHOTOGRAPHED 


This room, because of the glass doors in the rear wall and the windows at the right, is not an easy room to do justice 


to in a photograph. The absence of halation, cross lights and shadows shows clearly the work of a professional in- 


terior photographer. 








PHOTOGRAPHING 


ECORATORS occasionally need to have pho- 
tographs made of the rooms they have dec- 
orated, and the results are so often unsatis- 
factory that it seems well to consider the 

best mieans of securing good interior photographs. 

It may be thought sufficient to give the photogra- 
pher the address and tell him which room to photo- 
graph, but practical experience has shown that it is 
not. Unless the decorator gives some thought to the 
subject and takes pains to tell the photographer clearly 
what he wants, the picture may not be entirely pleas- 
ing or suited to the requirements. 

It seems that most photographers have been asked 
so often to take a_photograph that shows everything 
in the room, regardless of whether the character and 
atmosphere of the room are lost, that they assume that 
everyone wants this kind of a photograph. 

They are likely to back the camera up into one end 
of the room and photograph straight down the middle 
of the place. As a result, the room looks like the in- 
side of a box, the character of the decorations is not 
brought out and the pictorial composition is often far 
from pleasing. 

The most attractive portion of the room should 
be chosen as the main feature of the photograph, and 
enough of the rest of the room may be shown to give 
a general impression of the decorative treatment. 
Usually the most interesting part of the room is an 
attractively treated recess, a section of wall paneling, 
the fireplace and over-mantel or a group of windows 
with their draperies. Often it is well to show a num- 
ber of the especially attractive features of the room in 
separate photographs, each of which should be a study. 

Where only one photograph is to be made it is 
usually best to take the picture on a diagonal of the 
room. This brings a portion of one of the walls close 
enough to the camera to show what the decoration is. 
Having seen some of the detail clearly, one is able to 
interpret the decorations that are shown indistinctly in 
the other portions of the room. 

Usually all photographs of restaurants look alike: 
a sea of tables, a bare patch of dancing floor, and walls 
and ceilings that appear characterless. 

Photographing in the way suggested will bring 
out the individuality of the room and make a photo- 
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INTERIORS 


graph that is interesting and fair to the work of the 
decorator. 

A diagonal view not only brings into prominence 
the portion of the treatment chosen for emphasis and 
properly subordinates the greater part of the room, 
but it also tends to much better pictorial composition 
in the photograph. It produces broken masses of tone 
instead of the stiff rectangular forms that result when 
the camera is pointed straight at one of the walls. 

It is usually much better to show only two walls of 
the room, for where even only a small portion of the 
third wall is shown there is less sense of freedom and 
breadth. People usually want the room to appear as 
large as possible, and they will secure this end much 
more effectively by showing only a portion and sug- 
gesting the rest instead of following the usual prac- 
tice of trying to take in everything. 

Many rooms that appear sufficiently lighted by 
daylight cannot be satisfactorily photographed except- 
ing by the use of artificial light. In such rooms the 
light seems to be fairly strong even in portions of the 
room farthest from the windows. But if the photo- 
graph is taken by daylight alone, these portions of the 
room will’be shown in deep shadow. The reason for 
this is that the light pours in and illuminates the parts 
near the windows so strongly that a short exposure is 
necessary and this exposure is not sufficient to bring 
out the details in the less brilliantly lighted portions. 
The way out of the difficulty is to take the picture at a 
time of day when very little light enters the windows, 
using a long exposure and depending largely upon arti- 
ficial light. 

Unless the daylight is evenly distributed and fairly 
diffused, the photograph should be taken by artificial 
light. The photographer who has an up-to-date equip- 
ment and knows how to handle it can easily secure 
much better results in most cases by artificial light. 
This does not mean the use of the magnesium flash- 
light in all cases, but electric lighting—the light from 
the fixtures in the room, helped out where necessary 
by means of high power incandescent lights with suit- 
able reflectors. 

There is no room that cannot be successfully pho- 
tographed. By using a long exposure and applying 
the electric light properly, every portion of any room 
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can be lighted to the right degree of intensity. A skil- 
ful photographer, provided with an eiectric light that 
can be carried about, is able to relieve shadows that 
are too heavy by directing light into them. He can 
carry this portable lamp in his hand, or attach it to a 
pole that will enable him to reach the upper wall sur- 
face or architectural details of an interior. When a 
long exposure is used it is possible for the photogra- 
pher to walk through the room in front of the camera 
while the lens is open without leaving a trace on the 
plate. He is therefore at liberty to work up the de- 
tails with these portable lights. When a combination 
of daylight and portable electric light is used, or when 
only a few of the lighting fixtures of the room are 
brought into use in taking the photographs, it is desir- 
able to switch on, for a few moments, all lighting 
fixtures that show in the picture in order to give 
life and detail to these fixtures. 

Interior photography of this kind requires intelli- 
gence, patience and a willingness on the part of the 
photographer to try honestly for good results. These 
things cannot be expected if the work is given out to 
the man who offers to do it cheapest. Competition 
among photographers has held the price down to a 
point where work undertaken at the current price 
must, in many instances, be slighted. The only way 
to overcome this condition is to employ a good photog- 
rapher and to be willing to pay him more than many 
other photographers would charge. 


Decorators would no doubt use photographs more 
often than they do if their experiences in having them 
made had not been so unpleasant. In a large percent- 
age of the cases the photographs prove unsatisfactory 
and have to be remade. This is annoying and discour- 
aging. Most good photographers will gladly co-oper- 
ate with the man who knows what he wants and they 
will welcome the customer who does not insist upon 
showing everything in one picture. 

In an effort to satisfy the people who would like 
to have a photograph show not only all that is in front 
of the camera, but what is at both sides, and also what 
is back of the camera, if that were possible, photogra- 
phers have come to use lenses of extreme wide angle. 
These wide-angle lenses take in much more than lenses 
of the usual angle, but they frequently distort the lines 
of wall panels, of ceiling paneling and the shape of 
the pieces of furniture. A wide-angle lens often 
makes an unnatural-looking picture. Some photogra- 
phers deprecate the use of the extreme wide-angle 
lens and employ it only when a customer forces them 
to do so. 

It is well to remember that the camera has a way 
of picking up and bringing into prominence unimpor- 
tant details that are not noticed when one looks about 
the room. A lamp shade or table mat—anything that 


the eye passes over quickly as unimportant in the re 
eral scheme—is brought out by the camera with 
as great clearness as are the important pieces of f 
ture and architectural features. If they are not prog 
erly considered these minor details may mar the phog 
graph. For this reason the room should be gone oyg 
carefully before the photograph is made. As is we 
known, certain colors do not photograph well. Yello 
for instance, photographs darker than it really is ag 
a fairly strong blue is likely to appear pale or fade 
almost to white. In order to offset this tendency, pres 
serving the values as well as possible, an orthochrg 
matic plate should be used in the camera. . 
No matter how well a photograph may be mad . 
it never can give the same impression that one recei 
in looking at the room, for the reason that a photo 
graph is clear and full of detail all the way to the com 
ners, while a person looking across the room segg 
clearly only what is within a circle that takes in a lime 
ited area around the point at which his eyes are die 
rected, and he sees the rest of the room indistinctly if 
a sort of haze. This difficulty is largely overcome by: 
directing the camera in such a way as to show one por 
tion of the room “close up” to the camera and the rest) 
in the distance. Lines running out of the picture also 
help. 7 
Trimming down or “cropping” a photographie! 
print often produces a marvelous improvement. The? 
photograph should be laid on a table and the edges) 
covered with four pieces of plain paper, which can bey 
pushed toward the center of the picture. By moving 
these papers about it is possible to judge just where® 
the picture may be trimmed to best advantage in order 
to eliminate unimportant or ugly features and leave 
only the heart of the picture, bringing out the charac- 
ter of the room. : 





KLEARFLAX SELLING HELPS. 3 
HE campaign of national advertising which the = 
Klearflax Linen Rug Co. have been carrying om 
will be continued this Fall. The value of this publicity 7 
is shown by the increased business booked by the com=— 
pany in the last few months, necessitating extensive ~ 
additions to the factory in Duluth. : 
Because of the increased facilities a notice of 7 
much interest has been issued by the Klearflax Linen © 
Rug Co. wherein they specify that orders for rugs” 
in standard sizes will be shipped at once on receipt 
of the order, and special lengths in one week. 
Upholstery departments and stores which sell] 
Klearflax products may secure newspaper cuts and. 4 
mailing matter that will prove very helpful in the sale 
of these linen rugs. Such data can be secured upom 
request, and the general offices will also continue to = 
furnish a limited quantity of their catalogue “The Rug a 
and Color Scheme.” . 7 
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A STRIKING PANEL DESIGN 


An ultra modern composition typical of the trend of the times. See article on page 59. 
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THE MODERN TREND OF DESIGN 


X unple which show the stvl tendencie s desc ribed on the opposite pare 
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'THE POPULAR TREND IN DESIGN 


HE Decorative Trade is developing a dis- 
tinctly unique Style in Design. 
The artists of Europe have been for so 
long inactive that Art has drifted and 
American manufacturers thrown upon their own 
resources, have 
~ been compelled to 
originate; and if we 
are to judge by the de- 
mands for some of 
their designs, their ef- 
forts have been crown- 
ed with commercial 
success at least, even 
though we may ques- 
tion the permanent val- 
ue of the New Art, as 
we perceive it, an out- 
growth of L’Art Nou- 
veau, a materialization 
of an effort to produce 
something different. 
Thousands of 
young men and women 
every year are studying 
design, and they all 
want to know: “What 
can we make that will 
be in demand ?” 
Thousands of buy- 
ers in the factories and 
wholesale establish- 
ments, and_ retailers 
and decorators are 
fabrics, and 
they all want to know: 
will sell?” 
The thing that we are selling to-day is the thing 
that the shows are showing. Just as the stage re- 
flects the craze for syncopated music, so the stage is 


“What is the thing that 
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One of Marshall Field & Co.’s Colonial drapery fabrics. 
Said to be the best seller in the line. 


to-day reflecting the demand for syncopated design. 

Some years ago the black-faced comedian emerged 
upon a stage set for “The Garden at Versailles,’ how 
he got in there nobody knew or cared, and the lady 
in the elaborate evening gown sang her song about 
“How He Loved Her,” 
or “How She Loved 
Him,” in the middle of 
a deep forest*with a pi- 
ano in the foreground. 
When it dawned upon 
the theatrical mind that 
this was rather in- 
congruous, they gave 
the specialists a plush 
curtain as a_ back- 
ground; now this is 
abandoned for elabo- 
rate New Art settings 
in no degree realistic, 
but purely decorative. 

Everybody knows 
the type. It’s in every 
theater, and is particu- 
larly prominent in the 
realm of vaudeville 
shows. 

That this type of: 
theatrical design is in- 
fluencing the decora- 
tive plan is not a mere 
theory. It’s a_ fact 
which is easily demon- 
strated by the great de- 
mand for the pattern 
which we show from the stock of Marshall Field & Co. 
It’s this character of design that is a big success to-day. 

The pattern we illustrate is “the best seller in this 
firm’s stock.” It is strictly a modern treatment and is 
in striking color combinations. 





































Art and Commercialism are always at variance 
regarding what is or is not good. 

There are people who maintain that anything that 
is acclaimed by the public jury to be good, is good; 
because it’s the verdict of the majority that makes a 
law a good law, or that makes for customs, religion 
or success. 

Perhaps this view of the subject is logical, for 
the thing that makes for the greatest happiness, or 
gaiety, or comfort to the multitude, must be the best 
for the multitude, and we are inclined to accept the 
public verdict even in its enthusiasm for untutored 
jingles whether of sound or form. 



























THE INCREASED COST OF UPHOLSTERY 
TEXTURES. 


HILE it is generally recognized that costs have 

increased and that luxuries as well as necessi- 

ties are demanding higher and still higher retail prices, 

it is not sufficient to make the bare statement to a cus- 

tomer that such and such things “cost more to make 
and therefore the price must be increased.” 

Such explanations do not explain, and it is very, 
very difficult to give the consumer a reason why ma- 
terials which two or three years ago were sold at very 
nominal prices are now costing two and three times 
as much, unless one has at hand some statistics with 
which to support the statement. 

We all know, in a general way, that the war has 
had much to do with the increase of costs, and the 
general public is cognizant of the fact that very few 
commodities can escape the necessity for a higher 
selling price, so long as wages in the labor market 
follow an ascending scale. 

We are endeavoring by publishing comparative 
production costs to show the retail dealer, not only 
the necessity for the manufacturer to raise his prices, 
but the extent to which he would be justified in raising 
his prices in order to still continue production. 

In the August UPHOLSTERER we published a com- 
parison of the costs of furniture production, and so 
interested was one New York decorator in the figures 
quoted that he wanted 200 reprints to distribute among 
his own clients. 

Continuing the subject, we give herewith a com- 








An unusual table with separable tray made in delightful 


_decorations and colorings, by Chamberlayne, Inc. 
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parative table of the cost of upholstery textiles under 
present conditions. 

Cheney Bros. have compiled at our request the list 
which follows, and we commend the figures to the 
careful study of buyers and salesmen: 

Material Price 1914—Before the War Price 1917—Sept. 1 
Japan raw silk Ex. Ex.... $4.30 per pound $6.75 per pound 
Japan raw silk No. 1 — Cl 6% * 
Tussah filature (best).... 
Spun silk 
Linen (coarse) 

Gold tinsel 
Mercerized cotton 
Carded cotton : 
Worsted yarn 

Dyes 
Pink analine (best) 
Red fast wash 
Bright green 
Sunfast blue No. 1 


4.45 
6.12 
615 
4.80 
2.06 
68 
3.28 


65.00 


Sunfast blue No. 2 $2.50 per pound $28.00 per pound 
Sunfast green 2.00 - 14.00 4 
Sunfast red ‘ s 7.00 “i 
Sunfast yellow 50 se 6.50 © 

Dyes for upholstery goods are very hard to substitute and 
get same shade. 


Labor 


Dyehouse—common labor has advanced 85 per cent. since 1914. 

Jacquard weavers—labor has advanced 62 per cent. since 1914. 

Loom fixers—labor has advanced 75 per cent. since 1914, 
Cost of certain woven goods, before the war and now, 


from actual calculations of cost of manufacture of established 
quantities : 


A fabric that cost $2.35 per yard now costs $3.98 per yard 
“ “ 1.57 “ “ 2.88 “ 


4 2.25 
e 7.80 
“ 6.70 
a 4.87 15.95 
7 5.28 8.41 
A 11.27 


3.40 
12.95 
11.00 
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and on the opposite page, examples of textile designs typical of the trend of modern fancy. 
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SOME NEW SILK UPHOLSTERIES. 
ESIDES their regular and extensive line of for- 
eign tapestries in unfadable fabrics, velours, 

casement cloths, cretonnes, mohair plushes and trim- 
mings, Peter Schneider’s Sons & Co. are showing 
many new patterns in silks, namely the Kouri and 
Striae Florentine and Roman. The “Kouri” silk is 
fifty inches wide and made up in twenty different 
colors and is very commendable for overdraperies. 
Light tones are shown for boudoir use, while for the 
library or dining-room there are many deeper tones. 
In the “Florentine” there are some thirty different 
shades which will fit in with any color scheme that 
may be desired. The “Ronan” is made up in a wide 
range of colors that easily harmonize with other up- 
holstery fabrics and it may be readily used in combina- 
tion with plain taffetas. “Tubfast” and “Sunfast” 
light-weight fabrics are very useful for curtain and 
drapery purposes. They are offered in striped, fig- 
ured and scroll designs. 





ADVANCE FURNITURE SHOW. 


A” ADVANCE showing of the new furniture 
samples for 1918 will be held at the New York 
Furniture Exchange from October 27 to November 3. 

This advance exhibition will accommodate a great 
many dealers who find it necessary to be in the New 
York market in connection with the carpet trade open- 
ing and who are not in a position to visit New York 
again during the January show. 

Manufacturers, with this fact in mind, are arrang- 
ing to have as many as possible of their new patterns 
ready to show at the advance exhibition. Indeed, the 
agitation for some time to change the furniture exhi- 
bition season from January and July to November and 
May has gained in favor and the coming January 
show may be the last furniture exhibition to be held 
reuglarly in this month. 

Any attempt to anticipate traffic requirements by 
early buying, such as the advance exhibition will en- 
courage, should meet with hearty co-operation on the 
part of retail merchants. It is becoming increasingly 
difficult to make prompt transportation of bulky 
freight, and the longer the goods can be bought in ad- 
vance of the actual retail season, the better are the 
chances of the local merchant having his goods in stock 
to meet the retail demand. 





The accompanying cut illustrates a new bas- 
ket fixture of “Woodfibre” by the Falken- 
bach Mfg. Co., Inc., of New York, and is 
one of the many new.lighting fixtures of dis- 
tinctive design and finish, modestly priced. 
This fixture is adaptable for breakfast rooms, 
sun porches and is particularly pleasing in 
combination with cretonne draperies in living 
rooms. The stem is provided with silk cord 
and tassel. The basket which can be lined 
with glass or silk is equipped with two lights 
and the finish is usually executed in antique 
gold or ivory with polychrome. 


ELECTRICAL TEA WAGONS NOT NEw. 


HE electrical appliance people are constantly on 

the lookout for opportunities of employing elec- 
trical helps to household convenience, but in some in- 
stances their eagerness to increase the use of electrical 
service oversteps the bounds of general acceptance. 

For instance, we are told with a great deal of 
éclat that the electrically-equipped tea wagon has ar- 
rived, and it was glowingly described in a recent copy 
of the Electric City Magazine. 

As a matter of fact, the electric tea wagon is, 
according to the Ferguson Bros. Mfg. Co., not an en- 
tirely new idea. 

Some months ago the idea was suggested and cer- 
tain styles of tea wagons were taken by an electrical 
concern and equipped with cord and socket so that an 
electric percolator, toaster, etc., could be operated by 
being connected with the terminals provided for at the 
top of the tea wagon. 

The scheme is not considered to possess great 
commercial possibilities because of the auxiliary wir- 
ing it demands in connection with its use. Independ- 
ent floor or base sockets must be provided and the 
fact that they “anchor” the tea wagon in a compara- 
tively fixed position is a serious drawback. Where a 
sufficient length of cord is provided to permit of the 
tea wagon being moved about there is the additional 
danger and inconvenience of having the loose cord on 
the floor. 

The idea may commend itself to decorators as a 
possibility for certain instances, but it is doubtful if 
it could be employed in any very general way. 

It is not difficult to equip the regular “stock” tea 
wagon for electrical connections and if the idea ap- 
peals to a customer it may be very readily supplied. 





ORIENTAL ART NOVELTIES. 
M J. BHUMGARA, the only manufacturing East 

* Indian house in this country, are showing an 
unrivalled variety of East Indian art wares. There is, 
for instance, a large collection of antique and modern 
embroideries of all descriptions and sizes on satin, silk 
and cotton, exceptional in quality, coloring and design. 
There is also an assortment of portiéres, bedspreads, 
table covers, and cushion tops. Gold brocades are 
being shown in numerous varieties. A number of East 
Indian hand-painted cotton curtains of various sizes 
and colors are shown in typical Oriental designs. 
Cashmere shawls, embroidered hand-painted papier 
maché boxes and novelties, carved wood and inlaid 
furniture are also shown in endless numbers. 

For department stores, gift shops, art shops and 
decorators, there is a very interesting collection of 
metal ware, including fans, lamps, ivory and ebony ele- 
phants, antique and modern Buddhas of brass and 
marble. 
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NE of the annoying losses of 
the department store system 
of merchandising is that 
occasioned by the class of 
thievery known as “shoplifting.” Few 
people not familiar with the intimate 
facts can realize the extent of these 
losses which may be reckoned in a tangible form and 
these are even much less than the intangible losses which 
grow out of the stores’ campaign against the evil. 

The tangible losses may be traced to two kinds 
of thieves—professional shoplifters and “lady” shop- 
lifters. Professional shoplifters are not as difficult to 
detect as one would suppose; as a matter of fact, they 
soon become fairly well 
known and are con- 
stantly under surveil- 
lance. They are dressed 
invariably in clothing 
that provides receptacles 
for their pilfering, and 
when detected there is 
never any great hubbub 
about the invitation to 
“interview the man- 
ager.” 

The apprehension 
of the “lady” shop- 
lifter is, however, quite 
another matter. She is 
generally of a respect- 
able well-to-do appear- 
ance. The theft is, in most cases, the result of impulse, 
and it is not infrequently the case that the person who 
steals a small article which catches the fancy in a store 
display, is well able to buy the thing fancied. So it is 
not because of poverty that the “lady” shoplifter 
breaks the law. 

It has been explained by students of criminology 
that the “lady” shoplifter is a sort of feminine jackdaw 
who cannot see a pretty feminine thing without walk- 
ing off with it. Like the jackdaw, who hides bits of 
bright-colored brass, metal, and chance trinkets from 
sheer love of possession, the “lady” shoplifter cannot 
resist the lure of attractive small wares openly dis- 
played in crowded stores, and so slips them under her 
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THE THEFT PROBLEM 
OF THE BIG STORES 











coat, into her shopping 
bag or some other place 
of concealment. 

The story is told of 
a certain shopkeeper who set out to 
determine who among his lady cus- 
tomers were susceptible to tempta- 
tion. He stuck a silver coin on the under side of the 
glass top of a showcase and day after day saw his lady 
customers dropping their handkerchiefs, or laying 
their shopping bags over that little coin. He con- 
gratulated himself on his discoveries, but it was not 
very long before he realized that “the shoe was on the 
other foot.” The customers began to cease patronizing 
him, and it was not until 
on the advice of his wife 
that he removed the coin 
and resolutely closed his 
eyes to a certain amount 
of petty pilfering that 
the volume of his trade 
was restored. 

The writer has 
heard store detectives, 
many times, complain of 
the fact that the store 
manager, or the magi- 
strate before whom de- 
linquents were taken, 





“AX7HILE 

trained 
store detectives 
seldom accuse 
innocent 
persons, the 
realization that 
one is under 
surveillance 


is an annoyance to honest people.” —was “too easy,” that 


their work would be ma- 

terially lessened if ar 
example were made of some of the pilferers; but 
there are two sides to every question, and it is the 
consideration of the intangible loss which prompts the 
management frequently to exercise leniency. 

There is a serious come-back to misplaced 
severity. 

It cannot always be proven that a theft was in- 
tended, and while trained store detectives seldom ac- 
cuse innocent persons, the realization that one is under 
surveillance is an annoyance to honest people. 

Not long since a buyer told us that his wife had 
complained of the actions of a supposed customer in 
the store’s jewelry department. A little questioning 
on the part of the buyer determined that the “cus- 
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tomer” was one of the store’s detectives, and his wife 
was. humiliated to find that she had been under sus- 
picion, with the natural result that she refused hence- 
forth to patronize that particular department. 

Recently the writer watched the customers of a 
haberdashery store at a special counter sale. Standing 
back of the crowd were at least three men who were 
obviously on the lookout for thieves. Every customer 
before the counter was the subject of surveillance 
and some of them must have felt it. 

In New York there is a chain of restaurants for 
male customers where you order your meal from a 
large wall price list. On your way out you tell the 
check-boy the value of what you have eaten, and after 
he has given you a stamped check for that amount you 
pay the cashier the sum indicated. To the novice it 
looks like a wholesale temptation of human nature, 
but those who go frequently to these eating places can 
readily pick out the two or three men who are con- 
stantly circulating throughout the room as spotters, 
and in the minds of these spotters every customer is a 
potential thief. 

It is always a question with a store management 
as to how pilfering may best be curbed. Put over 
against the intangible loss resulting from unfounded 
suspicion or surveillance resented, and the resultant 
withdrawal of trade, the tangible losses may be small 
in comparison, but those tangible losses from inside 
petty theft, and from shoplifting by outsiders is a 
problem that causes merchants and managers a great 
deal of worry and expense. 























One of the attractive art examples shown by the Antique 
Reproduction Co. 











THE ERA OF THE BIG PAYROLL. 


N A recent interview Charles E. Spratt, of the New 
York Furniture Exchange, called attention to the 


fact that business in the near future would be 
enormous: 


“Immense sums of money are being expended in 
the construction of plants and this means increased 
payrolls and big retail business. I know of one town 
in New Jersey alone where homes are being built for 
5,000 families, owing to the construction of large 
shipping yards and other industrial enterprises. We 
hear of the same activities in Delaware and through- 
out New England, and furthermore a recent report of 
the State Superintendent of Banks shows that notwith- 
standing the fact that $28,000,000 was withdrawn 
from.New York savings banks in Liberty Loan sub- 
scriptions, the deposits are to-day $16,000,000 more 
than they were this time last year. That indicates to 
my mind where the big payrolls have been going.” 





MODERN PRINCIPLES OF RETAIL BUYING. 


BOOK entitled “Retail Buying, Modern Prin- 

ciples and Practice,” by Clifton C. Field, has just 
been issued. The author was formerly with Marshall 
Field & Co., Chicago, and James McCreery & Co., 
New York, and in recent years was instructor in mer- 
chandise in the University of Wisconsin. The book 
treats of the merchant as a buyer, merchandise, buy- 
ing practice and stock systems and takes up in detail 
the qualifications of a merchant-buyer, buying meth- 
ods, prices, sources and types of merchandise, plans 
and policies. Of particular value to textile men is 
the chapter on “Determining Qualities,” in which 
each fabric and various types of merchandise are 
treated individually. Part IV, on “Stock Systems,” 
includes chapters on turnover, inventory, stock-keep- 
ing and recording, instruction to salespeople, co-opera- 
tion in advertising and displays and the buyer as a 
merchant. There are six pages at the back of the 
book devoted to an index. The price of the book, post- 
paid, is $1.40, and same can be obtained through the 
office of this magazine. 





ITALIAN FURNITURE PORTFOLIO. 


EVERAL months ago we announced the impending 
publication of a complete portfolio of Italian 
Furniture and Interiors, by William Helburn, Inc., 
New York. Parts I and II of the portfolio were pub- 
lished in June, and Parts III and IV have now ap- 
peared. The entire portfolio comprises 200 plates 
with explanatory text, and is to be composed of ten 
parts each containing twenty plates. The subscription 
price for the complete volume is $30, payable at the 
rate of $3 per part as the parts are issued. 
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A. TIMELY SHIPMENT OF GIFT WARES. 


HE Chinese jar, embroidered bag and _ basket 

shown on this page are items of interest, to the 
decorative and gift-shop trades, in the vast line of 
Chinese art ware manufactured and imported by Soy 
Kee & Co. This Chinatown concern has just received 
one thousand one hundred cases of Chinese decorative 
goods, which will be a boon to the buyer whose 
eleventh-hour requirements demand articles of unique 
characteristics for the holiday trade. 

Among the goods received in this shipment are 
embroideries, rings, silks, baskets, damasks, brasses, 
bronzes, lamps, teakwood, beads, rugs, mandarin 
coats, lacquer, jade, china-ware, etc. 





NATIONAL ARTS AND INDUSTRIES 
ASSOCIATION. 

HE convention held April 17, at the Hotel Astor, 

attended by representatives of forty-eight asso- 
ciations and nearly five hundred individuals, resulted 
in the endorsement of the idea of organizing a national 
association to stimulate a greater public interest in the 
furnishings of the home. 

As a result the chairman appointed a committee 
on constitution and by-laws to report before the coun- 
cil of sixty. This report was presented at the Aldine 
Club on the afternoon of Thursday, Sept. 27. 

Mr. Gay, of the Berkey & Gay Furniture Co., 
opened the meeting, and at his request Dr. James 
Parton Haney presided. 

The proposed constitution and by-laws were 
thoroughly discussed, and an executive committee was 
elected to proceed upon the recommendations of the 
council and draft a form of constitution and by-laws 
to present in the near future at a general meeting. 

The following constitute the executive board: 

A. E. Lyons, John Sloane, John W. Snowden, 
Nathan Ullman, C. Victor Twiss, Dr. James Parton 
Haney, Mrs. John W. Alexander, Horace B. Cheney, 
C. R. Clifford, William Gay, H. B. Frohne, George A. 

somann, Henry W. Kent, William Laurel Harris and 
Walter E. Rosenthal. 

The constitution is now being prepared and when 
approved by the executive board, a general meeting 
will be held for the purpose of permanent organization 
and the election of officers. 


65 


CAN WHOLESALE HELP RETAIL? 
CHANCE remark made in the writer’s hearing 
the other day aroused a great deal of lively 

discussion. 

A New York retail rug buyer said, “I wish I could 
get some of these wholesale rug men who just now 
have very little to do, to come into my department and 
fill in their spare time as retail salesmen. They could 
even work only in the afternoons and still be of tre- 
mendous assistance to the retail trade.” 

Such a remark naturally started something, for it 
was made in the hearing of both retail and wholesale 
men. One wholesale salesman very promptly said he 
“would like nothing better than to spend half of the 
day on the retail floor of a busy store.” Others pro- 
tested that “No wholesale man would consider such 
a proposition, or put himself into the position of a 
retail salesman under such circumstances.” 

“In our store,” said the buyer, continuing his 
argument, “the jewelry department and fur depart- 
ment each have in their busy season two or three 
wholesale men helping them out, and they make 
cracker-jack salesmen.” The consensus of opinion 
seemed to be that the idea was not entirely feasible, 
and it was not considered as a serious proposition. 

Along this same line of thought it is interesting 
to recall the fact that-one of the buyers of upholstery 
goods in New York City to-day really “broke into the 
upholstery game,” to use his own words, as a part- 
time volunteer retail salesman when employed in the 
capacity of a traveling wholesale salesman. His first 
volunteer retail period was in connection with a high- 
class Fifth Avenue department store from September 
to February. The second year he made the same 
proposition to the same firm and at the end of the 
period he accepted a permanent position and has re- 
mained in the New York retail trade ever since. 

This, in itself, ought to be a sufficient answer to 
the argument that such a plan would not be practical. 

We do not advocate the plan, but its agitation at 
this time when executives in all lines are exercised 
about the shortage of help makes it worthy of consid- 
eeration as a scheme which will conserve man-power 
and avoid idle time. 





NEW CURTAIN OFERINGS. 
MONG the many new offerings of Eugene Neu- 
maier & Co. is a splendid line of filet net curtains 
made up in fine imitation filet lace. 

A wide range of panel curtains with bedsets to 
match is also a feature of the new line. 

In Dutch and straight curtains, they show a large 
assortment in a wide variety of patterns. Their ruffled 
filet curtains, with embroidered valances, made up in 
plain and filet net, have been taken up very readily 
by the trade. 
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TRAVELERS’ SAMPLES AND CANADIAN 
CUSTOMS. 
iy RESPONSE to an inquiry addressed to the De- 
partment of Customs, Canada, with respect to 
changes concerning customs regulations on travelers’ 
samples entering Canada from the United States, we 
have received the following specific memorandum on 
the subject: 


1. (a) Samples such as are carried by Commercial Trav- 
ellers, together with the Trunks and other packages containing 
them (except when of “no commercial value”) are subject 
to the ordinary Customs duty, but not to special duty in addi- 
tion thereto. Customs officers may allow rebate of duty 
under the Preferential Tariff on samples of British origin 
arriving from any British Country, upon declaration of the 
traveller. 

(b) Commercial Travellers are required to deliver to the 
Customs officer for entry purposes an Invoice or statement in 
detail, showing the price (wholesale) of each sample as sold 
for home consumption; such Invoice or statement shall be at- 
tested to by the Traveller, and the quantities of such samples 
shall be duly checked by the Customs officer and proper duty 
paid thereon before delivery. 

(c) Imported samples (not Canadian produce or manufac- 
ture) are subject to duty at each time of importation: Pro- 
vided, however, that the Trunks in which samples are con- 
tained may be admitted free after payment of duty on first 
importation, if identified to the satisfaction of the Customs 
officer. 

(d) Cards, portfolios, pasteboard boxes or other coverings 
containing cut samples of cloth, edgings, textile fabrics, but- 
tons of various patterns, and other articles obviously for use 
only as samples to sell by and having no commercial value, 
may be admitted free of duty; the term “no commercial value” 
does not, however, apply to portfolios, boxes or other cover- 
ings used in displaying samples, when susceptible to other 
use or having a saleable value. 

2. Merchandise for sale, when brought into Canada as 
baggage, is subject to duty and to entry at the Customs House, 
in the same manner as goods imported by freight or Express. 

3. Wearing apparel, articles of personal adornment, 
toilet articles and similar personal effects of persons arriving 
in Canada may be passed free, without entry at Customs, as 
travellers’ baggage, under the provisions of the Customs 
Tariff, but this provision shall only include such articles as 
actually accompany and are in the use of and as are necessary 
and appropriate for the wear and use of such persons for 
the immediate purposes of the journey and present comfort 
and convenience, and shall not be held to apply to merchandise 
or articles intended for other persons or for sale. 





THE Y. M. C. A. DECORATION CLASSES. 

HE course, in the Theory and Practice of Furnish- 

ing and Decorating, of the West Side Y. M. C. A. 
opened Tuesday, October 9, with a free lecture by 
Frank Alvah Parsons on “The Effect of War on Art 
and Interior Decorating.” 

These courses, which have been conducted by Mr. 
Parsons continuously for the last thirteen years, have 
been tremendously popular and have done much to 
lend dignity and authority to the vocation of interior 
decoration. 

It is expected that this year, with the greater 
number of men now interested in the study of interior 
decoration, the class will be larger than any hitherto, 
and it is intended that the scope of the work shall be 
broadened so that former students, as well as new 
ones, may profit by the course. 

The course consists of fifteen lectures and demon- 
strations in the principles of color, form and pattern, 


calculated to establish criteria of judgment in selecti 
and arranging any material connected with the prob 
lems of interior decoration. It also includes a general | 
survey of historic periods and their causes and effects) ; 
in architecture, furniture, textiles, floor coverings and 
other decorative expression, with discussions as to the 
best modern use of such periods in decorative work, 
An advanced course later will deal with the higher 
phases of interior decoration, with a thorough i investi- _ 
gation of historic period adaptation. 

The first. regular session of the class will be held 
October 16, and the announcement that Mr. Parsons, 
who is president of the New York School of Fine and 
Applied Art, will not be able to continue his work in” 
connection with the Y. M. C. A. beyond this year is 7 
an additional inducement for new students to take up 7 
the study while they may have the benefit of Mr, © 
Parsons’ teaching. 4 

Full particulars of the classes may be obtained ua { 
writing to the Educational Department of the Y. M. 
C. A., 318 West Fifty-seventh Street. 





THE HIPPODROME’S FLAG CURTAIN. 


HE psychology of timeliness is taken advantage 4 
of at the New York Hippodrome in an immense: ~ 
curtain made up of the flags of the allied nations. 


Those who are familiar with the immensity of the 
Hippodrome can best appreciate the curtain size. It 
follows the entire line of the footlights, is of muslin, 
measuring 120x37 feet, and consists of a series of 
perpendicular banners, oblong in shape, each represent- 
ing the flag of one of our allies. “Old Glory” occupies 
a double space in the center of the curtain, with the 
other banners placed to the right in the following 
order: England, France, Russia, Belgium, Italy, 
Japan, Portugal, Greece, Servia, Roumania, Siam, 
Egypt and Montenegro. The same order prevails on 
the left side of the curtain, excepting that England 
takes second place and allows France the position 
nearest the stars and stripes. China, it will be noted, 
is omitted, having had no participation in the war up 
to the time the curtain was made. 

The idea of this novel curtain originated with 
Louis Bauer, chief property man at the Hippodrome. 

Mr. Bauer made a rough sketch of his idea and 
consulted with Koster Bros., flag manufacturers, 
with the result that the contract was placed on 
August 2 and the curtain delivered in two pieces 
on August 15. Workmen at the Hippodrome, under 
Mr. Bauer’s direction, attached it to the framework 
which had been erected in the theater. 

Its accord with popular thought is proven by the 
fact that it provokes more applause from the Hippo- 
drome audience of over five thousand persons than any 
other single feature of the entire program. 
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A HOME-CRAFT WEEK DISPLAY 


Made in Mr. Williams’ department, with the Alms & Doepke Co., Cincinnati. 





VERANDAH TREATMENT 


AN “INDOOR” 


Furnished in this way a verandah has double value. 
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SOME ESSENTIALS 


HERE re. cer- 
fi tain elements of 
modern business 
that are hedged about by 
an atmosphere of mys- 
tery, as if it required 
peculiarly occult powers 
to understand their 
processes, let alone ob- 
tain any degree of pro- 
ficiency. 

One of the elements 
in modern business to 
which the foregoing ap- 
plies is the subject of 
advertising. It is a sub- 
ject, of course, which 

(1.) has many phases and re- 
quires different methods of application in different 
lines, but considered in its broadest aspect as a scien- 
tific principle of inducing the purchase of merchandise, 
advertising is neither mysterious nor abstruse. 

In the retail field, for instance, advertising is in- 
tended to accomplish many and various results accord- 
ing to the nature of the advertisement and the medium 
through which it is presented. 

To enumerate but a few of the things that it is 
intended to do, we would set down the following: 

“Attract attention.” 

“Interest the reader.” 

“Convey one or several definite thoughts.” 

“Establish the identity of the thing advertised.” 

These are prime essentials and any advertisement 
that fails in any particular is that much less than a 
good advertisement. 

It is a mistake also to emphasize any one of these 
essentials to the utter exclusion of one or more of the 
others. An advertisement that does nothing more 
| than attract attention has failed in the main object of 
its preparation, unless it is part of a “mystery” series 
which leads up to some denouement which is intended 
to accomplish what had been lacking in its forerunners. 

It is equally obvious that an advertisement which 
interests the reader, but does not impart definite in- 
formation, would be valueless, and so in the framing 
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have the pleasure 
to announce 
that on and after 
October 1.1917 
they will be 
located in their 
new establishment 


653 Fifth Ave 
at 52nd St 
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OF ADVERTISING 


of an advertisement one must bear in mind the relation 
of each of these essentials to the result it is intended 
to produce when all are represented and combined. 

As examples of recent advertising which might 
be studied with profit, we illustrate herewith four ad- 
vertisements as totally different in make up as one 
would be likely to find in a single newspaper. 

The advertisement which we will designate as 
No. 1 is perhaps an example of overconfidence on the 
part of the advertiser, and it lacks one very necessary 
quality in that the information it conveys is incomplete. 
It may be possible that this advertisement is planned 
to reach only those who know the business of the ad- 
vertiser, and because of this it is considered super- 
fluous to state what kind of business is to be removed 
“on October 1” to a new location on Fifth Avenue. 
But granted that this might be the case, the business- 
promoting power of the advertisement in question is 
obviously reduced by its incompleteness, and the ad- 
vertiser leaves himself open to the suspicion of being 
an egotist of the first caliber, truly not a good impres- 
sion to leave with a possible customer. 

The second example more nearly fulfills the es- 
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eat. all Easy Chairs and Settees 
manufactured by B.Altman &Co,in their 
own workshops, will bear the registered 
trademark. 


“Super-Casy™ 


This Furniture, made on frames of sea- 

toned ash stuffed with carefully selected 

down and hair, and upholstered by skilled 
artisans, represents 


A collection of Super-Easy Furniture 
ison permanent exhibition in 


The Department of Interior Decoration 


B. Altman & Co. 
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sential requirements we have outlined in a previous 
paragraph, and if studied in connection therewith will 
be found to qualify rather well along those lines. It 
is not exactly satisfying, however, in its use of scat- 
tered units to compose a border. 

The third example is an interesting study in the 
use of the human-interest element. As an example in 
the lavish use of space to accomplish a subtle effect 
this advertisement is unique, for there is no attempt 
to “sell” in this entire layout, which occupied two- 
thirds of a newspaper page. The appeal of such an 
advertisement is necessarily limited to a very small 
proportion of its readers, and in this respect it might 
be considered extravagant. Moreover, in these busy 
days its verbosity would be an affront even to some 
of the persons it was designed to interest. 

The fourth example we show might be used to 
typify, in part at least, what not to do in advertising. 

Designed as an appeal to those who can afford to 
be interested in the latest French fashions in women’s 
wearing apparel it concludes a sentence of unctuous 
flattery by a sarcastic epithet. Surely the use of the 
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term “slaves of fashion” is, to say the least, exceed- 
ingly ill advised in this connection, and the identity 
established is a doubtful profit to the advertiser. 





THE ART-IN-TRADES CLUB SMOKER. 
N ORDER to make the club of increased value to 
its members and to render more effective its work 
for the improvement of conditions in the decorative 
trade, the Art-in-Trades Club have planned a very 
interesting and helpful series of sessions for this 
season. 

The work was inaugurated at the smoker held at 
the Peg Woffington Coffee House, 11 East Forty- 
fourth Street, on the evening of Thursday, Sep- 
tember 27. 

After a dinner, that was marked by good fellow- 
ship and jollity, helped along by an excellent enter- 
tainment, the vice-president, Henry J. Davison, made 
an address in which he outlined the plan for a series 
of round-table meetings to be held at the club Thurs- 
day evenings. The session on the last Thursday of 
each month will take the character of a “get-together” 
evening of a social character. 
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War-Time -Experiences in Collecting 
Treasures for AU QUATRIEME 


A Double Interest in the Exposition of 
Decorative Antiques Opening Monday 
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isn’t it sad to think of all 


the pretty work of those old children, down at the bot- 


tom of the sea? 
“But the important antiques from France are here 


collections of chaiscs-longues. little tables and those small 
desks that very woman in New York has been asking 


us to find, just big enough to write a check or a 
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“Please begin at the beginning.” begged the ad- 
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“Stop,” said the returned traveler, “we mustn't have 
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(4.) 


COLOR PREFERENCES OF NATIONS 


Extracts from a chapter relating to the color development of thirteen countries, from the “New Science 


of Color,” by Beatrice Irwin. 


OLOR preference is in some degree an index 
of character, for people usually incline to the 
colors that are complementary to their own 
color vibrations, because the former supply them 
with vibrations in which they are lacking. I have 

made some notes of interest in this connection upon the color 
preference of various countries that I have visited. 

Generally speaking, the older the 
culture of a country, the finer is its 
color sense and the more complex its 
color expression. 

I place India, China, Northern 
Africa and Persia first, followed in 
order of merit by Egypt, Japan, Italy, 
Holland, France, America, England, 
Germany and Australia. 

China and Persia are the true 
aristocrats in this matter, as much 
on account of their choice as of their 
subtle craft in handling color. 

In no other countries that I know 
of can one find such a use and under- 
standing of azure, indigo, vermillion, 
electric mauve and citron yellow, 
which constitute the scale of spiritual 
stimulants that dominate the color ex- 
pression of these lands. 

Not only in woven, lacquered or 
painted masterpieces, but also in the 
ordinary implements of life, one finds 
these exquisite vibrations repeated. 

Even the wearing apparel of the 
Chinese is remarkable for its delicate 





peoples, therefore in India and Africa we find that mental 
and physical recuperatives predominate. 

Scarlet, turquoise, cobalt, crimson lake, purple, umber, 
terra-cotta and greens form the basis of their color schemes. 

In India and Africa, also * * * the dazzling vistas 
of sunlit snow and sand are overstimulating to their color 
sense, and in their continuous environment danger lurks, for 
they develop mental and spiritual in 
excess of physical vibrations, and con- 
sequently are apt to engender a phys- 
ical languor that menaces the material 
well-being of a race. 

In Egypt, Japan and Italy the 
color sense is vital and distinguished 
by peculiarities. 

Egypt is allied to India in color 
expression, though more limited. 

here is the same use of recuper- 
atives, and we find a predominance of 
turquoise, scarlet, terra-cotta and black, 
the abundant use of the last named 
being very significant. 

The spiritual colors, however, 
were, and are, seldom if ever used by 
this hermetic and intellectual race. 

Japan presents the phenomenon 
of a country that has evolved a kind of 
phantom color chart, composed of 
ghostly colors, that are difficult to 
define. 

The Japanese grays, lavenders, 
browns, yellows, purples and greens 
are such etherealized editions of 


brilliance. i ‘ Miss Beatrice IrwiIN physical and mental sedatives and re- 
A Chinese interior may be som- Author of “The New Science of Color,” cuperatives that they form almost a 
ber and stately, but it forms a perfect extracts from which are published new scale of stimulants. This scale, 


setting for its inhal tants. 

Clad in exotic splendor that belies 
the ivory indifference of their faces, 
the slim “celestials” are well framed in their blackwood and 
ebony chairs. 

: The Chinese, being pre-eminently a mental race, incline 
in their color expression to spiritual stimulants. 

In Persia atmospheric conditions, resembling to a great 
extent those of China, have tended rather to mystic and emo- 
tional growth, and the color expression here inclines to 
mental recuperatives and stimulants. 

This trend is also reflected in Persian literature, and 
any student of Hafiz, Rumi or Omar must have been struck 
by the abundant use of color in their works, suggested as 
well as expressed. 

The Hindus, the Arabs, and the tribesfolk bordering the 
northern coast of Africa (the latter descended from Egp- 
tians, Carthagenians and Phoenicians), are essentially mystic 
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herewith. though lacking in intensity, has the 


charm of a very subtle balance; in 

fact, it possesses the effect of an in- 
cense in which the ingredients are so suavely mingled that 
one cannot differentiate them. 

Orange and a peculiar vivid pink are the only spiritual 
stimulants employed by the Japanese, and these are used 
sparingly. 

Gifted as a race with an overflowing vitality, they have 
had to express themselves within the limits of a small coun- 
try, and this has given all their output an essential quality. 
They have cultivated discrimination which has resulted in 
an esthetic taste that is unique. 

In Italy I was disappointed. The vulgarity of modern 
Italian color expression might lead one to suppose that the 
Latin color sense was focused in those great painters whose 
names have immortalized this land, or possibly that Italy is 
undergoing a period of transition. I incline to this latter 
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conclusion, because, though vulgar, the Italian color sense is 
exceedingly vital, and its expression exuberant. Mental and 
physical colors are massed together indiscriminately, and 
sometimes in distressing discords. If a house is painted out- 
side and inside, it is painted all over with meaningless and 
intricate designs, and this diffuse ornamentation spoils even 
the interior of many stately galleries. But for centuries the 
Latin race has been preoccupied with form, to the exclusion 
of other esthetic perceptions, and this may account for what 
would otherwise be a phenomenon in a sensitive, artistic 
people. 

The Futurists have created a new scale and a new treat- 
ment of color in pictorial art, a scale of physical stimulants 
that are as tingling with vitality as are the poems of Filippo 
Marinetti, the gifted founder of the movement. From this 
seismic condition Italy may yet emerge as one of the leaders 
of color science. 

The remaining sextet of countries I will dismiss with 
cursory comments, as their color expression shows no marked 
individuality. 

In Holland and America, the color development is 
vital; in France it is complex, though somewhat degenerate; 
in England, rather atrophied, but daily stirring to new life. 

Of all Western lands that I have visited, Germany is 
the least advanced. This fact is significant of her lack of 
human development, and of her bulbous mental “Kultur.” 

The Teuton color sense is coarse, and runs to extremes 
of neutrality and garishness. What could be more distressing 
than the modern German movement in decorative art? 

Its crude pretensions are mere immaturity masquerading 
as originality. 

I understand that this gaudy manifestation is an offshoot 
of the perversion which was known as New Art, and it is 
to be hoped that it may die the same ignominious death. 

It is hard to believe that a country which has produced 
such great musicians should be so insensible to color. And 
* * * it is a sad comment upon existing conditions in Ger- 
many that Strauss, the foremost among modern German 
composers, has in his biggest works degraded a great genius 
to the same garish dissonance and decadence that dis- 
tinguishes German color expression. 

Of Australia, I can only say that it has just emerged 
from the “bush!” Like an astonished child, it is slowly rub- 
bing its eyes open, and I doubt if it knows yet whether the 
“wattle” is green or gold. But the color wave is sweeping all 
shores in its approach, and Australia, no less than Germany 
and Italy, will benefit by this tidal onrush. 


Miss Irwin is giving attention to color and light- 
ing in decoration from a hygienic and from an esthetic 
standpoint, recognizing both the effect of color on the 
health of the individual and the important part that 
color plays in the art of decorating. In interior light- 
ing, she believes in the installation of a general-utility 
lighting system of an unobtrusive character and of 
supplementary lighting by means of light sources de- 
signed with reference to the physiological and psycho- 
logical effects of color. 

In order to demonstrate the application of these 
principles in interior decoration, she has constructed 
a series of light screens, upon which colors have been 
applied in irregular forms, appropriate to the character 
of the colors. The forms of these light screens have 
also been determined by the same consideration. 

Miss Irwin’s work has received recognition from 
many sources, and a medal of honor was awarded to 
her by the French Commission at the Panama-Pacific 
International Exposition. A demonstration of the ex- 
perimental light screens is being held at the head- 
quarters of the New York Edison Co. and Miss Irwin 
is to speak soon before the Illuminating Engineering 
Society on “Hygiene and Illumination.” 











Porcelain lamp bases, similar to the one illustrated, together 
with a variety of other designs consisting of animals and 
human figures, are prominent features in the display of light- 
ing fixtures by Morimura Bros. Each piece is gorgeously 
colored and finished in a permanent high luster. These goods, 
together with a vast showing of Chinese and Japanese art 
objects are available for holiday trade. Articles particularly 
interesting to the decorative and gift-shop trade, consisting 
in part of bronze and porcelain bases and figures for floor and 
table lamps, embroideries and brocades, and an unusual col- 
lection of porcelains in solid colors, are shown in a wide 
range of designs. 





AN UNUSUAL “HELP WANTED” ADVER- 
TISEMENT. 
VERY unusual advertisement appeared last 
month in the Washington Times in behalf of the 
employment department of Woodward & Lothrop. 
The wording was as follows: 


MEN AND WOMEN OF ABILITY. 


We need refined and businesslike men and women in our 
organization—those able to maintain the high standard of 
service which we require both as salesmen and in other 
situations. 

There are excellent opportunities throughout the estab- 
lishment as members of our selling organization and in 
clerical positions for those ambitious to associate themselves 
with an organization where congenial environment prevails 
and every provision is made for the comfort of the store 
family. 

~ Married women and others who can spare but part of 
their time—a few hours perhaps in the middle of the day 
or certain days of the week. 

The industrious young wife whose husband has been 
called to the colors and who is desirous of maintaining the 
family’s usual income may do so by securing pleasant an 
profitable employment. - 

Young women who have graduated from or are attenaing 
high schools and who have never before considered employ- 
ment, should give serious thought to the assistance they may 
render the commercial world at this unusual time. 

The Employment Manager would be glad to talk over 
the matter at any time—preferably in the morning hours. 
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A Belasco conception of a decorative studio. 


DAVID BELASCO’S IDEA OF A DECORATIVE 
STUDIO. 

HERE is only one Belasco, and his great success 

has been due to his ability to diagnose the heart of 
his audience. 

In “Polly With a Past” there is a scene which rep- 
resents the salesroom of an interior decorator, and it is 
Mr. Belasco’s idea of how such a salesroom should look. 

The large picture that we present shows one-half 
of the room, the entire room being presented in the 
heading to this page. 

The room is in tones of an unobtrusive blue; the 
walls and floors are perfectly plain, having no design 
to confuse one or distract attention from samples that 
may be shown. 

It is well worth studying, because it is the work 
of Tappé, who has made a reputation as a New York 
milliner and possesses a fine appreciation of what a 
shop background should be. 





B. F. B. LAWSON AT 390 FOURTH AVENUE. 
AVID LAWSON, of Nottingham, who recently 
retired from active business, was one of the few 

surviving lace importers of the early Victorian era. 
The firm of Lawson Bros. was founded in 1850 on 
Park Row, at that time the lace center of New York. 
David Lawson later took charge at St. Gall, where 
he resided for nineteen years, his brothers, Robert 
and Andrew, being in charge in New York and Not- 
tingham. After the death of his brothers, David Law- 
son continued the business under his own name and 
has now retired at the age of seventy-four in favor 
of B. F. B. Lawson, son of Andrew Lawson, who 
received his training at Nottingham and Calais and 
came here as representative in 1906, since which time 
he has successfully managed the New York office. 
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He is now established at 390 Fourth Avenue, on 
the seventh floor, where better facilities and increased 
space enable him to do a much larger business than 
previously and to carry a greater stock. 

The trade is cordially invited to call for an in- 
spection of the lines of laces and nets. These include 
Barmen laces, clunys, filets, etc., while their lines of 
cable nets, mosquito nets, etc., are also very complete. 

The Boston representative is J. E. Curry, 78 
Chauncy Street, and their Chicago office is at 917 
Medinah Building, with George L. Martin as repre- 
sentative. 





NEW UPHOLSTERY TEXTURES. 

r, ADDITION to their usual showing of upholstery 
and drapery fabrics, Ryer & Cashel have added 
many interesting numbers to their tapestry and damask 
lines. Many black-ground Japanese and Chinese tap- 
estries are being shown, together with a large number 
of Italian Renaissance, all-over and verdure patterns. 
A new “sunfast” drapery fabric, which is made 
both thirty and thirty-six inches, is, considering the 
colorings and designs, offered at a very attractive 


price. Included in the “sunfast” draperies are a num-. 


ber of curtains and portiéres. Many of these have a 
wonderful luster due to the use of mercerized warps 
and art-silk filling. The Chinese and conventional 
patterns are shown in a range of soft colorings, in- 
cluding blue, rose, green, nile, brown, etc. 

In couch-covers, there are over seventy patterns, 
including Oriental and striped designs. The line of 
mercerized damasks has been greatly enlarged and is 
shown in a number of patterns in gold stripes on a 
black background. One of the features of this line 
is the tapestry table scarfs, made from selected piece 
goods, with gold galloon edgings. 
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PACIFIC COAST NOTES 


HE Tormey Co., interior decorators, have removed 

from 681 Geary Street, San Francisco, to 1042 
Larkin Street. 

The Hettrich-Morales Co., importers and dealers 
in Philippine curios, furniture and decorative mate- 
rials, will remove shortly from 104 Battery Street to 
35 Drumm Street, San Francisco. 

The Zubro Furniture Co. have been incorporated 
at San Francisco with a capital of $10,000 by J. S. 
Ackerman, M. H. McManus and F. W. Ten Winkel. 
The incorporators are well known in the local furni- 
ture and drapery goods field. 

F. A. Taylor, of the decorative department of the 
S. & G. Gump Co., San Francisco, returned recently 
from a trip through the Northwest, where he secured 
some very attractive orders. 





He was formerly en- 
gaged in the decorative business at Portland, Ore. 

Keller & Coyle, decorators, 233 Grant Avenue, 
San Francisco, recently did the decorative work in 
connection with a fashion pageant presented by I. 
Magnin & Co., for charity, at the Palace Hotel. 

E. B. Keeble, for several years located at Sacra- 
mento, Cal., but more recently of this city, has taken 
up special decorative work with W. & J. Sloane and 
has fitted up splendid offices and rooms on the third 
floor of the big Sutter Street building. 

Charles S. Darling has added the account of the 
Edgewater Tapestry Looms to his decorative lines and 
will shortly show samples in his new quarters at 233 
Grant Avenue, San Francisco, which will be occupied 
as soon as the present tenants move. 

Frank C. Boesch, for many years with the Pease 
sros. Furniture Co., Los Angeles, is now with the 
John Breuner Co., San Francisco, filling a position in 
the drapery department. 

©. E. Keigle, of the Grote-Rankin Co., Seattle, 
Wash., was a recent visitor in San Francisco and also 
visited other points in California. While here he ar- 
ranged for the services of W. W. Jerauld, formerly 
with the Frevert-Bledsoe Co., San Diego, for the 
drapery department of the Seattle firm. 

David Upright, of the San Francisco firm of Caro 
& Upright, has responded to the call to the colors and 
is in training at American Lake, Wash. John Barron 
and P. J. Jacobson, of the wholesale department of 
D. N. & E. Walter & Co., are also in training camp. 

Henry Levy, of the Henry Levy Furniture Co., 
Santa Barbara, has been called for military service 
and the business may be closed. 

The Schlueter-Beecher Co. has been incorporated 
at San Francisco with a capital stock of $75,000 by 
R. H. Schlueter, F. W. Beecher and T. R. White. 
This concern, which succeeds the firm of Schlueter & 
Beecher, furniture dealers and decorators, plans to 


add two stories to the present quarters at 837 Mission 
Street and to enlarge the business accordingly. 

Remy Fredericks, formerly in business as Joseph 
Fredericks & Co., has retired from the San Franciseo 
field, the store on Post Street having recently 
closed. 

Under the direction of Charles H. Dodd, head of 
the decorative department of the S. & G. Gump Co., 
equipment is being installed in the new factory of this 
concern for the manufacture of special furniture. 
The first showing of the special productions of the new 
studio workrooms in applied Oriental art was made 
recently in the retail store on Post Street. 

Raymond Dougherty, formerly with the Pacific 
Coast Rattan Co., San Francisco, is now at Camp 
Kearny as one of the executive clerks in the quarter- 
master’s department. 

Harry Thorp, former president and manager of 
Weinstock, Lubin & Co., Sacramento, Cal., has been 
chosen president and general manager of the Prager 
Company, San Francisco. He retains an interest in 
the Sacramento house. 

Marshal Hale, president of Hale Bros., who con- 
duct a chain of department stores in California, with 
headquarters at San Francisco, has been appointed 
manager of the Pacific Coast division of the Red Cross, 
his territory including California, Nevada and Arizona, 
with a membership of 175,000. 

The Palace of Fine Arts on the former Exposition 
grounds at San Francisco has proved such a popular 
gathering place that a beautiful tea-room has been 
added. This room is in the extreme south end of the 
building, where a splendid view is to be had of the 
collonade and the lagoon. The decorations were in- 
stalled under the direction of M. Marten, chief of the 
decorative department of D. N. & E. Walter & Co., 
and include eight beautiful corner panels of fantastic 
birds and flowers. The walls are further embellished 
with the large decorative painting, “Javanese Dancers,” 
by Herman Rosee, who decorated the Peace Palace at 
The Hague; “The Ladies of the Harem,” by Count 
Batthyani, whose work is so suggestive of that of 
Aubrey Beardsley, and two large murals by Herman 
Lipoth. An added feature is a great red lacquered 
bird cage, presented by Mrs. Phoebe Hearst. 

The T. W. Mather Co. will shortly open a depart- 
ment store at Pasadena, where a four-story building is 
being erected for their needs. Housefurnishing lines 
will be carried. 

H. K. Jackson, head of the Jackson Furniture Co., 
Oakland, has returned from a trip through the Orient. 

E. C. Paterson, general manager of the Spokane 
Dry Goods Co., Spokane, was killed near Rathdrum, 
Idaho, on September 3, when the automobile in which 
he was riding with his wife and six children was over- 
turned. None of the other passengers were hurt. 
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HAS THE POSTER 


HE instability of public taste is remarkably 
| emphasized every time a decorative fad climbs 
to the height of public favor in a season or 
two, and is detested and forgotten almost as quickly. 
Ten years ago we commenced to appreciate the 
possibilities of the poster type of decoration. It at- 
tained such a remarkable vogue that it influenced many 
forms of decorative art, overshadowing some forms’ of 
interior decoration and dominating for the time the 
sporting picture field. 

One could not contemplate the decoration of a 
clubhouse, a home billiard room, an intimate living- 
room, or the bedroom of a college boy or girl, without 
almost instinctively turning to poster styles as a source 
of inspiration. 

Decorative thought as a whole was saturated with 
this rag-time theory of decorative expression, but, like 
all other forms of mere captivating jingle, it soon 
satiated those whom it pleased most readily. 

We are told in all sincerity by picture printers 
that the poster form of decoration is “a thing of the 
past.” Indeed, one large firm in New York who built 
up a nation-wide demand for posters along the line of 
college activities are discontinuing the entire poster 
business and closing out the stock. This is a matter 
which would excite only a passing interest were it not 
for the fact that it occurs at a time when poster forms 
are being relied upon by the nation to stir public 
patriotism, and public ambition, in order that vital 
national enterprises may be adequately promoted. 

Hundreds of recruiting posters have been used 
with telling effect in the raising of the various army 
and navy divisions to war-time strength. 

A similar broad use of the poster idea was em- 
ployed with the first Liberty Loan propaganda, and 
now the second Liberty Loan has been launched with 
the employment of eleven new poster designs, a mil- 
lion of which are to be posted in the initial campaign. 

If one can judge of the future by the activities 
of the present, it is a safe prophecy that the poster 
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An extreme expression of the poster type. 


TYPE PASSED ON? 


type of decorative “jingle” will have a renaissance in 
the not too distant future. Indeed, the new designs 
of fabric decoration are very definitely related to 
poster types of composition. -Like L’Art Noveau of 
to-day—the literal descendant of the type of twenty 
years ago—the poster of the future, and poster deco- 
ration as an influence, may be so changed as to show 
little resemblance to its prototype, but the spirit of the 
poster style, with its vigor of massed color contrast, 
will be perpetuated in some degree and may even again 
become a predominating theory of decoration. 





HOME CRAFT WEEK. 
VERY interesting book has just been issued by 
the Quaker Lace Co. showing a number of il- 
lustrations of window displays, lace curtains predomi- 
nating. The trade should feel a sense of obligation to 
the Quaker people for the work that they have done 
in promoting bigger and better window displays. 
Their books have been a great help to the window 
trimmers and the third book now issued shows a num- 
ber of effective displays selected from a great mass 
of photographs by three display experts. 

The Fall Home Craft Week held this year from 
October 8 to 13 has just closed, and we have been 
advised that even better displays than ordinary have 
characterized the efforts of buyers throughout the 
country to make this latest week a memorable one. 

On page 67 we show a view in Mr. Williams’ de- 
partment with the Alms & Doepke Co., the illustration 
showing one of three departmental displays made by 
Mr. Williams in connection with a former Home 
Craft Week. Increasing interest is being manifested 
throughout the country in the idea of centralizing pub- 
lic thought on home furnishings by a simultaneous 
effort, and the Quaker Lace Co. are broad-minded 
enough to urge even merchants who do not handle 
lace curtains to join in the movement with those who 
do, and make Home Craft Week an institution of 
importance throughout the country. 









~ 
a a 2 
om > ae: » * 
ae SEE RES ale 
a Te BE 


+ 






eee, 


% 2 
Pe ed ‘ 


Re, to. 
Sa PgS ws Sk kA 

































eee ae 


af op as Sant oa 3 ty eat 
























































































THE MEN OF 





“SEVENTEEN” 


The following names represent reports to us, from various firms, of men who have answered the cal! of their country 
and have enlisted for duty in some branch of service. We shall be glad to add other names as they are reported to us and 
keep the same as a standing honor roll of men enlisting from the upholstery and allied trades: 


NAME, FIRM. BRANCH. 


Alexander, Harry, Philadelphia Tapestry Mills, 71st Regiment. 
Alletsee, F. D., H. L. Judd Co., 13th Coast Artillery Com- 
mand. 


Allison, Harry D., The Allison Co., Troop L, 1st Cavalry, 
N. G. N. Y. 

Bappler, Geo. L., Magee-Laflin Mfg. Co., 69th Inf., Co. C, 
N. G. N. Y. 


Barton, Ernest, Philadelphia Tapestry Mills, Military. 

Beekman,, C. N., Mills & Gibb Corp., Naval Reserve. 

Berry, Edwin, Philadelphia Tapestry Mills, Navy. 

Bertram, Cornelius, J. H. Thorp & Co., 47th Infantry. 

Binns, V. Ross, James Templeton & Co., 7th Infantry, Co. F, 
N. G.N. Y. 

Brinkerhoff, Clifford, Arthur H. Lee & Sons, Ltd., 13th Regi- 
ment, Coast Defense, U. S. A. 

Britton, Albert, Bennett & Aspden Co., Quartermaster’s Dept. 

Brophy, Robert, Mills & Gibb Corp., 13th Reg., Coast Art. 

Brown, Edgar, J. F. Patching & Co., U. S. Cavalry. 

Brown, Walter W., George Royle & Co., Cavalry, Troop A, 
Brooklyn. 

Carroll, Jas. B., E. L. Mansure Co., Co. K, 307th Infantry. 

Castelli, Fernand, Castelli Carpet Co., Inc., Sergt.-Chauffeur 
Gen. Pershing’s Expeditionary Force. 

Clark, Clifford, J. H. Thorp & Co., Naval Reserve. 

Clitter, Everett, Hodges Fibre Carpet Co., Corp. 9th Coast 
Defense Command. 

Collins, Clarence O., Joseph P. McHugh & Son, 11th Training 
Co., U. S. Cavalry. 

Colyer, Frank W., Loeb & Schoenfeld, 7th Regiment. 

Corman, Joseph, Bennett & Aspden Co., Corp., 2d Penn. Field. 

Costikyan, Kevork, Costikyan Carpet Co., Officers’ Training 
Camp. 

Crippen, A. R., J. C. Wemple Co., Plattsburg Camp. 

Crovo, Peter J., Titus Blatter Co., Engineers’ Division. 

Davis, Arthur, Natl. Lace Co., Coast Artillery Reserve. 

Davis, E. A., Arthur H. Lee & Sons, Navy. 

DeLuna, Edward, Marshall Field & Co., 8th C. D. C. 

Dixon, Myron E., Cheney Bros., 23d Inf., N. G. N. Y. Reserve. 

Donovan, Daniel, Philadelphia Tapestry Mills, Coast Defense. 

Dooley, Daniel A., Jones & Brindisi, 69th Inf., Co. A, N.G.N.Y. 

Doyle, Thomas, John Kroder & Hy. Reubel Co., Ist Class 
Sergeant, Quartermasters’ Reserve. 

Dukowski, John, Cheney Brothers, 11th Inf., I. N. G. 

Dynan, Jerome V., Titus Blatter Co., 69th Reg., N. G. N. Y. 

Eckbold, John, Philadelphia Tapestry Mills, Military. 

Elliott, George, Marshall Field & Co., Medina Regiment. 

Fanning, T. M. Jr., Mills & Gibb Corp., Naval Reserve. 

Farquhar, Gordon Brown, Witcombe, McGeachin & Co., 7th 
Infantry. 

Farrell, Charles, Boutwell, Fairclough & Gold, Co. C., 101st 
Reg. Inf. 

Foster, Henry, Marshall Field & Co., Naval Unit. 

Francis, Fred, Boutwell, Fairclough & Gold, U. S. Naval 
Reserve. 

Frost, Charles, Bennett & Aspden Co., National Army 
(drafted). 

Gadebusch, P. H., F. Schumacher & Co., 7th Regiment. 

Garabaldi, Emil, Clifford & Lawton, 71st Regiment. 

Garnsey, Julian E., Joseph P. McHugh & Son, Squad 17, 
Co. 8, N. Y. Div. 





NAME. FIRM. BRANCH. 
Gilmore, Edward, Crouch & Fitzgerald, Lieut., 2d N. Y. Field 
Artillery. 
Gilmore, J. W., Crouch & Fitzgerald, Capt., 9th Coast De- 
fense. 


Graham, W. W. Jr., Marshall Field & Co., 7th Infantry. 

Green, Eugene, Hodges Fibre Carpet Co., Asst. Pay., U. S. N. 

Gurry, Thos. F. Jr., Orinoka Mills, Co. 13, Plattsburg. 

Hamilton, Lewis, Philadelphia Tapestry Mills, Military. 

Handschumacher, August, Phila. Tapestry Mills, Military. 

Hardt, H. W., S. W. Heim & Co., 69th N. G. N. Y. 

Hartley, Robert Jr., Bennett & Aspden Co., S. S. Kansas. 

Hermann, Wallace, Fred Butterfield & Co., 23d N. Y. Regi- 
ment. 

Holt, Douglas, J. H. Thorp & Co., Naval Militia. 

Howlett, James, J. H. Thorp & Co., 71st Infantry. 

Hurst, Alfred R., Cheney Brothers, 333 M. G. Co., U. S. A. 

Inteman, Herbert, J. H. Thorp & Co., Troop C, Cavalry. 

Jarrett, Dolph, E. C. Carter & Son, Ist Field Art., N. G. N. Y. 

Jeffcoat, Albert, J. H. Thorp & Co., Naval Reserve. 

Jensen, Peter, Castelli Rug Co., Inc., 14th N. G. N. Y. 

Johnson, Roy, Marshall Field & Co., U. S. M. C. 

Johnson, R. A., H. L. Judd Co., Lieut., Ordnance Dept., U. S. 
Army. 

Josephson, Chris., H. L. Judd Co., 13th Coast Artillery Com- 
mand. 

Kaupp, John, Philadelphia Tapestry Mills, Navy. 

Keller, Chas., H. L. Judd Co., 23d N. Y. Regiment. 

Kennedy, Albert, Boutwell, Fairclough & Gold, Corp., Co. A, 
101st Reg. Inf. 

Klein, Nathan, Boutwell, Fairclough & Gold, U. S. Naval 
Reserve. 

Klufer, John, Cheney Bros., 4th Field Hospital Corps. 

Koch, Frank, Clifford & Lawton, Ambulance Corps. 

Kotin, L. G., Arthur H. Lee & Sons, 11th Inf., I. N. G. 

Kurz, Carl, John A. Colby & Sons, 11th Inf., I. N. G. 

Leahy, R. B., Arthur H. Lee & Sons, 11th Inf., I. N. G. 

Lee, Humphrey A., Arthur H. Lee & Sons, Ltd. English 
Army. 

Lee, L., Launceford Studios, 11th Inf., I. N. G. 

Lees, Wm., Philadelphia Tapestry Mills, Navy. 

Maguire, James, P. K. Wilson & Son, 7th Regiment. ae 

Marks, J. Christopher, Persian Rug Manufactory, Officers 
Reserve Corps. 

Mawhinney, Edward, Philadelphia Tapestry Mills, Navy. 

Maxwell, S. A., S. A. Maxwell & Co., U. S. N. R. 

Miller, Geo. D., Riverdale Mfg. Co., 15th Reg., N. G. N. Y. 

Miller, Harry B., Stead & Miller Co., Coast Artillery. 

Miner, Frank L., Ferguson Bros., Officers’ Reserve Corps. 

Moore, Stuart R., Orinoka Mills, 1st Penn. Cav., Troop G. 

Moren, — W., Boutwell, Fairclough & Gold, Co. B, 30lst 
Reg. Inf. 

Muldowney, Robert J., Quaker Lace Co., 7th Regiment. 

Mullin, Wm., Natl. Lace Co., Canadian Regiment. 

Murray, Thomas, Marshall Field & Co., 71st Regiment. 

Nerenberg, Leo, The Will & Baumer Co., Training Camp. 

O’Connor, Thos. Wm., Orinoka Mills, 7th Inf.. N. G. N. . 

Osborne, I. J., J. M. Roche, Camp Upton, 49th Co., 13th 
Training Battalion. / 

Paterson, Edmund, Cheney Bros., 4th Field Hospital Corps. 

Pienner, Samuel, Henry Kest Co., U. S. Naval Reserve. 

Pierano, Louis, P. K. Wilson & Son, 7th Regiment. 
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Praeder, George, Bennett & Aspden Co., Corp., 2d Penn. Field 
Artillery. 

Redden, H., H. L. Judd Co., 2d Field Artillery. 

Riker, W illiam, Fred Butterfield & Co., 23d N. Y. Regiment. 

Roff, Clarence, Johnson Leather Co., ’ Marines. 

Ruscher, Ernest W., Wm. Ryle & Co., Co. 3, N. Y. Camp. 

Rydell, A. B., H. = Judd Co., 9th Coast Artillery Command. 

Sautter, Wm., Philadelphia Tapestry Mills, Coast Defense. 

Schaie, Irwin J., Patchogue Mfg. Co., Colum. Reg., N. G. N. Y. 

Schannell, Henry S., Marshall Field & Co., 7th Regiment. 

Schultze, John Gardner, J. W. Woods & Sons Co., Naval Res. 

Secor, Harry, J. H. Thorp & Co., Troop C, Cavalry. 

Seery, R. E., H. L. Judd Co., Naval Reserve. 

Shade, Frank L., Kensington Mfg. Co., 7th Regiment. 

Siegrist, Daniel, P. K. Wilson & Son, Naval Militia. 

Singleton, P. A. Mills & Gibb Corp., not assigned. 

Smith, Robert, Cheney Bros., 4th Field Hospital Corps. 

Smith, Roy, John F. Patching & Co., U. S. Cavalry. 

Stanley, Richard B., Costikyan Carpet Co., Officers’ Training 
Camp. 

Stark, S. A., Peter Schneider’s Sons & Co., 11th Inf., I. N. G. 

Steinecke, Henry W., Patchogue Mfg. Co., 2d Field Artillery, 
Battery C, N. G. N. Y. 

Stewart, J. A., Marshall Field & Co., U. S. M. C. 

Stewart, , James F., F., Jones & Brindisi, Co. D, 22d Engineers, 
N. 


Stewart, Robert ie John F. Patching & Co., U. S. Navy. 

Tarleton, H. R., L. C. Chase & Co., 2d N. Y. F. A., Battery 
B, Reserve. 

Taylor, D. Raymond, Bennett & Aspden Co., 11th Railway 
Engineers, Medical Dept., A. E. F., France. 

Thorp, Arthur, Orinoka Mills, Naval Reserve Force. 

Torrence, William N., Miller Wire Spring Co., 304th U. S. 
Infantry. 

Van Blaricom, Harold F., Van Blaricom & Co., Naval Coast 
Defense, Reserve. 

Velting, eu" Brooklyn Curtain Works, 9th Coast Artillery, 
N Y 


Wade, J. H., Wellington, Pierce Co., Officers’ Corp., Fort 
Niagara, Co. 6, 

Walters, Leander, John Kroder & Hy Reubel Co., 2d Bat., 
Naval Militia. 

Walzer, Joseph, Philadelphia Tapestry Mills, Navy. 

Wamsley, Henry Jr., Bennett & Aspden Co., Navy. 

Watrous, Raymond, Philadelphia Tapestry Mills, Coast Def. 

Weil, Robert, S. Karpen & Bros., Quartermasters’ Reserve 
Corps, Motor Truck Division. 

Wilson, Clarence, Philadelphia Tapestry Mills, Navy. 

Young, F. L., Marshall Field & Co., U. S. M. C. 

Young, Richard, Marshall Field & Co., Navy Reserve. 


AT THE “FRONT.” 
DWIN SUMMERS, known to many in the Metro- 


politan District as a decorative salesman with 
Lord & Taylor and John Wanamaker, but better 








Pleasing treatment of davenport table, chair and mirror 
in the Adam Period, displayed in the salesrooms of A. H. 
Notman & Co. 
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known in Canada through his connection with the T. 
Eaton Co., Ltd., the Robert Simpson Co., Ltd., and 
Murray-Kay, Ltd., writes an interesting letter from the 
front to a member of the UPHOLSTERER staff giving an 
account of his first forty-five days in France and re- 
porting that he is well and close to the front. Mr. 
Summers is a gunner in the 24th Battery, Canadian 
Field Artillery, British Expeditionary Forces, France, 
and a letter addressed in this way, mentioning his regi- 
mental number 340974, will reach him. 





T. DUKER & CO., Quincy, Ill, are to expend 
$105,000 additional capital, authorized by di- 
rectors, in the construction of their new building on 
the present site. 
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STAGE SETTING OF A DECORATOR’S STUDIO 


See text on page 73. 











THE ILLUSTRATION ABOVE. 
F LATE years there has been a great deal of 
hand-painting upon furniture and decorative ac- 

cessories. It’s not a new thought by any manner of 

means. Some of the best results of the late Eighteenth 

Century were accomplished through the medium of 

artists who painted for the cabinet makers, and the 

fame of Angelica Kauffmann will last as lonz as 

Sheraton and Hepplewhite. 

A great deal of the painted furniture now being 
done may be cheap and trivial, with nothing to com- 
mend it but the charm of a whimsical design and a 
bizarre character of color, but in the work of the 
Misses Catherine and Alicia Kelly, and other clever 
women, we find a conscientious effort to produce the 
best, not only in novelty things for gift shops but also 
in serious, dignified furniture. 

The illustration above shows a view in the studio 
of the Misses Kelly and the varied character of the 
work produced. Although no large pieces are shown 
in this illustration, the work of the studio includes 
the decoration of bedroom suites and other large 
pieces, as well as smaller types of ornamented fur- 
nishings. 





STOCK AND SPECIAL FURNITURE. 

HE decorative trade will be interested in the work 

that is being done by Gottfried & Chobot at their 
studios, 50 East Fifty-ninth Street. This firm make 
a specialty of special-order work, and, in addition, 
they have in. stock a number of hand-painted and 
decorated book-racks, table and floor lamps, chairs, 
sewing-tables, wrought-iron goods, smoking-stands and 
kidney-tables of their manufacture. 
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Above, view in the studio of the Misses Kelly; below, an example of their metal flower work. 






POPULAR-PRICED LACE GOODS. 
N THE line being brought out by Moskowitz Bros., 
there are a number of clever ideas in bedsets and 
panel curtains both in scrim and net. Besides these, 
they are showing a very interesting line of Marie 
Antoinette curtains. All of these goods are offered 
at very attractive prices and are sure to interest careful 
buyers. 
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CHANGES OF SALESMEN 


The Quaker Mills, Philadelphia, announce that 
N. L. Walter will represent them in San Francisco, at 
833 Market Street. This change was made owing to 
Simon Caro’s serious illness. 





R. W. Waterston has, since October 1, been repre- 
senting the Philadelphia Tapestry Mills, with an office 
in the Republic Building, Room 1619, State and Adams 
Streets, Chicago. Mr. Waterston will show the firm’s 
upholstery and drapery piece goods through the terri- 
tory comprising Illinois, Michigan, Wisconsin and 
Missouri. 

On October 1, Elms & Sellon opened in the 
Dencla Building, Eleventh and Market Streets, Phila- 
delphia, a local salesroom, with T. J. Waldron and C. 
Clegg in charge of the territory. The office will be in 
Room 404, and it will be adequately fitted up to care 
for Philadelphia patrons. 





NEW IDEAS IN LACE CURTAINS. 
r THE new Spring line of E. C. Carter & Son, 
there are a number of filet net curtains that are 
reproductions of extreme French novelties. As these 
do not run over $5.00 a pair, they ought to be big 
sellers. 

The new line of appliqué curtains are very at- 
tractive and popular-priced, and above all entirely new. 
These are in no way similar to the stereotyped domes- 
tic Irish points, and are especially worth seeing. In 
scrim curtains there are some excellent imitations of 
French styles that are inexpensive, brought out in 
excellent patterns. 

Silk brise bies for the high-class trade, and voile 
and net brise bies for the medium trade, are also being 
shown in a wide variety at all prices. The yard-goods 
line has been greatly enlarged and at present the firm 
are adding a big addition of Levers nets. 





A DIVERSITY OF GOOD LINES. 
MONG the many new offerings being brought out 
by J. Aizenman are a number of interesting ex- 
These 
comprise about fifty patterns in cotton velours, silk 
and plush. 


amples in silk lambrequins and piano scarfs. 


A number of reversible portiéres are included in 
the line and these have proven to be excellent sellers. 

There is also a large showing of damask table 
cloths, of a fine quality damask in different sizes. 
They may be obtained with a hemstitched or scalloped 
edge. 

Filet and imitation filet curtains and scarfs, with 
bedsets to match, comprising about fifty numbers, 
make up an important section of this well-balanced 
display. 


A RECORD OF PROGRESS. 

ACK in 1895 Jos. W. Woods & Sons Co. opened 

their first mill, the Glenwood Works, at Glen- 
wood, Mass. At that time the plant was small and 
equipped only for bleaching and gig dyeing. As time 
elapsed and the business of the firm began to increase 
it was found that the plant was much too small for 
their increase in output. 

Plans were formulated and a new mill has been 
erected. The present plant is fully equipped for 
singeing, bleaching, dyeing, printing in complicated 
and simple forms, mercerizing, dyeing plain and sun- 
fast colors, folding and packing. 

The firm are able to execute the most complicated 
patterns calling for almost any number of colors. 
The mill in itself, both in building and equipment, is 
of the most modern type, and as it comes under the 
direct control of the firm, they are particularly well 
able to meet the requirements of their customers. 


AN IMPORTANT ADVERTISING 
ANNOUNCEMENT. 

HE announcement by the Reischmann Co. else- 

where in this issue will be interesting to buyers 
of dining-room, bedroom, living-room, hotel, restau- 
rant and club furniture, both because of the unusual 
values offered, and because it will correct any im- 
pression there may be as to this concern’s connection 
with any other firm. 

The Reischmann Co. is owned solely and con- 
trolled by the Reischmann brothers, and they will 
continue the sale of the above products at their es- 
tablished salesrooms, 14-18 East Thirty-second Street, 
New York. 








ADDITIONS TO CARPET ASSOCIATION 
MEMBERSHIP. 
N ADDITION to the list of new members of the 
Carpet Association of America, published last 
month, the following have recently been added to the 
roster of the association: 
New York City—M. J. Whittall, Oliver C. Collins, 
H. D. Poole, John P. Dean. 
Out of Town—W. L. Litchfield, Newburgh, N. 
Y.; A. C. Krause, Detroit, Mich.; Henry Wineman, 
Detroit, Mich.; John R. Kendrick, Philadelphia, Pa. ; 
W. E. Schaefer, Detroit, Mich.; Millard H. Kevan, 
Kansas City, Mo.; John H. Bromley, Philadelphia, 
Pa.; Geo. W. Snaman, Pittsburgh, Pa.; Howard 5S. 
Anderson, Philadelphia, Pa.; Edward F. Mason, Phila- 
delphia, Pa.; H. T. Pinkham, Portland, Me.; I. L 
Small, Youngstown, O.; Seldon E. Lord, Akron, O. 





ARTHUR Z. HIRSCH, 


of Titus Blatter & Co., has the honor of being the 
first subscriber to the second Liberty Loan through 
the Upholstery and Allied Trades Division. 
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OBITUARY. 
ee a 
BERT HAVENS. 
H™™ REMINGTON HAVENS, one of the best-known 
upholstery buyers in the New England territory, 
died very suddenly at his home, Newton Centre, Mass., 
on September 28. He was ill only a few hours and 
had been at his place of business on the day previous, 
so that his death came as a great shock to his many 
friends. 

The deceased had been for the last seventeen 
years upholstery buyer for the R. H. Stearns Co., 
Boston, and previous to that had been nearly as many 
years with Howe & Rogers, Rochester, in a similar 
capacity. His early training was obtained in connec- 
tion, with the firm of the Sterling & Welch Co., Cleve- 
land, with which firm his father was prominently 
connected. 


He is survived by a widow and three daughters. 


EDWARD FRY. 


| ae FRY, well known as a New York salesman 
in the lace curtain trade, died at his home, Asbury 
Park, N. J., on October 8, aged 61. Mr. Fry was asso- 
ciated with several of the well-known lace curtain firms 
in this city, the last with the Lehigh Mfg. Co. He re- 
tired from the lace curtain industry some ten years 
ago, and has since been in business in Asbury Park. 
He leaves a widow and two sons, one of the latter 
being on the selling staff of the Stead & Miller Co. 


EDWARD E. COLE, 


a E. COLE, vice-president and director of the 
Shepard Norwell Co., died suddenly at his home 
in the Abotsford, Commonwealth Avenue, Boston, 
last week. Mr. Cole some years ago was the active 
buyer of upholstery goods and rugs and an active in- 
fluence in the Boston dry-goods trade. 


HENRY A. GARTHWAITE. 
HH“ GARTHWAITE, for forty years connected with 

the H. L. Judd Co., as a salesman, passed away 
on October 7. Funeral services were held from his 
late residence, 404 Sixth Street, Brooklyn. In a let- 
ter received from his firm the following sentence ex- 
presses their appreciation of his character: “His 
kindness of heart will long be remembered by all his 
friends.” 





NEW FURNITURE FIRM ORGANIZED. 


RTICLES of incorporation were filed at Albany 
recently by the Thonet-Wanner Co., of New 
York, to engage in the manufacture of furniture and 
decorations for hotels and offices. The incorporators 
are J. T. Brady, W. S. Sawyer and C. F. Bailey. 
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HirsH—Sol Hirsh, son of the senior member of the 
firm of Hirsh & Dryfoos, who was confined to the hospital 
at the Navy Yard, has recovered and resumed his duties in 
connection with the U. S. Navy. 

WomratH—A. K. Womrath has gone to France with 
the Ambulance Division, having been recently appointed. 


Watson—Thomas Watson Jr. has been appointed among 
the special 200 ensigns recently selected and sent to Annapolis 
for intensive naval study. He bears a good name and should 
make a good record. 


BertLtE—Louis T. Bertle, a well-known decorator in the 
Middle West, for many years located in Milwaukee, has as- 
sumed charge of the decorative department of Edgerton & Co., 
Indianapolis, Ind. 


CAVANAGH—The sympathy of the trade is extended to 
Joseph Cavanagh, of Elms & Sellon, in the loss of his 
mother. Interment was made, from her*late residence, 112 
West One Hundred and Twenty-ninth Stréet, October 8. 

LeSace—Wilfred LeSage, upholstery buyer for Barker 
Bros., Los Angeles, was married, September 15, to Miss 
Mattie Donahue, of the same city. 

StroHEIM—Salo Stroheim has gone West as far as the 
Pacific Coast for a six-weeks’ rest. He is accompanied by 
his family. 

KNnapp—Edwin W. Knapp has joined the sales organiza- 
tion of Titus Blatter & Co., making his headquarters at the 
showroom, where he will be pleased to meet his many friends 
in the trade. 

THEALL—David C. Theall, upholstery buyer for R. H. 
White & Co., Boston, is from last advices recovering rapidly 
from a mastoid operation. A letter from the firm tells us 
that while the operation was serious he is recovering nicely, 
which report his many friends in the trade will receive with 
great satisfaction. a 

Bestor—H. Bestor, for some time past drapery buyer 
for the John W. Thomas Co., Minneapolis, made his first 
buying trip to the market recently. 





KLINGENFELD, interior decorator, formerly 
¢ at 665 Fifth Avenue, New York, has removed 
to 116 East Fifty-eighth Street. 


SPECIAL NOTICES 








Advertisements under this heading, Five Cents a word. Minimum 
charge, One Dollar. In every case regarded in strict confidence. 





DECORATIVE SALESMAN of large experience desires to 
make a change. Capable of assembling, selling and carrying 
through to completion, complete schemes of decoration and 
furnishings and managing a department in this line. Address 
“Change,” care The Upholsterer. 
MANUFACTURER’S AGENT open for lace curtain or yard 
goods lines in Metropolitan district. Address “Commission,” 
care The Upholsterer. 
WANTED EXPERIENCED MAN to make and hang win- 
dow shades, brass rods, etc. Man with some upholstering 
experience preferred. Must have best references. Will pay 
$18 per week. Apply at once to Alexander Kornhauser Com- 
pany, Madison, Wis. 
WANTED YOUNG MAN ‘to travel in part of Missouri, 
part of Kansas and Oklahoma, representing an exclusive 
drapery house in St. Louis. Address “Portland,” care The 
Upholsterer. 
AGGRESSIVE RUG AND DRAPERY BUYER wants to 
make a change. City of a hundred thousand or larger. 
Ten years’ buying experience. Successful and of executive 
ability. References. Address “Buyer,” care The Upholsterer. 
POSITION WANTED as foreman or cutter py ‘middle-aged 
man with executive ability. Employed at present with first- 
class house. Thoroughly experienced, practical as well as 
technical. Address “M. N.,” care The Upholsterer. 
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DESIGNER OF EXPERIENCE with Grand Rapids’ fore- 
most furniture factory would consider Eastern connections. 
Correspondence solicited. Address “Designer,” care The 
Upholsterer. 
A WELL-EQUIPPED, modern and now running, novelty 
lace curtain factory in Brooklyn, for sale, or will associate 
myself with efficient selling agency. Address “For-sale,” care 
The Upholsterer. 
A THOROUGHLY EXPERIENCED and reliable novelty 
and lace curtain factory-man desires position with re- 
sponsible concern. Highly satisfactory credentials as to char- 
acter and ability. Address “Lace Curtain,” care The Up- 
holsterer. 
WANTED—An experienced man to cut all kinds of draperies. 
Steady work. Must have references. Apply to John N. 
Laufer & Son, Allentown, Pa. 
WANTED—SALESMAN by manfacturer of curtains, 
draperies and yard goods, for Pennsylvania, Middle West 
and Chicago. Must be experienced and well acquainted with 
department store buyers. Reply with full particulars; con- 
fidential. Address “Curtains,” care The Upholsterer. 
WANTED—POSITION as buyer or assistant. My experi- 
ence covers floor-coverings and drapery lines. Open for 
engagement January 1. Al references. Address “S. A. €.,” 
care The Upholsterer. 
SALESMAN WANTED to represent one of the largest 
domestic Nottingham lace curtain manufacturers for the 
South. Address “South,” care The Upholsterer. 
ACCOUNTS WANTED on commission or jobbing basis for 
Pacific Coast by San Francisco manufacturers and jobbers 
of novelties, calling on the furniture, decorative, department 
store and gift shop trades. Address Schussler Bros., 326 
Grove Street, San Francisco, Cal. 
WANTED—By well established commission agency in Chi- 
cago, an additional line of lace curtains, upholstery fabrics, 
or cretonnes. We also travel the Central West. Address 
“Agency,” care The Upholsterer. 


CHANGES AMONG BUYERS 


WarrEN R. Grecc, for some years connected 
with John Wanamaker’s, and a well-known buyer, has 
taken charge of McGibbon & Co.’s upholstery depart- 
ment. 

ANDREW Brocan, formerly with Wanamaker’s, 
and more recently in charge of the upholstery depart- 
ment of Greenhut’s, is now manager of the upholstery, 
curtain and flag departments of the Denholm & McKay 
Co., Worcester, Mass. 











FILET NETS FOR PROMPT DELIVERY. 

LL of the salesmen with E. Ries & Co. are now 

covering their respective territories showing the 
new line, which comprises many new novelties in scrim 
and marquisette curtains, with venise motifs and hand- 
drawn work in many pleasing combinations at popular 
prices. 

Each department of the line shows a very sub- 
stantial addition of new and novelty effects. At the 
present time the firm are carrying a large stock of 
filet nets ready for Spring delivery upon receipt of 
orders, a feature which will be undoubtedly appre- 
ciated by firms who desire quick deliveries. 





HE National Association of Upholstered Furni- 
ture Manufacturers will hold their semi-annual 
meeting in New York, October 24, 25 and 26. 
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ANNOUNCING “DARVEL” PRINTS. 

LEX. JAMIESON & CO. announced recently the 

introduction of a new line of printed fabrics, 
cretonnes, etc., under the title of “Darvel” prints. 
By the time this magazine reaches its readers the line 
will be practically complete, although some of the 
better numbers are not finished as this is written. 

The line is well within the popular-price category, 
and we believe it is the intention of the firm to keep 
within the fifty-cent price mark. 

This may be taken as an indication that the line 
is a strictly commercial one, but it must not be inter- 
preted as meaning that it has not distinctive art quali- 
ties. “Darvel” prints are an embodiment of the pres- 
ent tendencies in cretonnes, and the line comprises a 
complete range of styles in harmonious color com- 
binations suitable for every purpose to which a printed 
fabric would apply. 

The complete line will be on display at the sales- 
rooms in New York and will be shown by the firm’s 
men on the road. 








ypust as we go to press we learn 
that the Carpet Opening will 
be held this year November l. 
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Loveman Bros., 906 Broadway (Gramercy 157) ...---+-sscseseseees ww 
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Roscoe, J. Vroom, 125 EB. 290 St... .ccccccccccscccccccccccscccccccccccccces 30 
Rosenthal, W. E., 257 4th Ave. (Gramercy 6960).........cseeeeeeecececees 14 
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Horstmann, W. H. €o., Philadelphia = «n).. en ee a 
Maag, Edw., 32 W. 23d St. (Gramercy 5234).. Secceccoccescooccsoces OP 
Mansure, E. L. Co., Chicago (Stuyvesant 1908). pbeb Oke Cheees Seeneees ecoo 3 
Oehrle Bros. Co., Inc., Philadelphia (Stuyvesant 4000).........- wi © 
Rosenberg, W. J. Co., 42 E. 20th St. (Gramercy 2920).........seseeeeee a 
Universal Braid Works, 108 W. 11th St. (Chelsea 7821) ..........2.-000 108 
Walliser, H. F. Co., Chicago (Stuyvesant 4000)......... eececees aseoese 


Weinberg, C. & Co., 27 W. 23d St. (Gramercy 3470) .....ssecccsesceseeres 30 


Morocco and Other Leathers 
DuPont Fabrikoid Co., Wilmington, Del............sscccscccscccseseses Q2 
Lackawanna Leather Co., Hackettstown, N.J........6. ccsccessees eovies 109 
Nickerson Bros., London, England (Stuyvesant 4818).........-s.esese++ 108 
Palmer & Embury Mfg. Co., 119 W. goth St. (Bryant 8061).............. 98 


Yandell, Chas. R., & Co., 7 West 45th St. (Bryant 1905)......... ounesbes 89 
Rugs 
Altman, B. & Co., 5th Ave. and 34th Street (Murray Hill “_— aminiao.” a 
Bhumgara, M. J., 230 5th Ave. (Madison Square 8875).........ss.005 «+» 89 
Costikyan & Co., 12 E. 40th St. (Bryant 8170) .. bcee Gadtetaeoaeneaeas SD 
Feldman, Armen & Co., Philadelphia (Farragut 2964) sooce bedéd0ee oeeene 106 
Glanz, Hall & Co, Philadelphia. eeccece 000sece cee. ccce eoocee 108 
Gulbenkian, Gullabi & Co.,225 5th Ave. (Madison. Square 5879) ...... cose 108 
Hémance, Nicolas, 225 5th Ave. (Madison Square 6328)...........ssseeees 108 
Henderson, William & Co., Philadelphia............cecceecsesecccoeess- 108 
Jones & Brindisi, 6 E. 39th St. (Murray Hill 7583).........eeesseeee nw 2 
Klearfilax Linen Rug Co., 212 5th Ave. (Madison Square 1320)........Cover 
Quaker Mills, Philadelphia $064464000608056 Rbeh asec sens onooecseeese oseces: OD 
Persian Rug Manufactory, 2 W. 45th St. (Vanderbilt 5885).........-. es 
Plymouth Mills, 1115 Broadway (Farragut 9270)...........- sessescecces OS 
Ritchie, R. J. & R. Co., Frankford, Pa....... ° iomteepeloraca We 
Scott & West Co., 9 East goth St. (Murray Hill ‘9298)-. paieeeeetoseeneseses 107 
Shoemaker, James M. Co., Inc., 45 E. 2oth St. (Gramercy 1872) ......... 27 
Sloane, W. & J., 565 Fifth Ave. (Murray Hill 7700) ....ccsccccscccecees g2a 
Smith, W. T. & Son, Inc., 126 5th Ave, (Chelsea 7578).........sseeseeees 29 
Witcombe, McGeachin & Co., 20 W. 37th St. (Greeley 236)..... Lea 6 


Upholstery Hardware and Wood Trimmings 
Berbecker & Rowland Mfg. Co., Waterville, Ct. (Madison Sq. 8732)..... 89 
88 


Brney, B. & Co., PREG 00000006 pscccecccses-ccccccccses ebenveawe os 

Gould-Mersereau Co., 48 W. 38th St. (Greeley 1689)..... pimiatbbebéake 110 
Hartshorn, Stewart Co., 250 5th Ave. (Madison Square 1516)............ III 
Jamestown Curtain Rod Co., Inc., Jamestown, N. Y.........seeseeeeeeee 107 
Judd, H. L. Co., 87 Chambers St. ( Worth 3086) ........scseeccscoccscese 106 
Kroder, John & Henry Reubel Co., 107 E.17th St. (Stuyvesant 663)..... Cover 
Pape Bros. Moulding Co., Cincinnati (Stuyvesant 5522) ............06.. 28 
Turner & Seymour Mfg. Co., Torrington, Conn.........ssseee-er sees recs BD 

Miscellaneous 
one Bete Gham, 258 WE, BI DE oc ds 6.0 cksccccsees tostesevasesevessonese 108 
POO, PI itacs dcd.ccmesonswaen eras eeasiaglen tercuiiasten 109 
Cleveland Laundry Machinery Mfg. Co., Cleveland, Ohio................ 102 
ent, Te as Be ako ade Keisdnncktiebaeeessancebetteeostneneks 108 
Expanded Wood Co., Evansville, Ind. ...0c.cccccccccsccccccocccccccccece 109 
Feldstein, Chas. H. Co., Inc., Philadelphia .............- Hadsnosesevsens 34 
Lyon Furniture Agency, 258 Broadway (Barclay 4499)..... pudtitdiontanke 107 
Pen NN, IR cance ccbevcsebeas sheveecssnbeéescaeseooees 108 
Meyer, John C. Thread Co., Lowell, Mass.......00+-cessccccescceseceees 34 
Pape Bros. Moulding Co., Cincinnati (Stuyvesant 5522) ...........60..- 28 
Oe ROE TE, lg CNIS ‘ndcusudascedvands>cbuercesenadadessaboniadaas 112 
Lamps and Lighting Fixtures 

Falkenbach Mfg. Co., 159 E. 54th St. (Plaza 7017).........seeeeee- ceeece 100 
Giaenzer et Cie., 33 W. 34th St. (Greeley 6365) ........c0cecccccccccecees 19 
Kee, Soy & Co., 7 Mott St. (Worth 223) .....cccscccscccccocccccccces coos & 
Notman, A. H. & Co., 121 W. 27th St. (Farragut 3220)............se00e- 





Decorative and Plain Furniture 
Aimone Galleries, 25 W. 45th St. (Murray Hill 2507)......-..+-sse0. Q2b-95 
Antique Reproduction Co.. 2 W. 29th St. (Madison Square 1256) ..... . 104 
Berkey & Gay Furniture Co., 113 W. goth St. ns ent: 97 


Bodenstein & Kuemmerle, Inc., Philadelphia.. Asbbte esdbesdosoncss SON 
Chamberlayne, Inc., 503 E. 72d St. (Lenox 5696).. bebbesene oon popes Se 
Chesterfield Furniture Co., Inc., 10 E. 39th St. (Vanderbilt ni).. ooee £00 
Ebbecke Furniture Co., Inc., 25 W. 45th St.( Bryant 6556).. be! be6o0 98 
Glaenzer et Cie., 33 W. 34th St. CPRRIINO BIIID,, s0h. 0 0nn5s00ttsneesscseces 19 
Gottfried & Chobot, 50 E. soth St. (Plaza 6489).......... osbe0 cscccce 89 
Grand Rapids Furniture Co., 34 W. 32nd St. (Madison Sq. 369). w0s0.060s 1co 
Hill, Amos T., Furniture Co., 159 Madison Ave. (Murtay Hill 7271).... 106 
Jamestown Lounge Co., Jamestown, BE. © sdsas bbewones oucudvee ecoveceses OOS 
Kahn, E. Co., London, Eng. (Madison Square 3225) .... 00+. seeceeseess 103 
Kee, Soy & Co., 7 Mott St. (Worth 223) ......--.scceeeeeece seneedecndes 86 
Kensington Mfg. Co., 14 E. 3ad St. (Madison Sq. 1482)........c.seesee0. 99 
Lee, P. C., 46th St. and Lexington Ave. (Murray Hill 6990) ...... haducna 100 


Miller, John & Co., 516 E. 17th St. (Stuyvesant 3456) .......csceeeeeeeee OE 
Morimura Bros., 53 W. 23d St. (Gramercy 3850) .....-+0+- seses sesssseees 99 
Nahon Co., 53d St. and East River (Plaza 6590) ......s.ccsecesecccccccecs 109 
New York Fur. Ex., Lexington Ave. and 46th St. (Murray Hill 6990).... 94 
Notman, A. H. & Co., 121 W. 27th St. (Farragut 3220).....-+sssecceecess OF 
Orsenigo Co., Inc., 112 W. 42d St. (Bryant 6543)......esecccescesecseess 94 
Palmer & Embury Mfg. Co., 119 W. goth St., (Bryant 8061)............. 98 
Reischmann Co., 14 E. 32d St. (Madison Square 8430) ......ssseseesseees 10% 


Roos Mfg. Co., Chicago....... idenmenede ass bat deawereeedtarissetebens Cover 
Royal Art Woodworking Co., 207 E. 110th St. (Harlem 7620)...... «++. 105 
Smith & Jones, 216 E. 37th St. (Murray Hill 7516)........-..essseeeeeeee 93 
Somma Shops, Inc., 216 E. 42d St. (Murray Hill 4966) .......... josebunt 104 
Violante, L. & Onorato, 499 W. 41st St. (Bryant 7560) ........... wooente 104 
Weber, G. & Co., 5 LaGrange St., Brooklyn (Stagg 2591)......... aueowe 92 
Supplies 
Meyer, John C, Thread Co., Lowell Mass .....ccseseceeessees secsceees 3 


Ryle, Wm. & Co., 225 4th Ave. (Gramercy 5980).........0+-secscccseseees 108 
Staples & Hanford Co., Newburgh, N.Y........ccssccesecececcccccccseses 107 


Table-Cover Manufacturers 
Abbott, A. Theo. & Co., Wayne Junc., Philadelphia (Stuyvesant 2546).. 7 


Bromley Mfg. Co., Philadelphia (Gramercy 4192) .......+-+.esscccessceee 16 
Brooks, Geo. & Son Co., Philadelphia (Gramercy 6712)..........++seeees 8 
Lewis, Robert Co., Bridesburg, Pa. (Stuyvesant 4000).........++. saenaid 27 
Orinoka Mills, 18th St. and 4th Ave. (Stuyvesant 4152)..........+. eee 36 
Philadelphia Tapestry Mills, Philadelphia (Gramercy 9)..........0++++ 23 
Ritchie, R. J. & RK. Co., Frankford, Pa.......ccccccccsecccccscccccccveccess 107 
Ryer & Cashel, 11 E. 22d St. (Gramercy 5968).....- mnedabepedenenhowsshe 30 
Smith, W. T. & Son, Inc., 126 5th Ave. (Chelsea 7578) ......+++ esscseeees 29 
Stead & Miller Co., Philadelphia (Gramercy 2540).......--.. Kdyweeneaee . 2 
Whiteley & Collier, Philadelphia........... eR Ae ee STA Viekces 0 
Art Embroideries and Appliqués 
Alyta Co., San Francisco (Gramercy 1769) .........ss+0 eaarsonees: 
Criterion Decorative Co., Inc., Philadelphia (Stuyvecant ‘anb.. nore 26 
Kee, Soy & Co., 7 Mott St. (Worth 223) ..........-sse00 cea belsenew coon 686 
Mansure, E. L. Co., 41 Union Square (Stuyvesant 1201) ......++seeeseee 3 
Morimura Bros., 53 W. 23d St. (Gramercy 3850).......e.seceesecseccseces 99 
Saubiac, B. & Son, 19 E. 24th St.(Madison Square 1843)........++eee0- 34 
Smith & Ramsey Embroidery Co., Philadelphia........ dipebideskessasn 22 
Willich Embroidery Studios, 129 5th Ave. (Gramercy 3987).........- eco: ae 
Window Shade Supplies 
_ Boyer, F. Co., Chicago .....+..sssecevccecsecccssseeeccecccscssteccsssenes 30 
Benes, B. & Co., Philadelghitcccinciesccccccscensss 009 s0sedsnevcsecsse 88 
Fuessel, Jacob F. Inc., 103 4th Ave, (Stuyvesant 2343).. cose, conn San 
Hartshorn, Stewart Co., 250 5th Ave. (Madison Square 1516). bodes Sines 9 S08 
King, John & Son, Glasgow (Gramercy 4148) .....ssesccecccessecccecees 112 
McMaster & Maugle Co., Inc., Philadelphia...... .....-sssecseccsseres: 32 
Rice & Dame Co., Philadelphia............ eebewe pbeieicicateeas as iWebedes 112 
Pillows, Mattresses and Bedding ~— 
Hall, Frank A. & Sons, 25 W. 45th St. (Bryant 1380).. socckaces O03 
Sanitary Feather Co., 422 S. Canal St., Chicago.......cccecccecccoccseces 109 


Smith & Jones, 216 E. 37th St. (Murray Hill 7516)......... 
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Sov Kee & Zo. 


7 & 9 MOTT ST., NEW YORK CITY. 
(CHINATOWN) 


ELEVEN HUNDRED CASES 


Chinese Decorative Goods 
= NOW BEING RECEIVED FOR HOLIDAY TRADE 


i Embroideries, Linens, 
Silks, Baskets, Dam- 
asks, Brasses, Bronzes, 
Rugs, Lamps, Teak- 
wood, Beads, 
Mandarin Coats, 
Novelties, Incense, 
Lacquer, 

Jades, Chinaware, 
Jars, Vases, 
Carved Wood Boxes, 
Bowls, Trays. 


LARGEST STOCK OF 


CHINESE 
ART WARE 


IN AMERICA 
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Lace Curtains 


Quality is Paramount 





AS* any of your customers what she.considers 
most important when selecting lace curtains, 
Undoubtedly she will tell you. guality. 












































In Zion Lace curtains the customer’s desire for 











- quality is-amply fulfilled: In this line, quality is 
os paramount. Marshall Field & Company dictate the 
* | character of the yarns that are used. They supervise 


the finishing, the weaving and the bleaching. They 
know absolutely that Zion lace curtains are made to 
the full measure of .Marshall Field & Company’s 











>. standard of excellence. 
t Besides these advantages the designs are original 
and beautiful. 
Establish. Zion Lace Curtains in your store. 
nm Our men are now on their territories and they will 
ZION be pleased to show you the new line for Spring. 
. | Lace Curtains 
ne -CanmMes na 












Scrims, Marqui-. 
settes and Voile 


Marshall Field & Company 

: Manufacturers and Distributers of Standard Merchandise 
Curtains Prices Always the Lowest 

L _d | Chicago 
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Tremont Rugs are woven on special looms 
that produce unusually beautiful color effects. 
We can supply designs to match any period. 
These staple long-wear rugs are made in a 
complete range of sizes and color combinations. 


PLYMOUTH MILLS 


1115-17 Broadway, New York 


Mills: Lawrence, Mass. 























































J. AIZENMAN 


MANUFACTURER OF 
Silk Lambrequins, Piano Our W ant Column 
Scarfs, Portieres ' 
MERCERIZED DAMASK TABLE CLOTHS, FILET SCARFS & CURTAINS Will Help You 








391 BROADWAY, NEW YORK 









































HARRY J. SCHWEHM ee ERNEST SCHWEHM Y @, CO. 
JOHN M. SCHWEHM’S SONS E. yet 8 BOWER 

Manufacturers of WHO 
a eben dae Linoleum, Oil Cloth, Window Shades 

13 to 25 Wister St., below Germantown Avenue and Brass Curtain Fixtures 
Germantown, Phila., Pa. 31 So. FOURTH ST. PHIL ADELDHI A, DA. 
GROLIER CRAFT PRESS 
= Incorporated 


Makers of [nfluential Printing 
CATALOGS, PAMPHLETS, STATIONERY, Etc. 














229-239 West 28th Street, New York 
Telephone Chelsea 7487 
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“‘Berbecker’”’ means “Quality’”’ 
New York Salesroom, 15 East 26th Street Chicago Office and Wareroom, 312 West Madison Street 


GOOSENECK BRACKETS 


Finely Finished Held Firmly by TWO SCREWS ONLY Extra-Heavy Back Plates 







SCREW 
BARRELS 


SPRING 
BARRELS 


No. 6109, Double. No. 6151, Single ; | No. 6469, Double. No. 6470, Single 
ADDRESS ALL COMMUNICATIONS TO 


sEGKER & Row1anp Mere. 0. 


WATERVILLE, CONNECTICUT. 











TELEPHONE MADISON SQUARE 6675 


pea J coreg 











GOTTFRIED & CHOBOT 


PAINTERS AND DECORATORS 


ORIENTAL RUGS. DURRIES AND nF MATS FOR THE TRADE 


LAMPS AND MATTINGS NOVELTY FURNITURE 
230 FIFTH AVE. *w con 27-87 NEW YORK 50 East 59TH STREET, NEW YORK | 






























"Dears ra tiveFabrics 


_ For Hengir 96 and] irniture Cover re of 
ings. ewest im odern arts a ' 
Pindencies in mache and . 

_ embroideries IFO be RS 


DECORATIVE LEATHERS 


Dining Room Screens 
Leather Covering for Chairs 
Leather Wall Hangings 
Embossers of Velvets, etc. 





Variety of Fruit and Flower Panels Suitable for 
Over Mantel Decorations 





TOOLED LEATHER DESK SETS 





Charles R. Yandell & Co. 


7-11 WEST 45th ST., NEW YORK 
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Subscriptions to our Committee, up to date, have reached nearly $300,000 





Division of Interior F es of the Liberty Loan 
Committee 


HIS war means either Victory or Defeat for the United States. Victory depends entirely upon 
Money, because without money there can be no munitions, no food, no clothing and no men. 


The Government is asking a great deal of the men who go to the front and asking precious little 
of the man who buys a Liberty Bond. The buyer of the bond gives nothing. He simply transfers 
his money from a savings bank or national bank to the U. S. Treasury and, incidentally, gets interest 
for his trouble. 


You are not asked to contribute. You give nothing but the labor involved in the re-investment or 
transfer of idle money, and there are precious few men who haven't some idle money. 


The Government has got to have the money. 
This is one means of getting it. If it isn’t raised this way it will be raised by direct taxation. 


The men who are able and are not willing to buy a Liberty Bond should be made to suffer the 
humiliation and disgrace of the slacker. 


Every dollar that is raised is being spent for the safety of the Nation, and the man who lives under 
the protection of the Flag should be willing to do his share. 


Governor Strong has appointed a Committee to canvass the Division of Upholstery, Lace Curtain and 
Allied Trades, and this Committee urges every one in the business to do his share, not only 
because patriotic, but because as a matter of pride this industry should be able to stand comparison 
with other industries. 


Subscription blanks will be furnished to any one upon application to any member of the Committee 


or to Headquarters. 
GROUP COMMITTEE: 


c. R. CLIFFORD, CHAIRMAN 





LESTER W. BOND JOSEPH CALLAHAN W. R. DAVIS GEORGE MC GEACHIN HARRY E. SCRIPTURE 
CHARLES H. SELLON, VICE-CHAIRMAN F. W. BUDD GEORGE E. COLON L. G. KIBBE JAMES MUNRO i HENRY C. SMITH 
SIDNEY 8S. ANHALT GEORGE A. BOMANN E. A. MERRIAM T. J. LAFLIN JOHN F. PATCHING ISADOR SOLOMON 
GEORGE H. ALDERTON SIDNEY BLUMENTHAL W. J. DINAN WM. M. LAWTON G. M. PRENTISS JOHN W. STEPHENSON 
MORRIS BERNHARD GEORGE J. CARTER JOHN T. FOX EDWARD MAAG JOHN M. ROCHE E. D. TEAGUE 


Orrice: 373 Fourta Avenve, Room 1201 
TELEPHONE, 6783 Maptson So. 





Advertising space donated by Clifford & Lawton 
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DISTINCTIVE FURNITURE 


Original Creations in Painted and Polychrome Furniture 
and. Period Furniture for the Bedroom, Dining- 
Room, Living-Room and Hall. 


DECORATIVE. 
LAMPS & LAMP SHADES 


Wrought-lIron Lamps, Plain, Colored and Parts Fabric 
Covered.. A noteworthy collection: 


FIREPLACE ACCESSORIES 


— Andirons, Firedogs, Seat-Fenders and Fire Sets of 
interest. 


A. H. NOTMAN & CO. 


121-127 West 27th Street, New York 




















FINE PERIOD 
FURNITURE 


THE FINE FURNITURE IN 
OUR NEW YORK’ SALES- 
ROOMS, COMPRISING ONE 
OF THE LARGEST SHOW- 
INGS OF FRENCH AND 
OTHER PERIOD IMPORTA- 
TIONS, COMBINED WITH 
CORRECT EXAMPLES IN 
THE ENGLISH, DUTCH, 
GERMAN AND OTHER 
HISTORIC PERIODS FROM 
OUR OWN FACTORY, IS 
CONSTANTLY ON EXHI- 
BITION AND WILL AP- 
PEAL STRONGLY TO THE 
DECORATIVE TRADE. 


JOHN MILLER & CO. 


516-520 East 17th Street 
NEW YORK CITY 
ADDRESS ALL COMMUNICATIONS TO FACTORY 
Selling Agents, A. H. NOTMAN & CO. 
121-127 West 27th St., New York 
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CHAMBERLAYNE, Inc. 


MAKERS OF 
DISTINCTIVE FURNITURE 


OFFICE, SALESROOMS AND WORKS AT 503 EAST SEVENTY-SECOND STREET 
NEW YORK 






























An Irresistible 
Combination 


Good Furniture 


A Real Guarantee 
Write for Samples and Prices 


DU PONT FABRIKOID CO. 


WILMINGTON, DEL. 






























QOTILICD WEBER & (0 


MANUFACTURERS OF 


Fine Furniture Frames 


LARGE STOCK OF DAVENPORT AND ODD 
CHAIR FRAMES ALWAYS ON HAND 


Illustrations and Prices Upon Request 








ALSO 
SPECIAL-ORDER WORK 


5-7-9 LA GRANGE STREET, BROOKLYN, N. Y. 


PHONE STAGG 2591 ESTABLISHED 18587 
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YveSeebon Loom 


Sidney Blumenthal & Co., Inc. 


The Trade Endorses 
‘MOHIUU” RUGS 


A SATISFACTORY commentary upon the dec- 
orative merits of the “Mohju” Moth Proofed 
Mohair Rugs is indicated by the large num- 
ber of reorders received from representative 
houses. 








These silky “Mohju” Rugs are made in 14 beautiful and lustrous stock colors in sizes 5x9 ft. to 
18x36 in. Special colors made to order. “Mohju” Rugs are strongly constructed and very 
durable, the back being permanently attached to the face by a special process. 


Color Folders with your Name FREE TO 
Color Strip of the Fabric DEALERS 


W. & J. SLOANE,  s65'Fitth Aves New York 


























Help the Upholstery and Allied Trade Division 


We know you feel a sense of patriotism, but if you feel a pride in the activities 
and the showing that this industry will make in comparison with other industries, fill 
out the appended order and send it to us immediately. 


LIBERTY LOAN COMMITTEE 
Room 1201, 373 Fourth Avenue, New York. 


SOCSTCHERHESHE ERED 8 ODE SEH OO DSHS CCH THE EE EEROE OR EOD CEES ES 4646 26 EH OSE EGE SSO HO 6S E.4.6 OES FO HESS TCS SOAPS ESET OES OO 6 O42 OSS Oe OO ole 


(Name of Bank or Trust Co.) 
In connection with my subscription for $...................00. ...United States Government 4% Bonds, 
Second Liberty Loan of 1917, please charge my account with the 2% payment required on application and 
charge my account at once to complete full payment and receive immediate delivery. 
charge my account as required for full payment on November 15th. 
charge my account as required for installment payments on November 15, December 15 and January 15. 


carry for me on a basis of repayment in 50 equal consecutive weekly payments. 


ereveecetvevv et aee ev eseétCeinsesne OC 4G Se OES @ 


SWF 42004 082274 O wD dO O EE DODO 22 44h. OS . 


Note. Fill out the name of your bank and cross out Address. 
the methods of payment which do not apply. 





92a Advertising space donated by Clifford & Lawton 















This space is donated tothe 
Furniture Section of the 
Liberty Loan Committee. 
We strongly urge the. coe 
operation of the trade in 
making the second Liberty 


Loan a splendid success. 


25-33 West 45th Street, New York 
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SMITH & JONES 
FURNITURE 






establishes a standard of excel- 
lence that combines the distin- 
guished individuality of design 
and construction required by 


the decorative trade. 









WRITE FOR BLUE PRINTS 
216 EAST 37TH STREET, NEW YORK 
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ANTIQUES REPRODUCTIONS LACQUER 


New York City 


INCORPORATED 


112 West 42d St. THE Ik SY MBO GO, 












































ADVANCE SHOWING OF SPRING LINES 


at the 


New York Furniture Exchange 


will be held 


OCTOBER 22nd TO NOVEMBER 3rd 


during the progress of the semi-annual Carpet Sale, which will bring to the 
New York market leading dealers from all sections of the country. 








Many of the manufacturers who maintain salesrooms in the New York market will 
have new and special patterns on the floor at this opening, and dealers who want 


DELIVERIES EARLY IN THE SPRING OF 1918 


will be wise to attend this Advance Showing, so as to be assured of the first 
shipments of the new lines, and have them on their floors at the opening of 
what promises to be the 


BUSIEST SPRING BUSINESS WE HAVE EVER KNOWN 
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TEMPORARY LOCATION 
25-33 West 45th St., Just Off Fifth Ave. 
| NEW YORK CITY 








ESTABLISHED 1878 


AVING been unable to close negotiations for a permanent building and, as our 
factories have contracts for the next one or two years, we have decided to close 
out, with the exception of Rugs, which are not our property, our 


Entire Stock of High - Grade Period 


Bedroom, Dining-Room, Living-Room, Library and Hall Furniture and 
Furnishings, Antiques, Reproductions, Objets d’ Art, Tapestries, Decorative 


Paintings, Italian Garden Marble & Terra Cottas, amounting to $308,850, 
(INVENTORY AS OF SEPTEMBER 22nd, 1917) 


AT 1/2 FORMER PRICES 


and many pieces at considerably lower figures, as we Must Close Out 


the Entire Stock at Once. 








Dealers, Decorators and Architects are afforded a splendid 
opportunity to secure unusual and choice articles, as we 
have many single replicas and originals that can be 
stocked at prices which can never again be duplicated. 


We will include in this sale all the goods purchased by 
our Mr. R. C. Aimone in England, France 
and Italy this Summer 


ALL PRIOR NOTICES to the TRADE are HEREBY WITHDRAWN 
NO RETURN or EXCHANGE of MERCHANDISE ALLOWED. NO GOODS on APPROVAL 
OUT-OF-TOWN PURCHASES CAREFULLY PACKED at COST 


TERMS OF SALE—NET CASH 
NOW GOING ON 





TEMPORARY LOCATION Please Use Street- Level Entrance to Our Galleries 
25-33 West 45th Street Westerly Store 
Just Off Fifth Avenue 
NEW YORK CITY THE AIMONE GALLERIES 
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SECOND LIBERTY LOAN 
4% GOLD BONDS 





APPLICATION FOR BONDS 





The undersigned hereby applies for $ par value of the 4 Per Cent. Gold Bonds 
of the second Liberty Loan, and agrees to pay 100 and accrued interest for any bonds allotted on this 
application. 


Signature of subscriber in full 


Address, number and street 


s SO rey eee .1917 
lo the 
(Name of Bank or Trust Co.) 

In connection with my subscription for $ United States Government 
+% Bonds, Second Liberty Loan of 1917, please charge my account with the 2% payment required on 
application and 

charge*my account at once to complete full payment and receive immediate delivery. 

charge my account as required for full payment on November 15th. 

charge my account as required for instalment payments on November 15, December 15 and 
January 15. 


carry for me on a basis of repayment in 50 equal consecutive weekly payments. 


Address. 





FILL OUT THE ABOVE, TEAR OUT AND MAIL TO 
SPECIAL LIBERTY LOAN COMMITTEE OF THE FURNITURE TRADES 
11 East 44TH STREET, NEW YorK CITY 
EMBURY PALMER, Chairman 
CHARLES E. SPRATT, Vice-Chairman 
Fill in the name of your bank or Trust Co. Cross out the methods of payment which you do not 


wish to use. 


Donated by Clifford & Lawton 
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Furniture That Suits 
Your Customers 


F beautiful woods, well made, well designed, Berkey 
& Gay furniture is just the kind that people want in 
their homes. 


Our New York showrooms offer you extraordinary facil- 
ities for pleasing your customers. There you will find a 
comprehensive exhibit of our almost countless different 
styles, from elaborately carved furniture to designs of 
classic simplicity. 


Executive Offices and Showrooms Eastern Offices and Showrooms 
Grand Rapids, Mich, 113-19 W. 40th Street, New York 


BERKEY & GAY FURNITURE CO. 
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FURNITURE DEALERS 


YOU SHOULD BUY YOUR LIBERTY BONDS THROUGH 
THE SPECIAL LIBERTY LOAN FURNITURE COMMITTEE. 
PHONE OR WRITE HEADQUARTERS, 11 E. 44th STREET. 
PHONE 7718 MURRAY HILL, AND A CANVASSER WILL CALL. 
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KENSINGTON 
FURNITURE 


THE INDIVIDUALITY OF 
KENSINGTON PRODUC- 
TIONS MAKES IT THE 
DECORATORS’ FURNITURE 






WHOLESALE 
SHOWROOM : 


14-18 EAST 32d STREET 


KE : = REPRESENTATIVE: 
MANUFACTURERS IMPORTERS . JAMES G. LEESTMA 


AN 1 
FINE FURNITURE ART OBJECTS 32 SOUTH WABASH AVENUE 
NEW YORK 














» 


To meet the demands of the Decorative Trade 
we have assembled a most compre- 
hensive assortment of 


CHINESE and JAPANESE 
OBJECTS of ART 


Consisting o7 
Chinese Porcelains, Embroidery 
and Brocades, Japanese Bronze 
and Porcelain Vases and Figures 
for Floor and Table Lamps, Art 
Pottery, Hinokiwood Furniture 
and Screens. 
Complete Lamps with Hand Painted 
and Embroidered Shades. Also an 


Exceptional Assortment of Porcelains 
in Solid Colors. 


We invite the inspection of the 
Art and Decorative Trade 


MORIMURA BROS. 


53-57 West 23d Street New York City 
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HE Exhibits in the Twelve Galleries 
of this establishment provide every 
requisite of Furniture and Decorative 

Objects appropriate to all the rooms of 
the modern house. 


q Architects and Decorators having 
under consideration the furnishing 
of the better class of residences will 
find a wealth of material available here 
at no prohibitive cost. In addition, this 
establishment is in a position to properly 
execute to special order Cabinet and 
Upholstery Work of the highest character 
—from designs submitted by you, or, 
when desired, from sketches prepared by 
our own designers, subject to approval. 


The entire facilities of the Galleries 

always are at the disposal of its 
professional clientele. The maximum 
discounts are extended. Correspondence 
invited. 


New fork Galleries 


Grand Rapids Furniture Company 


INCORPORATED 


54~36 West 32% Street 
New York City 











ECORATORS are invited to avail 
themselves of the facilities expressly 
arranged for them and their clients. In 
our display of new and distinctive models 
in upholstered furniture, each article 
made by the Chesterfield Furniture Co. 
possesses a degree of refinement that 
appeals to everyone who makes a dis- 
tinction in choosing furniture. We will 
gladly submit to dealers illustrations of 
our extensive collection. 


Chesterfield Furniture Zo. 


Designers and Manufacturers of 


Hiah-Grade Upholstered Furniture 


10 East Chirty-Ninth Street, New York 

















FALKENBACH MFG. CO., Inc. 


DESIGNERS AND MAKERS OF 


WOODFIBRE{ 


(ABSOLUTELY FIRE PROOF) 
Lighting Fixtures, Lamps and Art 
Objects in All Periods 


Specialists in Fixtures for Hotels, Churches 
heaters and Banks. 


CATALOGUE UPON REQUEST 
159 East 54th Street, New York 


BRANCH OFFICES AND AGENTS 






wr 


N. W. T. Knott - - 164 Federal St., Boston 
F.C. Billups - - - - - Portland, Oregon 
Bird-Rymer Co. - - - - - - Oakland, Cal. 


McCurdy-Miller Co. - Los Angeles, Cal. a - *No.23082 











PETER C. LEE 


SPACE 1206 
New York 
Furniture Exchange 


46th ST. and LEXINGTON AVE. 
NEW YORK 


Dining-Room, 
Bedroom and 
Reed Furniture 


In various Period Styles and in materials 
and finish that conform to sens- 
ible home furnishing. 


We are Permanent Exhibitors in the 
Furniture Exchange. _ 
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BEST BY EVERY TEST 





Submit this assertion regarding the 
Cleveland Rug Cleaner to the 
most searching analysis and it 
stands absolutely a fact. 


This big Rug Cleaner not only does 
all that any other Rug Cleaner 
does, but it does more. 


Its superiority is evidenced in its de- 
sign, in the material used, in its 
mechanical construction and 
performance, in the quality of 
the work which it does, in its 
capacity, in its low upkeep, in 
its small operating cost and es- 
pecially in the labor required 
for its operation. A boy can 
operate our largest machine. 


There is only one REASON why 
you need any Rug Cleaner. It is 
because the service it permits 
you to offer to the community 
will increase your business, pres- 
tige and profit. 


But the BIG REASON that you 
need a Cleveland Rug Cleaner 
is because, by actual test, it is 
unquestionably the BEST. 


It not only has three times the ca- 
pacity of any other Rug Cleaner, 
but it will do three times the 
amount of work at one-sixth 
the cost for labor. 


It means the very highest degree of 
service at the very lowest cost 
and at the very largest profit. 





In towns of 6,000 population, run as a separate business, it pays. 


Write us today for catalog 


Cleveland Laundry Machinery — Co. 


EAST 55th STREET AND ERIE RAILWAY 


CLEVELAND, OHIO 
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OLD TAPESTRIES 


AND 


NEEDLEWORK EMBROIDERY 


FINE ANTIQUES 
OF ALL PERIODS 


AN IMMENSE STOCK FOR IMMEDIATE DELIVERY 


KEK. KAHN-& CO., Led, 


6-12 ST. ANDREW STREET 
HOLBORN CIRCUS 


LONDON = a ENGLAND 


American Representative: LOUIS B. DOYLE, 114 E. 28th St., New York 
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DAY BEDS, in a variety of designs and finishes, are prominent features in the display of 


BEDS AND BEDDING 


SHOWN IN OUR SALESROOMS, 25 WEST 45th STREET, “2°24”, NEW YORK CITY 


FRANK A. HALL & SONS 


WAREROOMS AT 


25 WEST 45th STREET 1011 CHESTNUT STREET 
NEW YORK CITY PHILADELPHIA 
Factory: 118-122 Baxter Street, New York City Bedstead Foundry: Southfields, New York 














ANTIQUE REPRODUCTION CO. 


42 WEST 30th STREET 
to 
2 WEST 29th STREET 








L. VIOLANTE & ONORATO 
Art Furniture 


Special Order Work in all Styles 
Reproductions and Repairing of Antiques 


449-455 WEST 4lst STREET 
PHONE BRYANT 7560 NEW YORK 


Announce their 


REMOVAL 


from 




















Ground Floor, No Stairs, No Elevator. 


SPECIAL FURNITURE TO ORDER 


VISIT OUR NEW SALESROOM 


AVON) £ Sf BE” Eeeee sg 


Bring or send your Clients. 








Telephone 1256 Madison Square 











— 
















““Reantinne of Castes” 


SomMA & SHOPS » 


NEW SHOWROOMS 


_ 216 EAST 42d STREET 


FACTORY, 318 EAST 75th ST., NEW YORK 
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CHAIRS of ESPECIAL VALUE 


NEW SAMPLES ARE 
NOW READY FOR INSPECTION 





@ Send for cuts of our latest patterns. 


@ Prices will be of exceptional interest to the 
critical buyer. 


BODENSTEIN & KUEMMERLE, Inc. 


PHILADELPHIA, PA. 


ONE OF THE LARGEST FIRMS IN THE EAST DEVOTED EXCLUSIVELY 
TO THE MANUFACTURE OF DINING-ROOM AND BEDROOM CHAIRS 

















Only One of the Many Gems irom our Incomparable Line of Cane Suits 


JAMESTOWN LOUNGE COMPANY, Jamestown, New York 


Custom Upholsterers to the Furniture Trade 




















WE are Specialists 
in Special - Order 
Work. Our workman- 
ship is the best—our 
prices moderate. 


Our customer, from whose design we made May we have an opportunity 
this beautiful Chippendale table, has given us ° 5 
permission to illustrate it. of serving you: 











Phone Harlem 7620 


ROYAL ART WOODWORKING CO., Inc., 207 East 110th St., New York 
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No. 124 


Largest and Most Complete Stock in America 
of Carpet and Drapery Hardware 








No. 350—Pole Socket 


No. 914—Pole End 


CATALOG ON APPLICATION 


Manufactured by 


H. L. JUDD COMPANY 


87 Chambers St., New York 






























This Space Is Reserved 


by the 


AMOS T. HILL 


Furniture Co., Inc. 


159 MADISON AVENUE 
NEW YORK 


PHILADELPHIA SHOW ROOMS 
1023 FILBERT STREET 








MARIE ANTOINETTE 


HIGH-GRADE—SUITABLE FOR 
BED ROOMS—REAL NOVELTY 
IN SUMMER RUGS 


ELITE 


SIMILAR TO THE MARIE 
ANTOINETTE ALTHOUGH 
LOWER IN PRICE 


NOVELTA 


A GRASS RUG OF UNIQUE 
DESIGN 


FELDMAN, ARMON & CO. 
13-15 BANK ST. PHILADELPHIA, PA. 


.NEw YorK OFFICE: 1123 Broadway 
BALTIMORE OFFICE: Piper Bldg. 



































“T saw it in THE UPHOLSTERER” 




















got Dey, 






f 


“ar. ort 


7 EECY 


ESTABLISHED 1884 


624 S. MICHIGAN AVE. 
CHICAGO 











RUGS MADE TO ORDER 


“GOLDEN FLEECE’ 


AXMINSTER, MADE IN OUR NEW YORK FACTORY 
HAND - TUFT, MADE IN ENGLAND 
AUBUSSON AND SAVONNERIE, MADE IN FRANCE 


PERSIAN RUG MANUFACTORY 


2 WEST 45th STREET 
NEW YORK CITY 


“1 


233 GRANT AVENUE 
SAN FRANCISCO 




















PEF ERENCE Book Yp, LYON 


Mectiem ) {URNITURE 
MERCANTILE 
AGENCY 


ESTABLISHED 1876 


LISHERS OF LTYON-RED BOOK. 
ARTHUR S.LYON GENERAL MANAGER 


The Special Credit and Collection Bureau of the 


ana 
Collection 







Furniture, Carpet, Upholstery, Undertaking, Picture Frame, Mirror, 


Refrigerator, Stove and Housefurnishing Trades 
REFERENCE BOOKS, CREDIT REPORTS, COLLECTIONS 
Executive Offices: New York, 258 Broadway 


Boston - - - 27 HaymarketSq. Chicago - - - 440 So. Dearborn St. 
Philadelphia - 608 Chestnut St. Cincinnati - - 2nd Nat. Bank Bldg. 
St. Louis -_ 605 Wainright Bidg. Grand Rapids - -_- - Keeler Bidg. 


Jamestown, N. Y., Chadakoin Bldg. 


High Puint, N. C., Bank of Com, Bldg. 


R. J.’& BR. RITCHIE COMPANY, Manufacturers 


4080 ORCHARD STREET, FRANKFORD, PENNA. 
“gs 3 > 


DEAL BATH KU 


A close examination of the 
Style, Weave and Quality will 
convince the most critical. 


Tapestry CurTains, Coucn 
; AND TABLE CoveRs 


a SUNFAST CURTAINS AND 
Piece Goons ... CHENILLE CURTAINS AND TABLE CovERs 








A. JACOBSON - Hartford Bldg., 41 Union Sq., New York 
OTTO JACOBS : eT ee: Lees Building, Chicago 
R. STEIN : 732 Pacific Bldg., San Francisco, Cal. 


Phoenix Carpet Co., 18 East 18th Street 
New York Agency for Bath Rugs 
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“ESTABLISHED /87/" 








STAPLES & HANFORD CO. 


‘a NEWBURGH, N. Y. M 


CORRUGATED WIRE SUPPORTS FOR UPHOLSTERY SPRINGS 








SCOTT & WEST CO. 


THE ALDWYCH RUG 


High-Grade Cretonne Rag Rug in harmonizing colors. Moderate prices. A quality of rug for 
better class trade. Sizes from 24-in. x 36-in. to 9 ft. x 12 ft. 
Prices on application 


9 East Fortieth Street, New York 








NEVERSLIP 
SHADE HOLDER 


34 Taylor Street 





JAMESTOWN CURTAIN ROD CO.,., Inc. 


Manufacturers of High-Grade Lace Curtain Rods, Extension Shade Strips and Metal Novelties, 







THE ANCHOR EXTENSION CURTAIN ROD 
SINGLE, DOUBLE OR TRIPLE 


Send for full description 
and prices 


Made in different sizes, extensible, adjustable from 24 to 102 inches. Finished in Nickel, 
Brush Brass, Oxidized Copper, White Enamel and the Natural-Wood Finishes, Oak, Mahog- 
any, Cherry. Circassian Walnut, etc.: the Wall Brackets being finished to correspond to the 


curtain rods. Neatly packed in individual Cartons. Absolutely Rigid, Locks Into Place, No Loose Parts. 


ANCHOR 
CURTAIN ROD 


Jamestown, New York 
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CH HAND-KNOTTED WORSTED RU 


Genuine Hand-Made Aubusson Savonnerie and Aubusson Tapestry Rugs. 


Seamless Plain and Figured Wide Rugs and Carpets, Finest Worsted, any Color 
0 or Size U iw 


enty Feet Wide. 
Plain and Figured Genuine French Wilton, any Color, Wide Widths. 
Aubusson Gobelin Tapestries for Panels, Walls and Furniture Coverings. 
PROMPT DELIVERY, PERFECT EXECUTION, PRICES BEYOND COMPETITION. 


NICOLAS HEMANCE, 225 FIFTH AVE., Gtrttins) NEW YORK 





Domestic Thrown Silk 


ontes of all Descriptions ..... 
On Hand or to Order. 














FINE PURE DYE SILAS 
for the Woollen Trade 
a Specialty. OBO aao2 


IMPORTERS OF ———— 


Asiatic and European Raw Silk 
225 Fourth Ave.. cor. 18th 8t., New York 





William Ryle @ Co. vearens ix 


Foreign and Domestic 
SPUN SILK YARNS 
worAND NOLS eee 











U.S. Agent - 


Established 1848 


NICKERSON BROTHERS 


99 and 101 Worship Street, E.C.  - - - 


JAMES A. McDONALD 
60 and 62 East 11th Street - 


LONDON, ENG. 


NEW YORK 





RUSH-SEATS OUR 
SPECIALTY 


We put RUSH-SEATS in antique and 
modern chairs. We weave these 
RUSH-SEATS by hand exactly as it 
was done inthe olden times. Write 
to us for details and Prices. 


MADALIE BROS., Sfneecive, Garde St 


MODERN FABRICS 








Photographs from Original French Patterns of the latest makes, selected 
and imported by an American Expert. 
50 excellent Carbon Prints with upward of 330 patterns. 
Size 11x 14 inches, in portfolio, $18.00, post free. Single plates, your own 
selection, 75 cents each. 
Most valuable suggestions of unusual merit and originality. 


Published by the Beaux Arts Shop 
133 W. 13th St., New York 


Write for sample plates and terms 


GULLABI GULBENKIAN & CO. 


OLDEST WHOLESALE DEALERS IN 


Oriental Rugs 


225 FIFTH AVENUE, NEW YORK CITY 
Corner Twenty-Sixth Street 


Universal Braid Works 


MANUFACTURERS OF 


ART TINSEL & METAL BRAIDS 
SilK Fringes and Novelties 
108-110 WEST lith ST., NEW YORK 














Tel. 2343 Stuyvesant House of Fuesse!] Estab. 1853 


JACOB F. FUESSEL, Inc. 


MANUFACTURER OF 


NON PAREIL 
WINDOW SHADES 


HOLLANDS, ROLLERS, FIXTURES, Etc. 
FOR THE TRADE 


MAIN OFFICE 


103 Fourth Avenue, New York 


HOBOKEN, N. J. 
BRANCHES ELMHURST, L. 1. 





THE 


DYER 


Rugs, Draperies, Hangings, Goods in the 
Piece, of any fabric, dyed to a perfect 
harmony with your color schemes. 


JULES DOUX, Inc. Utica, N. Y. 


























RUGS AND CARPETS 


BEST SELLING DESIGNS AT LEAST COST 


We are one of the largest Cut Order Houses in America and our 
samples should be carried by every up-to-date store. 


SEND FOR 1917 CATALOGUE 


GLANZ, HALL & CO., 623 Market St., Philadelphia, Pa. 











SCOTCH ART RUGS for Decorative Purposes 


We are are Specialists in the Manufacture of Art Rugs. 
Doone, Thistle, Lanark, Kiltie and Seminole Mission Rugs. 


WILLIAM HENDERSON & CO., Frankford, Philadelphia, Pa. 
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GOAT LEATHER 


WE ARE PRODUCING 

BEAUTIFUL GOAT EF- 

FECTS ON STEER 
HIDES 


If you have been using goat or 
sheep, here is something that 
will interest you. 


Beautiful, uniform, non - fading 
colors—soft leather, large hides. 


WRITE FOR SAMPLES TODAY 


THE LACKAWANNA 


-LEATHER COMPANY 


HACKETTSTOWN, N. J. 











FREE 


With an order for the 
following selection of 


‘SANITARY 
PILLOWS 


we will include a 
Sanitary . 

Display Rack 
like cut, K. D. 


3 prs.61b. Comet at $1.05 
3 prs. 7 1b. Standard at 1.25 
3 prs. 71b. Beatsall at 1.50 
3 prs. 71b. Comfort at 2.00 
3prs.7lb. Empire at 2.25 
3 prs.61b. Cascade at 2.75 





This rack will increase 
your Pillow Sales 100%. 


It may be referred to as SELECTION ‘‘ W. O.’’ without 
specially naming Grades and Qualities. 


SEND US AN ORDER FOR SELECTION “ W. 0.” 


She Santry Sestlwr Ge 


422-428 South Canal Street - CHICAGO, ILL. 














HENRY SCHIMPF - 






PHILADELPHIA 


Visiting buyers and salesmen cordially invited 


Manager 


#9 NEW RESTAURANT 


1225 Chestnut Street 


Caters especially to the 
UPHOLSTERY TRADE 





The Nahon Company 


REPRODUCTIONS 
of Fine Furniture in 
Early English, Spanish 
and Italian Schools. 


MOROCCO WORK 


FACTORY and OFFICE 








53rd STREET and EAST RIVER 


NEW YORK 











country. It is known as 











and already extensively used by many of the largest shippers in the 


Expanded Wood 


It is made of soft wood veneering, strongly reinforced by thread seams. It is pliable and easy to handle, 
moisture-proof, stands rubbing and friction, lighter in weight. Ideal for case and crate lining and contain- 
ers of all kinds. Costs much less than paper or boards and is far better. Ask for samples and booklet. 


Our Free Service Department Helps You Solve Your Packing Problems. 


EXPANDED WOOD COMPANY, Evansville, Ind., U.S. A. 


The high cost of paper 
and corrugated board 
for packing, crate lin- 
ing, wrapping and f 
shipping calls for a‘ 
more economical ma- 
terial. This material 
has been discovered, 
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A Cone-End Rod 


A modified Cone- End Rod—attractive in design and reasonable in price. 
‘*T. & S.’’ Special Ferruled Tubes. 








No. F1841 





THE TURNER & SEYMOUR MFG. CO. 


TORRINGTON, CONN., U.S. A. 








Mascher, Waterloo and York Streets 
THE QUAKER MILLS, PHILADELPHIA, PA. 
MANUFACTURERS OF A FULL LINE OF 


x COLONIAL RAG RUGS, RAG CARPETS & CHENILLE BATH RUGS 





ey Selling | New York, General Merchandise Exchange, 19 West 19th Street. | San Francisco, Cal., N. L. Walter, 833 Market Street 
Quaker Fr Agents | Chicago, Ill., R. Brownlee, Jr., 404 Medinah Bidg. Boston, Mass., Leslie Tyler, 38 Chauncy Street 








To the dealer only 


Our catalog will be forwarded to you upon 
request express prepaid if interested in 
Drapery, Carpet or Cabinet Hardware 


The Gould-Mersereau Co. 
48 TO 56 WEsT 38TH ST., NEW YORK CITY 





e CLIFFORD & LAWTON SUBSCRIPTION BLANK 


m> Publishers, 373 FOURTH AVENUE 
al at Twenty-Sixth Street NEW YORK 
a 








ENCLOSED FIND TWO DOLLARS FOR ONE YEAR'S SUBSCRIPTION TO 


“§ 
A 
Tue UPHOLSTERER ; 
. 
A 


MAIL TO THE FOLLOWING ADDRESS: 


—————___ ies a 
LEAR OEE 
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The Master Hand 


Keep in touch with the masters. Key up 
your fall business by active co-operation 
with the ruling powers in the shade roller 
and shade cloth field. 


Hartshorn not only furnishes a standard 
line of goods of highest calibre, but they 
promote sales [by means of practical pro- 
gressive methods. 


Hartshorn is a power in itself. When com- 

combined with the well-known prestige of 
Oswego and Chouaguen you have a sel- 
ling system of compelling force. 


Find out what it means—for your profit’s 
sake—for the good of your business. 
Keep in touch! 

Write for boooklet 


“Shade Craft and Harmonious Decoration” 
Address “Dept. 2” 
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JOHN KING @ SON 


(Established in the Year 1775) 


GLASGOW, 


SCOTLAND 


Manufacturers of the Celebrated 


SCOTCH WINDOW HOLLANDS 


To insure getting our goods, 
Examine Tickets 
and Paper Bands. 
Also inside Holland Tab on 
end of each piece, and 
see that each bears name of 


john Hing @ Son. 


Sold by Leading 
Manufacturers and 
Jobbers of Window 
Shade Goods. 


TRADE MARK 


FELIX J. 


McCOSHKER, 


27 EAST TWENTY-FIRST 


Sole Selling Agent for 
the United States 


STREET, NEW YORK 





ALL GRADES OF 


Tow, Moss, Kapoc 


Sea-Moss 
Wood- Wool 


Excelsior 





QUALITY and SERVICE 





H. W. WHITNEY 


305-315 So. LaSalle St., CHICAGO 
DETROIT OFFICE, 619 Dime Bank Building 





WRITE FOR PRICES AND SAMPLES 








Wycombe Company 
Incorporated 
Upholsterers to the Trade 
317 to 323 East 34th Street 
New York 
Phone Murray Hill 5319 
Intelligent Service by Mail 














frre ramos DAMRIC CAMBRIC 
RICE & DAME COMPANY, Manutacturers of 
WINDOW SHADES 


Distributors of 


Shade Cloth, Shade Rollers, Lace Curtains and Upholstery 
Hardware 


1015-1017 FILBERT STREET PHILADELPHIA, PA. 


CORBIN A. DUNHAM & Co. 


736-738-740 80. WABASH AVE. 
CHICAGO, ILL. 


Upholstery and Drapery 
~Workrooms 
FOR THE TRADE 
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Klearflax LINEN Rug Facts 
7 / 





of standard sizes will be made 
upon the day we receive your 
order. Special lengths will be 
shipped within one week Our 
delivery promises for special 
orders can be relied upon abso- 
lutely. With the completion of 
factory additions trebling our 
output, deliveries to meet the in- 
creasing demand for nationally 
advertised Klearflax Rugs can 
| be made with even greater speed. | 


No. 10 


Klearflax Linen Rugs 
are LINEN 


The charm of linen is indefinable 
but unmistakable. It is shared by 
no other fabric and is felt alike in 
the rare beauty of an old Point 
d’Venice veil, or in the simple dig- 
nity of a damask banquet cloth. 
And it is this fact that makes 


earfla 
LINEN RUGS 


so unmistakable. In their heavy, 
tightly woven, linen yarn lie the 
essential virtues possessed by 
linen, and by linen alone—great 
This is one of the illustrations which appear both in black ae . a ha — 
and white and in full colors in the national advertising cam- or dyes, true and even color, an 
paign of Klearflax Linen Rugs. Millions of women are re- a softness and pliability that in- 
alizing, through pictures such as this, the decorative possi- sure their lying perfectly flat on 
bilities of Klearflax all through the house. Each one of the the floor. These are some of the 
original oil paintings shows a different room. To meet the de- eee b : 
mand which is resulting from this campaign, we are complet- reasons why they are becoming 
ing factory additions which will treble the Klearflax output. so popular for every room in the 
house. 
Send for the 1917 Klearflax book 
—“The Rug and the Color 
Scheme.” It tells a woman just 
how she should go about refur- 
nishing her home, and it will make 
extra sales for you in draperies 
and furniture as well as in rugs. 























Send in this Coupon 


wt COVINA Be ee 


Gentlemen: Please send us catalogue, 


Klearflax Linen Rug Company | price list and full particulars about 


: KLEARFLAX LINEN RUGS. 


Mills, General and Sales Offices, Duluth, Minnesota | Pines 
New York Office, 212 Fifth Ave. | 








Address 








SE Name of Rug Buyer. 














GROLIER CRAFT PRESS, INC., N. Y. 








These are a Money Maker for Every Merchant | f= 


Patented May 20, 1913 


A PORTIERE EXTENSION TUBE 








FULL SIZE CUT OF a INCH 
th E: xte , Go od for 
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THE JOHN KRODER & HENRY REUBEL CO. 


Mxnufacture 


EVERYTHING IN THE DRAPERY anp CARPET HARDWARE LINE 


Main Otfice and Factories, 108-128 Meeker Avenue, Brooklyn, N.Y, New York Salesroom, 107 East 17th Street, New York City 


Address all communications to our main office, 108-128 Meeker Avenue, Brooklyn, N. Y. 





The Proof ' Merchandise 





Illustrations of Specially Priced 
Cedar Chests for Sales Purposes 
on request. 











CEDAR CHEST No. 403 IN COLONIAL DESIGN 
Catalog upon Request 


THE ROOS MFG. COMPANY 


967 WEST TWENTIETH STREET — 
CHICAGO, ILL. 


CHICAGO SHOWROOM, 1319 MICHIGAN AVENUE, SECOND FLOOR 
GRAND RAPIDS SHOWROOM, KLINGMAN BLDG., SEXTH FLOOR 
eens 














